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‘ave Space...Save Time...SELL MORE ROPE! 


Me 





Make 4 sq. ft. of Floor Space 
Pay Off in High Impulse Sales 
with 


COLUMBIAN COLPACK 
DISPLAY RACK 


Combines neat, handy Col- 
pack Cartons of all sizes in 
a single compact, eye-com- 
pelling display! In 20” x29” 
of floor space, rack holds 
one Colpack 25, two 50's 
and one box of 100 ft. 
connected coils. Comes 
completely assembled, 


ready to use. 


Columbian Displays Make Money 
.. Ask Your Jobber to Prove it! 


Sturdy, easy-to-handle Colpack 
Cartons dispense Columbian Pure 
Manila or Radium Sisal in diameters 
from *6" through °4”. Rope stays 
properly coiled at all times. Each 
foot is in prime condition as it 
leaves the box! 


Octagonal shape of the carton 
adapts it to your storage and dis- 
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play space. Place it anywhere — on 
floor, on counter, under counter, or 
in basement — and it serves as stor- 
age bin, display unit and dispenser. 


Order Columbian Pure Manila 
and Radium Sisal Rope in 25, 
50, 75 and 100 pound Colpack 
Cartons from your jobber. Price 
per pound same as ordinary coil. 






































TAKES LESS ROOM 


EASIER TO DISPENSE 





LOOKS BETTER 


Compact cartons save room, Simply punch out hand hole Always clean, compact, 
moke room for complete at top of carton. Pull rope neatly coiled. Free from 
stock, preventing lost soles. end, cut. Remaining end al- dust, oils, abrasives. No 


Store or displey anywhere. ways easy to reach. 


lashings to cut. 


COLUMBIAN ROPE COMPANY, Auburn "The Cordage City”, N.Y. 


Red THE ROPE WITH THE RED, WHITE AND BLUE MARKERS 


~ 


White KP 


~ 








Now! NBC-TV plus LIFE magazine help you sell 


HICOPEE 
FIBERGLAS 
New York 13, SCRE ENER« 


Chicopee Mills, inc., 





Completely New From Top to Bottom! 


LITTLE " 
BROWN 
JUE. 





Than You've Ever Seen 
in One Jug! 


> 
NEW Streamlined Design « NEW Two-Toned ; 
Baked Enamel Finish « INCREASED Fiberglas 
Insulation to Hold Cold and Heat Longer -« NEW 
Insulated Chrome-Plated Faucet -« NEW Larger, 
Deeper Drinking Cup « HEAVIER Gauge Steel 
Patented TEMPSEAL Stopper. 


Andon, | AATTLE BROWN CHESTS 


HOT-DIPPED Galvanized Interiors « EXCLUSIVE 
2-Piece Deep-Drawn Construction * TWO-TONED 
FROM YOUR Boked Enamel Finish « SLIP-IN Food Tray 
JOBBER DOUBLE-THICK Insulation « WATERTIGHT Rubber 
OR WRITE FOR Lid Seal « PLATED Herdwore. 
LITERATURE 





MANUFACTURED BY 


HEMP AND OAs INCORPORATED 
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Vole! 


PROFIT MARGIN “——_\" 


FULL 


UNIVERSAL’S Hardware Week Specials 
with the "NEW CORDOVAN LOOK” 


UNIVERSAL 
<= Pint Vacuum Bottle 


@ ‘Shur-Grip Cordovan 
Finish Case 
Ivory ‘‘Roc-Lite’’ 
Plastic Cup 
Pre-tested Vacuum 
Filler 
Spring-metal ‘‘Cradle’’ 
Shock Absorber 
Water- Tight 


Construction 


a regular $1.85 value 
specially priced at 


$1.49 


Stock these Universal Top Values and 
pass extra saving along to your best 
customers! Feature them in windows, 
on counters in mass displays. Be sure 
to ask your wholesaler or write us 


direct for all the facts! 


UNIVERSAL 


Heavy Duty Lunch Kit 


with the exclusive cup holder 


‘“‘Cordovan’’ Finish Lunch Kit complete 
with “‘Shur-Grip’’ Universal Pint 
Vacuum Bottle 


@ Extra-Heavy ‘‘Loc-Tite’’ Safety Catches 


@ Oversize collapsible metal handle 
@ Identification Holder on each end of kit 


$9.79 


a regular $3.15 
value specially 
priced at 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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See what we've done fo help you sell more 





ET-L: TOP 
PADS AND COVERS 









ang 


Our Cream City Pads and Covers have 
always been the very best... but now we've 
added even more sales appeal with our new 
sell-on-sight cartons. Modern and colorful, these moon 
new cartons tell the Cream City “made right to fit 
tight” story ata glance. Keep ’em out in the open, , — 
so that all your customers may SEE and BUY ! 


created for Met-LTop 
perfect for all standard tables | 


By the mokers of 












Sell Cream City Pads and Covers to everyone! 
Every time you sell a MET-L-TOP Ironing Table, 
you can make a profitable companion sale. And you 
can sell Cream City Covers as replacements for all 
standard size ironing tables. We use smooth, 
long-lasting materials—just the right thickness to 
assure easier, wrinkle-free ironing. Of course 
our covers are Sanforized—to retain their 
shape even after many launderings! 


MET-LTOP 


IRONING TABLES 


The original all- 
metal ironing 
table . . . with 
models and 
prices to fit 
every need ond ie 
budget. 


eS 
> 
\ 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 


Don’t bite off too much... 


We receive many inquiries from dealers asking if we think the average store 
finds it profitable to put on its own special promotions. In most instances these 
} . . . ‘a " 
letters nave reference to such efforts as a do-it-vo irseit clinic, a cooking clASS, 
eTe. 


Our answer to these inquiries is: Yes, but! 


We have had the opportunity to study many such store promotions. A number 
of them have been described in HARDWARE AGE. From this experience, we are 
convinced that the average dealer can put ona profitable promotion, but it takes 


a lot more time and effort to plan and promote than the average dealer is willing 
te devote TQ the project. 


| 


The primary alm of any store promotion 1s to sell more goods. Sometimes the 
sales are made directly during the promotion. Sometimes the promotion 1s ised 
to build up a file of names of prospects for later follow-up by the store. 


Regardless of how the sale is made, the goal is to make more sales. To make 
these sales you need, above all, traffic or attendance d iring the promotion The 
most elaborate planning for store decoration, the number of demonstrations, etc., 
s wasted if vou don’t get the attendance. And it is here that most dealer promo 


ions fall short. They fail to do any adequate job of advertising and publicity 


They fail to do an adequate job of telling their customers what is going on 


The size of the publicity job that is necessary depends on how big the proms 
on is and how much of your money is tied up in it. If you're going to put o. 
in elaborate store-wide deal, then you'll need a man-sized promotion effort. It 


7 , . 
t's going to involve just one department. then it won’t require quite so much 


advertising and publicity. But don’t trv and put on a big show with a smal! 


motion Tort In short, don t bite off more than ye can chew 
Planning the publicity and advertising for a special promotion is not comp 
cated; nor is it neceSsarliv expensive But it does require time. Be certain, in 


yvour think ny about a promotion, that vou arrange t devote adeq late attention 


this phase of the sales effort. 


Your local newspaper or radio station has had experience with many ict 


retall promotions (et their s iggestions and help 


} ir Wholesale s ippliers have also had extensive experience in neiping deale) 


put on promotions. Your wholesaler can be especially helpful in arranging give 


vavs, door prizes, printing of special circulars, et Get their suggestions 
If vou plan to feature certain lines, write to the manufacturer asking if he 
suggestions that would help put on a better sale 
When you begin thinking about your sale, start a file of ideas based on articles 
that appear in HARDWARE AGE. We publish many articles on special promotions 


} 
+ . + i , . 7 ; . : . P Pry 
nenever vé see such an al e, put it in this folder for later reference. You’l! 
e surprised .. ¥ muct niormat I ou can gather from the issues of HARD 


For exan ple, rat iseful guide tO putting on a sale which s yrested when specifi 
‘ps should be taken, was published in the Christmas Merchandising Guide in 
the Sept. 30 issue of HARDWARE AGE on pages 84 and 85. This chart showed, 
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EZ Just Among Ourselves 


informal editorial comments 


week by week, how you can set up a program that would cover all the elements 
of a Christmas promotion. 


These sources will help you in working out the many details of a promotion. 
The exact procedure you will follow will depend on what you’re promoting and 
your community. But allow yourself ample time and funds to work out a good 
advertising and publicity program. It’s insurance for the success of your effort. 


Make your ads work... 


We have seen a steady and encouraging increase in the amount of advertising 
being done by hardware stores. There is no question of the value of this adver- 
tising. But, like any phase of store operation, there is a right way and a wrong 
way to advertise. 

The measurement of the value of your advertising is not in the amount of 
money you spend, but rather in how you spend it. Too many dealers these days 
are wasting advertising funds by failure to observe a few simple fundamentals 
of successful advertising. 

One of these fundamentals is that advertising must be consistent. Your adver- 
tising should be on a regular schedule, week in and week out. This consistency 
will do much to develop regular readership of your messages and to establish 
your name as a source for hardware. 

Another fundamental is that every ad should stress the benefits to the con- 
sumer; they should emphasize the “you” angle. Your ad must tell the reader why 
and how he will benefit by buying the item advertised. Price is one consumer 
benefit, but it is by no means the most important one. Convenience, time saving, 
work saving and style are other important consumer benefits. 


Do not write your ads to please yourself or your neighbor; do not write ads to 
annoy your competition. Write your ads to please your potential customers. 


A third important fundamental] is to build up a character to your store and to 
encourage recognition of your store name. Continually repeat a slogan, such 
as “You're sure of quality and savings at Smith’s Hardware,” or something 
similar. The type of ads you use and the merchandise you feature will, with 
repetition, tend to build a character for your store. 

The name of the store should be easily read. But it should not be in the biggest 
type in the ad. After all, your customer is more interested in the merchandise 
than in your name. 

There are many other important considerations in preparing effective adver- 
tising, but the three mentioned here seem to be especially overlooked in the exam- 
ples of store advertising that come across our desk. 


The current series of articles in HARDWARE AGE, “A Dealer’s Advertising 
Manual” (see page 73), should be read and reread by every man who prepares 
or places retail store advertising. This Manual contains many ideas to help you 
get the most of your advertising dollars. 


This Manual is especially helpful in setting up a budget for advertising funds. 
A special chart to enable you to set up such a budget properly was contained in 
Part 4 of this Manual, which appeared on page 127 of the March 3 issue. 


The supermarkets eer 


Almost one out of every three new supermarkets is located in a shopping center. 
Almost 75 pct are leased. Average size of units opened in 1954 is 15,000 sq. ft., 
compared with 13,600 in 1953. New supers stay open an average of 72 hours a 
week. Some 60 pct are open six or seven evenings a week and 30 pct are open on 


Sundays 
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It's no secret 


WHY THIS 


Geole.4 jele)s 
‘C’ SERIES 


IS THE FASTEST 
MOVING LOCKSET 
IN THE LOW-PRICE FIELD... 






/. Performance 


J —_— 
rabyle Tres ope! 23 full si Zé 


dl Precision installation 


Lo 4 SPEEDRIL is fo olpr 









(C 


WIth KSELS., Mma 
touch to everv door Five different tv] 
i i ryl m nolial , 


' Leckasvod a LOCKWOOD HARDWARE ounieuiendaapeaties COMPANY 
Fitc rg, Ma Lusett 
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your community. But allow yourself ample time and funds to work out a good 
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We have seen a steady and encouraging increase in the amount of advertising 
being done by hardware stores. There is no question of the value of this adver- 
tising. But, like any phase of store operation, there is a right way and a wrong 
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The measurement of the value of your advertising is not in the amount of 
money you spend, but rather in how you spend it. Too many dealers these days 
are wasting advertising funds by failure to observe a few simple fundamentals 
of successful! advertising. 


One of these fundamentals is that advertising must be consistent. Your adver- 
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will do much to develop regular readership of your messages and to establish 
your name as a source for hardware. 
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annoy your competition. Write your ads to please your potential customers. 
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LOCKWOOD HARDWARE MANUFACTURING COMPANY 
Fitchburg, Massachusetts 
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By Washington Bureau of 
HARDWARE AGE 


Wage-Hour Redraft Will Alter 
Trade’s Cost-Profit Picture 


Hardware dealers are faced with the prospects of 
another jump in operating expenses; this time in 
salaries if the proponents of an increased minimum 
wage win out 

he new move for a higher minimum wage and for 
the removal of the retail exemption from the wage 
and hour provisions of the Fair Labor Standards 
Act is one of the 
tion 


strongest moves made in that direc- 


Success or failure of the drive, and of other pro- 
posals further to “improve” the present minimum 
rage and hour law, will depend upon how well dealers 
understand its effects and how actively they make 
their views known to their congressmen. 
The Labor Department and the labor unions are 
seeking a hefty increase in the minimum wage and 
extension of coverage to include retail and service 
workers. President Eisenhower has agreed with thei. 
basic arg iments, and recommends an increase plus 
creation of a “minimum wage’ for employees not now 
covered 

Among the many bills on which public hearings 
will soon start in Congress are measures to 


} 


| Raise the minimum wage for workers nov 


covered to YU cents: S1.00. Ol Ss] 25 now, and eventu- 
ally as high as $1.50 
< Require overtime pay after eight hours work 
a day, as well as overtime pay for more than 40 hours 
& week a8 at present 

> Include all retailing and service establishments 
in minimum wage and hour coverage. 

i Lv lude all 1 


by firms witl 


etail and service workers employed 
$300,000 or more. or 
those having four or more establishments. in mini- 
mum wage and hour coverage 


annual sales of 


») iInerease the white collar salary requirements 
for exemption to $6,000 a year; executives, s ipervil- 
sors, and administrative employees making less would 
be subject to time and a half for overtime over 40 
hours «i week. 

6) Bring all outside retail salesmen, earning less 
than $60 a week, under the law. 

Effects of removing the retail exemption have bee: 
called disastrous by many businessmen Obvious 


10 


results include increased dealer costs, higher prices, 
curtailment of services, reduced profit margins, and 
increased unemployment as some marginal help is 
laid off. 

Minimum wage laws require overtime pay for all 
employees, including those making more than the 
basic wage. Cost of paying time and a half would take 
a deep bite out of profits. 
hardship. 
Basic records for firms covered must be Kept for three 


Record keeping would create another 
years; auxiliary records for two years, and books 
must be open for inspection at all times. Many stores 
would need extra help or accountants. 

Congress is split on the issue. Sen. Harry F. Byrd, 
D., Va., one of the more powertul! men in Congress 
this year told HARDWARE AGE he has always been 
opposed to the Federal government fixing minimum 
wages; and he is “definitely’’ opposed to broadening 
coverayve. 

The joint Senate-House Economic Committee re- 
cently recommended the minimum be raised to 90 
cents or $1.00 an hour, and backed extension of cover- 
aye by “both Federal and State governments 


Distributors See Danger 
In Proposed Revisions 


Extending coverage of the wage-ho ir law in the 
case of retailing, and increasing the minimum wage 
in the case of wholesalers, “would darn near put us 
out of business.” That is the opinion of both a Wash- 
ington, D. C. wholesaler and retailer specially inter- 
viewed on the subject by HARDWARE AGE. 

Leonard May, vice-president and treasurer, May 
Hardware Co., wholesale, and John N. McIntire, presi- 
dent, McIntire Hardware Co., retailer, says 

“You can't cut the 2 pet profit margin any more and 
you can’t raise profit margins or increase prices.” 

Mr. MelIntire believes that 
quit sitting on their 


“unless hardware dealers 
hands and let their congressmen 
know how they feel, we're all going to find ourselves 
on the wrong side of the profit line.” 

He adds that there are congressmen favorable to 
retailing’s point of view, but they must get grass roots 
support in order not to be carried with the tide when 
voting Starts. 

(Continued on page 100) 


HARDWARE AGE, MARCH 31, 1955 

















“J&L WARE MOVES FAST, TOO 
... with higher profits for you”’ 





Keep your st b mn ng tast direct to J&A! Y De id you did 
(salva! vare oves Detter and profits are more 
Satisiacto tock a line with an accepted name < bones 
like JA&l \ r customers have confidence in the J&l qT 
name and its reputation for quality and sturdy service STEEL CORPORATION 
J&L galvanized ware is priced for the big CONTAINER DIVISION 


mi t vields a healthier profit to the hardware 
irket. It , = or | . , 405 Lexington Ave., New York 17, New York 
’ | " " : ~ > ™ ‘ — rf . oo? “? 
UCaicl. AS YOur fia uUWare IODET IOI OMmp te = . ™ 
caler. ASK | —— : _ WARE Galvanized Ware Plants: leledo, Ohio, and Miante, Georgia 
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another jump in operating expenses; this time in 
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be subject to time and a half for overtime over 40 
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6) Bring all outside retail salesmen, earning less 
than $60 a week, under the law. 

Effects of removing the retail exemption have been 
called disastrous by many 


businessmen Obvious 
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curtailment of services, reduced profit margins, and 
increased unemployment as some marginal help is 
laid off. 
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employees, including those making more ‘than the 
basic wage. Cost of paying time and a half would take 
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Basic records for firms covered must be kept for three 
years; auxiliary records for two years, and books 
must be open for inspection at all times. Many stores 
would need extra help or accountants. 

Congress is split.on the issue. Sen. Harry F. Byrd, 
D., Va., one of the more powerful men in Congress 
this year told HARDWARE AGE he has always been 
opposed to the Federal government fixing minimum 
wages; and he is “definitely’”’ opposed to broadening 
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The joint Senate-House Economic Committee re- 
cently recommended the minimum be raised to 90 
cents or $1.00 an hour, and backed extension of cover- 
age by “both Federal and State governments.” 


lanl 


Distributors See Danger 
In Proposed Revisions 


Extending coverayve of the wage-hour law in the 


case of retailing, and increasing the minimum wage 
in the case of wholesalers, “‘would darn near put us 
out of business i That is the opinion of both a W ash- 


ington, D. C. wholesaler and retailer specially, 
viewed on the subject by HARDWARE AGE. 

Leonard May, vice-president and treasurer, May 
Hardware Co., wholesale, and John N. McIntire, presi- 
dent, McIntire Hardware Co., retailer, Savs 

“You can’t cut the 2 pet profit margin any more and 
you can’t raise profit margins or increase prices.” 

Mr. McIntire believes that “unless hardware dealers 
quit sitting on their hands and let thelr congressmen 
know how they feel, we're all going to find ourselves 
on the wrong side of the profit line.”’ 

He adds that there are congressmen favorable 
retalling’s point of view, but they must get grass roots 
support in order not to be carried with the tide when 
voting starts. 


Continued on page LO) ) 


HARDWARE AGE, MARCH 31, 1955 





“J&L WARE MOVES FAST, TOO 


... with higher profits for you” 


Your customers know J&L Galvanized Ware—They’'ll 
keep your stocks moving fast. 

Galvanized ware moves better and profits are more 
satisfactory when you stock a line with an accepted name 
like J&L. Your customers have confidence in the J&L 
name and its reputation for quality and sturdy service. 

J&L galvanized ware is priced for the big volume 
market. It yields a healthier profit to the hardware 
dealer. Ask your hardware jobber for complete informa- 
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tion. If you need additional information or help, write 


direct to J&L. You'll be glad you did. 


Sones ¢ Laughlin 


STEEL CORPORATION 


405 Lexington Ave., New York 17, New York 
Galvanized Ware Plants: Toledo, Ohio, and Miants, Georgia 
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LATEST 


New Electric Sander 

Two sanding motions are pro- 
vided by new electric Dualine sand- 
er. Change of motion is effected by 
instantaneous-change platens. Plat- 
ens are 3-2/3 x 7 in. and take 1/3 
of standard 9 x 11 in. sandpaper 
sheet. Paper is changed by using 
A 3/16 
in. orbital motion is recommended 
for fast cutting; for smooth, fin- 
ished work, a back-and-forth mo- 


two external pushbuttons. 


tion. Sander weighs 5 lb and has 
thumb-controlled slide switch 
mounted on handle. 5500 operations 
per minute are obtained from ‘4% hp. 
Universal ball-bearing motor. Fair- 
child Industries. 


For more data circle No. 1 on postcard, p. 111 


10-Gallon Power Sprayer 
New 


signed especially for home use is 


10-gal power sprayer de- 


called the Suburban. Will do all 
spray trees, shrubs, flowers, gar- 
dens. Equipped with a special 4- 
nozzle boom, it can be used to spray 
lawns. Handles all spray solutions 
at continuous pressure. Pump ca- 
pacity is 1% gal. per minute. 
Mechanical agitator keeps sediment- 
bearing solutions well mixed dur- 
ing operation. Sprayer is 21 in. 


12 


INFORMATION ON NEW 


wide and mounted on cushion-tired 
wheels with adjustable handles. 
Other features include double-act- 
ing pump, galvanized steel tank, 10 
in. of hose and an all-purpose nozzle 
that adjusts to any spray. Avail- 
able with gasoline or electric motor. 
H. D. Hudson Mfg. Co. 


For more data circle No. 2 on postcard, p. 111 


Portable Food Mixer 

Silver Dormey portable food 
mixer has an all chrome mirror 
finish and is lightweight enough for 
one-hand operation. Has five speeds, 
full-size beaters with finger-tip re- 
lease, and stands on end for easy 
draining. Recipe book included. Re- 
tails at $21.50. Dormeyer Corp. 


For more data circle No. 3 on postcard, p. 111 


PRODUCTS AND SERVICES 


Masonry Anchor 

Aluminum alloy anchor for an- 
choring into masonry, cinder block, 
and concrete, is of one-piece con- 
struction which permits perfect 
alignment in any drilled hole. Ham- 
mer Drive anchor requires a smalle 
hole with less drilling. Galvanized 
nail which comes with the aluminum 


shield has special nurling to in- 


Anchors are 
packaged 25 to a box and are avail- 
able in 13 sizes from 3/16x%xs to 

x3. Diamond Expansion Bolt 
Co. 


For more data circle Ne. 4 on postcard, p. Ii! 


Cutlery Sets 

Carvel Hall Homemaker cutlery 
comes with new Knife-Plak consist- 
ing of a cork base with chrome or 
copper trim to match style of knife 
Wall screws allow Plak to 
be mounted work surface, 
cork keeps 
steel blades free from nicks and 
Five-piece set, available 


crease holding power. 


handles. 
above 
while base stainless 
scratches. 
in a choice of ivory and chrome or 
black and copper handles, consists 
of parer, vegetable, utility, carver 
and fork. Retails at $19.95. Seven- 
piece set containing all of the above 
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Want more Information on these 
products? Then use free post 
card on page 111. 


in hardware merchandise... 





plus a chef’s knife and slicer retails 
at 329.95. Charles D. Briddell. Inc. 


For more data circle No. 5 on postcard, p. 111 


Carbide Masonry Drill 

New line of carbide masonry 
drills features an improved design 
which incorporates milled slots 
rather than the conventional spiral 
flutes. There is less binding and 
less packing in the flutes, resulting 
in a truer, cleaner hole, with 
pulverizing. Available from 14 to 
6 in., all Core-Vent drills have ex- 
tra large size carbide inserts to 
assure greater strength and longer 
service. Removable shanks are pro- 
vided on drills in sizes over %% in. 
Super Tool Co. 


For more data circle No. 6 on postcard, p. 111 


less 
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FOR THE HARDWARE DEALER 


Sawhorse Clamps 
Made from 

Speed 

horses to be 


and 


16-page zinc-coated 
Clamps enable 
assembled in a 
support 


steel, saw- 


few 
seconds 


very heavy 


Five pieces of 2x4 lumber 
and a pair of clamps give a com- 
pleted sawhorse of any desired size. 
Twelve grippers, actuated by one 
wood firmly in 


loads. 


lever, hold place 





while assembled. No tools. nails, 
miters, or other fasteners are 
needed. Retail at $3.95 a pair. 


Chesney, Inc. 


For more data circle No. 7 on postcard, p. 11! 


Rotary Tiller-Mower 

New Rotary Tiller-Mower is de- 
signed for tilling, cultivating, weed- 
ing, mowing, snow plowing, light 
hauling, weed cutting, and poultry 
litter removal. Unit is equipped 
with a 2 hp engine, 4 x 16 flexible, 
semi-pneumatic tires of )% in. tread, 
and weighs about 100 lb. Features 
include full geared differential and 
a single control lever which offers 
forward, neutral and reverse by a 
touch of the fingers. Available at- 
tachments include a new slky for 
those who ride, 10-in. tiller, 21-in. 

(Continued on page 108) 





TO HELP YOU 


SELL 


eR Meee Peo Ve 











AND OTHER DEALER 
7ALES _-HREBES® 


Household Mat Display 


Free counter display rack for 
metal-and-asbestos 
mats 


showing various 
y 


Pro-Tex house- 
hold 


sign 


three-color 
the 
Rack has four 


features a 
uses In 
home for the mats. 
compartments, providing convenient 
storage and display for every size, 
from 7 in. square or round to 18x20 





— 


ta ae a» 

1S +2. pause - 2, : 

, 7 a +” 
‘. J ‘ gao re" nats 


in. No. 150 display occuples less 
than 2 ft. of counter 
Ballonoff Metal Products. 


For more data circle No. & on postcard, p. 11! 


Sq. Space. 


Non-Mortise Hinge Display 

Counter model of new 
offered free 
with purchase of 25 pairs of hinges. 
The 7-in. 


display 
non-mortise hinge is 
working model has 
the heavy gage wrought steel hinge 
mounted on two 


high 


wooden 
blocks simulating door and jamb. 
show the 
hinge’s non-mortise feature, its self 


white 
Display is designed to 


(Continued on page 124) 
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Retail Sales Increase $778 Millions 


instalment Credit Shows Slight Rise 


Construction Contracts Hit New High 


Slight Increase in Instalment Debt Totals 
Viewed as Strengthening Credit Situation 





America’s consumers it back arly in appliance and passenger 
their instalment debt by only $31 car sales. 
nillion during Janua less than TY} ) : ; 
, luring Ja ess that The January dip in instalment 
usual for this month savs the , . 
, R BR debt came on the heels of nine 
"eaerai L.eserve mOoa4r ‘ .- 
T) ' or : straight monthly increases start- 
nis compares WItn : ieciine of ; R 
ae 1} . 4 ne Mmy if April of 1954. 
$351 million in January, 1954 gee | 
Tatel Radheleeeat penis ab 0) Non-instalment credit decreased 
Ladi IiSLaimMel Creat a if¢ 
ond of Jemuare stand ot O22 4 bil $410 million in January. This is a 
Na OF January SLOO al Pec Vi . 
lion ainst $21.8  billior $462 million decline from the same 
ii Pii., ava ilisS . -_ ‘ Pil LOT) \? ts 
»s month last yea 
standing a vear earlier 
Federal Reserve officials state Phe er-all total for consume! 
that the relatively smal! decline debt as of Jan. 31 was $29.7 bil- 
at the start of 1955 indicates “a lon, Marking a decrease of $441 
fair amount of strength,” particu- n n during the month. 
7 " 
Housing Contracts Boom ndustrial building is well below 
Doubles Year-Ago Peak the high rates of 1951 and 1953.’ 
: b} ild rete ; rir r \ ‘ “oe °°. 
Private mass housing contract ~e ‘ during March r 
‘ined “virtual! stable” in a cs . 
chalked up their biggest week of ‘ined tue able” in a con 
struction index covering 20 cities. 


the week ended March 10 
when awards rose to $177 million. 
Ne ws-Ree cord. 


Sparked by the “housing boom,”’ 


1955 in 


reports Enaine ef) ing 
private construction for the week 
climbed to $238 million, pushing 
the 1955 total to date to more than 
$1.2 billion. This is than 
double the year-ago 

“Housing and commercial build- 
En- 


gineering News-Record notes, “but 


more 
volume 


ing are breaking all records,” 


14 


Investment Fund Demand 
Boosts Interest Rate 

Peak for investment 
funds in 1955 will exert “upward 


demand 


pressure’ on long-term interest 
rates for some time to come, pre- 
dicts Roy L. Reierson, vice-presi- 


dent and chief economist of Bank- 
Trust Co. of New York. 


ers 





February Retail Sales 
Increase $778 Million 


Total retail for Feb- 
were $12.8 billion, an in- 


sales 
ruary 
crease of $778 million from the 
same month last year, according 


to the U. S. Commerce Dept. 


The retail sales estimate of 
$12.8 billion for February was 
up from $12.1 billion a vyear 


ago, but down $434 million from 
of $13 ) 


a total 3.2 billion in Jan- 
uary of this year. 
After adjustment for seasonal! 


factors and trading day differ- 


ences, the February total 
showed no change from Jan- 
uary 1955, but an increase 


about 6 per cent over February 
a year ago 
and build- 


Hardware. lumber 


ing sales totaled $835 million 
in February, compared with 
$820 million in January and 
$868 million for February one 


year ago. 
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February Construction 
Contracts Hit New High 


Total 
construction in states east of 
the Rockies high records 
for the month of February, accord- 


awards for future 
37 


new 


‘ontract 
set 
(Continued on page 146) 
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WET 


one coat COVERS ant SEALS 


ANOTHER 
SHEFFIELD 


a 


r, wet 
Roof Coating 


Sheffield SHEF-KOTE is the answer to the 


‘ees 


< te Eo a e 
2 >. s . 
@ Ms —_ a 

: - © at 

eS 


Oe eee 
Sei aE OY 


problem of adequate and economical roof 
maintenance! Itstops leaks... forms a 
weather-proof and water-proof metallic 
coating...and will not crack! It's NOT a paint 
,.» but an asbestos-like aluminum roof coat- 
ing in a special formulation that flows into 
seams ond cracks firmly sealing them! It's bril- 
liant cluminum finish reflects the heat of the 
sun's roys keeping OUT heat... making it 
as much os 20 degrees cooler inside. And it 


is easily opplied! 


Shettield Zroreze PAINT CORPORATION 


ONE OF THF WORLD'S LARGEST 


MANUFACTI'O EL & ; SLUMINUM PAINTS CLEVELAND 19, on mame, 
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Eager demand for these nails is being whipped 
up by widespread magazine articles and adver- 
tising. Cash in to the top dollar. Get in touch 
with your jobber now. 
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Helps You Step Up Your Nail Business To a New High Figure 


These are the Sheffield nails that are making news wher- 
ever things are built. The good news is that these nails 
often exceed the holding power of screws. 


Here’s How Think what that means—to everybody from the general 
contractor to the “do-it-yourself” home craftsman. But 


more to the point, think what it means in opening up big 


SHEFFIELD 


DRIVE-SCREW 
and Ring Shank 


NAILS 
Give a Locked-in Grip 


The spiral threads of the 
drive-screw nail are designed 
for easy driving — yet they 
hold like the threads of a 
screw. The ring-shank nail 
grips wood fibers with oa 
berb or “fish-hook” action. 
Make joints actually stronger 
than their members! 








new nail business for you. 


Selling’s easy. Just drive one of these Sheffield nails almost 
to the head on a display board—and invite customers to 
pull it out. See at left how the threads engage wood fibers 
and other materials with a “locked in” grip that won’t 
loosen, creak or creep (in some cases actually tightens 
with time). Clinches sales on sight. 


Get set for a boom in your nail business. Stock up now. 
Display and push this sure-fire seller! 


SHEFFIELD STEEL 


ARMCO STEEL CORPORATION 
SHEFFIELD PLANTS HOUSTON KANSAS CITY TULSA 


Sheffield is your SINGLE source of supply for the most diversified line of quality products: 


Woven wire fence « Barbed and smooth wire+ Staples - Coiled baling wire + Bale ties + Steel posts + Nails—regular, screw-type and 
ring-shank + Tacks, spikes, rivets, bolt and nut products + Welded wire fabric and reinforcing bars + Steel joists: Angles and rounds. 


z 
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STAR 
HACKSAW 
FRAMES 


Colorful Functional 
Design 





Tenite handle. Long- 
wearing rustproof crackle finish 
similar to that found on most 
expensive office machines. Every 
frame complete with 12-inch 
genuine Star Unbreakable Spe- 
cial Flexible 18-tooth blade. 


RED Tenite handle. Smooth, 
easy-to-clean, high gloss, rust- 
proof finish for lifetime protec- 
tion. Comes complete with 12- 
inch Star “Moly” High Speed 
18-tooth blade, that outlasts 
standard blades 10-to-1, 



















Look At These Exclusive Features 





of BOTH New Star Frames ee 8 ( J ’ 





Here’s Your Full-Profit Price Set-Up 





STAR No. 10 STAR No. 15 STAR No. 20 
Frame Frame Frame 
iin cm Gane abate _ NY (complete with (complete with (complete wit! 
cain ed , Be. get yer nang side ar i a 12-inch Star 12-inch Star 12-inch Star 
Cuts closer to work nn Unbreakable “Moly” Moly Blade 
Special High Speed 
mz si Flexible Blade) Steel Blade) 
| $1.89 $2.49 $3.25 


tf 
—cam-action lever- 
lock automatically tensions blade cor- 
rectly. Flip it open, blade’s released Snap 
it shut, blade’s locked im tension To 


, 


change from 10-inch to 12-inch blades, 


1.25 1.65 2.25 


~ >? be 


release the lever, lift it out of tension bar, 
slide bar forward, snap lever into second 
hole—and you're all set for shorter blade, .64 .84 1.00 


RE ™ 
~ 


Each frame individually packed in 
sturdy metal-edge box. 
— mold- 
ed right around the 
stee! back for greatest zy 
strength. Comfortable, 
attractive, easily wiped clean 


No. 20 


Completes the Star Frame Line 


~ 


Sell the Complete 
STAR LINE 


You'll Make More “‘Metal-Cutting Money” 


| 
' 
— a. -~4 


a 


Star Hand and Power Hacksaw Blades —“Moly”, 


high speed steel, and standard steel — a truly complete line, 





$325 vist 


A a 









competitively priced — outcut, outlast all others. 


4 


Long a favorite with mechanics, this gun-metal finish adjust 44 Star Hacksaw Frames — now a complete line, each the 


able pistol-grip frame with lever for lock blade feature extra 


easy blade change. 
Lgiger ty ' 
‘erg | Makers of Hand and Power 
pe oS 5 Hacksaw Blades. frames 


fe CLEMSON BROS. In. ww SS 
MIDDLETOWN. WN. Y., U.S.A. Lawn Machines 


finest in its price class 
Star Metal-cutting and Wood-cutting Bands — packaged 
in coils or cut to length and welded. 


All Star Products are sold only through carefully 
selected distributors. 
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Better Homes & Gardens 


siandy plans 


" 


are in demand! 


READ WHAT DEALERS ARE SAYING... 


tandy plans 
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“We have re-ordered on these plans once Plans offer—35% on the fast-selling pattern 


already (in first 10 days) and are looking for- 
ward to the publication of more of this type of 
pattern plan.” 
JACK HALL 
Holl Firestone Dealer Store 
Dodge City, Kansas 


“Get a Handy Plan and the new Handyman 
ideas book into customers hands and you have 
laid the foundation for unlimited plus sales 
in tools and accessories. 180 plans sold in 
1Y2 weeks.” 
BRUCE CAMPBELL, Mdse. Mgr. 
Patterson Brothers 
New York, New York 


“Handy Plans have simplicity of understanding, 
versatility of styling. A real boom to the 
‘Do-it-yourself’ program.” 

WwW. C. FULLER CO. 

Mansfield, Mass. 


plans themselves (they retail for 50¢ and $1), 
and unlimited plus sales on tools and supplies 
the home handyman needs to build them. 


Better Homes & Gardens Handy Plans, 38 
pattern plans for popular and practical furni- 
ture, accessories, toys, are just what your 
handyman customers are looking for. They're 
easy to build and handsomely designed . . . 
the kind of pieces you're proud to use in you! 
home. Consistent national advertising in 
Better Homes & Gardens magazine keeps 
Handy Plans in demand. 


This assortment puts you in profitable 
Handy Pian business for only $49 


105 pattern plans (from 38 outstanding de- 
signs, retailing at 50¢ and $1) 


2 copies of “Handyman’s Book.” 





5 copies of “Handyman Ideas.” 


floor rack, 
57" tall, takes 
only 16x 16” 
floor space 


Retails at 
Cost to you 


YOUR PROFIT. . . . $26.57 


Plus your choice of dis- 
play rack... 


N° YOU can go into the pattern plan busi- 
.% ness easily and inexpensively —with new 
Better Homes & Gardens Handy Plans. Here 
is a tailor-made package for a tailor-made 


counter rack is 
market— your big Do-it-yourself market! 


29” wide, 13” 
—handsome floor model high, 7°’ deep 
or, handy counter rack . 


Like the dealers quoted above vou can 
cash in on the handsome double profit Handy 





Better Homes & Gardens Handy Pians 


ORDER TODAY | anlikciner 3 towe 
from your 
wholesaler or 
mail this 


coupon to... o~ 


Please put me in touch with nearest Handy 
Plan wholesaler. Also. send full details on new 


BH&G Handy Plans. 
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ns of 


This spring, millio 


consumers will be invited 


to discover the new 


improved painting tools 


with bristles of 


TW pu JN nylon 























lows for home painte rs! 


DISCOVER FASTER, EASIER. 
STREAK-FREE PAINTING _ 


% 
THE SECRET: paintbrushes with t 
specially tipped and flagged 


bristles of ‘T ye 5% nylon 


man tar 
er WOTR, 
thrush with 
vnex’ nylon 
split or 

i “Tynex 


outh and 


e trade-mark 


- o i 
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Look for paintbrushes 
with alll flow vio 
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“Tynex’’ bristles are now tipped and 
flagged to hold more paint. Microphoto 
shows how ““Tynex” bristles are scien- 
tifically tipped and flagged to give 
paint pick-up unsurpassed by any 


other bristle’ work, better work' 





> 
he, 


Todays finest painting took are 





‘“Tynex’’ bristles will flow paint on 
smooth and even. Even amateurs can 
do streak-free work with a well-made 


brush that has tipped and flagged, ta- 
pered ““Tynex” bristles. They do faster 


% 


.% 






{= 





‘“Tynex’’ bristles are easy to clean. Any 
commercial cleaner does the job—paint 
loosens quickly, can be thoroughly 
washed out. “Tynex” bristles are the 
easiest-to-clean bristles there are ... a 


hig selling feature! 


Todays fastest-selling painting took 


Test proves consumers 
prefer paintbrushes 

. wit , ve or PF | ° 
with “| vw nylon bristles 


Yes, that’s what Du Pont discovered when 
it made a survey of paintbrush preferences. 
Among both men and women, brushes with 
‘“'Tynex”’ bristles were the first choice over 
brushes with the other types of bristling 


materials. 


Try it in your store 


You can make this same test — and boost 
sales in the process! Place a brush bristled 
with ““T'ynex”’ and brushes bristled with the 
other bristling materials on display. Ask cus- 
tomers which brush they'd prefer to use. 
You'll see how the preference for ““Tynex”’ 
shows up... why brushes with “Tynex”’ bris- 
tles are the most profitable brushes for you 
to stock. 











‘“Tynex’’ bristles are right for all types 
of finishes. You can recommend a 
brush with “Tynex” bristles for any 
type of painting job for inside or 
outside work. And these brushes need 


no break-in when new 


are brictled with T 


‘“Tynex’’ bristles are best for rugged 
duty .. . best for fine work. Actual use 
has proven ““Tynex’’ bristles outwear 
other bristles 3 to 5 times. “Tynex” 
bristles hold their shape, make close 


work easy 





‘“Tynex’’ bristles are acclaimed by pro- 
fessional painters! One typical painting 
contractor reported that his men won't 
use any other kind after a two-month 
trial' Another says, “They can take 
rough use, yet deliver top-quality work.” 













| Be sure every brush you 


sell has a full head of 


properly tipped and flagged, 


* 





/... stock a complete line 
rushes bristled with 
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ng brush manufacturers are now adding 


TYNEX #view @arerces 
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t-selling small-size brushes to their lines 


eee eedoae eeoeoene eo 
eeeeeeeeentense#e#se#e? 


.g the new short-length tapered ““T'ynex”’ 


@eeeeeeeveees 
peeeceeeeveoveeeoeee eee 


oristles recently introduced by Du Pont. 
to stock and feature these popular sizes 


ke advantage of the big demand. 
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»u make more sales when you 
irry the right brush for every job 


By 
sooo 


These streamers and booklets can help make sales! 


Write your distributor today. ti - pp el 
ig | ee 


full marl pe K-up 
@ fu | 


‘ae Pe ) } 
Sat : “ar i yen fae 
ve rrham? . 
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Mail this handy coupon to your brush supplier Please send me consumer booklets and 


streamers for use in my store. I carry 
) Name 
(] | Position 
wi “ . Pat ost 


brand of brushes with ‘*“Tvnex” nvlon bristles. 








Firm 





Street Address 
BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEAUSTRY ' City 





State _ 
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XCITING COLORS ...ail the colors you need 

a ToBelee )Mue meleliimel*lelsil le iel Mae 

are 294 customer-proven colors in flat, semi- 

gloss, and gloss—plus an additional 165 at- 

tractive finishes in either of two exterior paints 

—and 19 favorite hues in porch and floor 

Minnesota enamel. All in this compact, inclusive Minne- 


PAINTS 
M | N N H | t sota’’ Paints MINNHUE Custom Color System. 


rie a You carry a rock-bottom inventory. Just stock 
light and dark bases and only |5 colorants. 
Yet, you offer complete selection in a minimum 
amount of space . . . nearly unlimited variety 
of colors in all finishes. 


MINNHUE colors are pre-tested for sales appeal 
... perfect for quick turnover, stepped up sales! 
Reap bigger paint profits with this all-inclusive 
customer-tested color system— Minnesota’ 
Paints MINNHUE Custom Colors. And let “Min- 
nesota's’ dynamic advertising, planning, dis- 
play and promotion material help you build 
bigger paint volume. 


ee aes ee 
+ 2 3 4 > . y © re Paes 
§ NR Ge 1 ee 
s a 


Fe 


Keep your cost — inventory down, 
offer the broadest color selection — 
with this complete... 


WRITE NOW FOR FULL INFORMATION ON 


etce1e)R: > «9 THIS UP-TO-THE-MINUTE COLOR SYSTEM 
PAINTS 


| A MINNESOTA PAINTS, INC. 
CUSTOM 1103 Third S?., So. Minneapolis, Minn 
MINNHUE COLORS Send me the big news about Minnesota 


help me be ost my Do nf volume 











Minneapolis 








Atlanta STATE 
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Announcing... soi - 
 Weetelasle)(-si- Mm ilal = DORMEYER \ 


| 
eat: \ieisl-le Mis Miel-1-1\>], la 7 aft— 
/ 


matchiess in value! \ | 
——__#+ / 


‘\. POWER TOOLS / 


RD ee noe 





DORMEVER 
AMEP.CA’S 
LEADING 
MANUFACTURER 
OF ELECTRIC 


FOOD MIXERS! ¥ 


DORMEYER ‘4° Drill 
Model 200 Suggested Retail 


DORMEYER Power Saw 


Modei 7126 Suggested Retail $6995 


ere 


DORMEYER ‘4’ Drill 
Modei 210 Suggested Retail $249 


DORMEYER Power Saw 
Model 710 + iggested Ret 4 


DORMEYER !;" Drill 
Modei 220 
he [Al 


DORMEYER Power Saw 
Modei 706 Suggested Retail 


DORMEYER 
Model 510 
Suggested Reta 


DORMEYER Drill Kit 
Wall Cabinet Type Write DORMEYER 
Model 320 Suggested Reta 

today for details 

on its Power 

Tool Division's 

Promotion program | 


(lace "Be 
-_ 


DORMEYER 
Mode! $20 sugges et <4 ry RME \ . R 
A ais sDpinet ; ne POWER TOOLS 


Model 338 Suggested R« 


DORMEYER CORPORATION +«- POWER TOOL DIVISION 
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The G-3 All-Weather 


The diamond tread of the G-3 All-Weather has been winning tire customers 
for more than a generation. Its safer, surer grip, its road-holding depend- 
ability have made it the best-known of all tire treads. And steady national 
advertising has helped keep it that way. 


Stock up on the G-3 All-Weather. It’s a great business-builder all through 
the year. Goodyear, Cycle Tire Dept., Akron 16, Ohio. 


G-3, All-Weather—T. M.'s The Goodyear Tire & Rubber Company, Akron, Ohi 


GOooD, 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


We think you li ike “THE GREATEST STORY EVER TOLD” ~ every Sunde, {AC Radi Network THE GOODYVEAR TELEVISION PLAYHOUSE — eoory other Senda Vie TV) Network 
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Your product is off to a fine start for the best 
possible finish when you specify Wheatland 
Kleetric Weld Tubing. 

The photograph you see shows the excess weld 
being removed from the tubing as it emerges - 
from the mill 

This final step in the production of. Wheatland 
quality controlled steel tubing is your assurance 
of a smooth crisp look, whether your final prod- 

gets plated or other type finish—another plus 
ve appeal that means greater sales spec- 
Wheatland Electric Weld | | Tubing for 


the way throug 


WHEATLAND 
ELECTRIC WELDED STEEL TUBING 


WHEATLAND TUBE COMPANY ovina > ra = mits = WHEATLAND pa 
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YOU GET THE RIGHT COMBINATIO 


oo HIGHEST QUALITY 


AT LOW COST IN 





Builders and property owners everywhere are 
finding the Harcraft showerhead to be an excel- 
lent product for homes, schools, hotels, motor 
courts, even aboard ship. These Harcraft heads 
are equal in quality to the most expensive 
showerheads on the market—at a much lower 
price. They’re designed for easy operation, with 
a double-lead-thread that adjusts quickly to any 
desired flow from needle spray to full flood rinse. 
They're self-cleaning, will not clog. Harcraft 
showerheads are machined from solid brass— 
triple chrome plated for beauty and 
long life. A full swiveling ball joint 
permits a wide arc of control in all 
types of heads with or without 6” or 8” 






Y 


shower arm. 





av ig? 
. kind fF 
,ac 


A WORD OF PROFITABLE ADVICE 


Display Harcraft Showerheads in their colorful 
counter carton. [hey sell on sight and open the 
door for other sales. They are the best shower- 
head value on today’s market. For fast turnover 
... high profits... customer satisfaction and 
repeat business, you need Harcraft Adjustable 
Showerheads. 


Harcraft 


BRASS 














STOCKS AVAILABLE IN NEW YORK. 
CHICAGO. ATLANTA. LOS ANGELES 
REPRESENTATIVES ALL PRINCIPAL TRADING AREAS 


DIVISION OF HARVEY MACHINE CO., INC 


TORRANCE, CALIFORNIA 







RESEARCH DEVELOPMENT PRODUCTION Harve loes all three as a leading 
ndependent! pr r , ’ itary riuait orxvirusi , imt aii j ind 7 _ pr rPxriru ‘Li pr ' reriris Aid, A. tection fructura rod and hay forpvin 


i Mine fue npas rusions, Gituminunm screw machine produci ara fri fa proauci ' ”? iy pr fMCcisS it Giioy Sieei Gid tiianium on application 
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Biggest garden hose news since Koroseal i 


B. F. Goodrich 
special offer 
gives you 
58% markup 








Profit package assortment No. 0586 
You get 58.6 percent markup 


Contains: 14 lengths of 75, 50 and 


both red and 


25-foot K oroseal: 


green. 5 lengths (same sizes) vellow 


Profit package assortment No. O55 


Contains 


You get 55.7 percent markup 


ie. lengths o! K orose al. (,ar len Club. Crys- 


Garden ( lul 


afi 6 lengths of | Drown Fe it 


pl. astic. 7 |e 


2 lengths 


You buy 
PRIZE 


réeta i} 


Kore seal 


lengths, 
(50-fr.., 


retail 


Total retail value 


You PAY only 





nyths Crystal ( lear plastic 
herweight plastic. 


YOUR PROFIT 


75. SO ans 


Total 


$240.15 
9.80 
249.95 
I $1. 39 
$98. 56 


PRIZE 


tal 7 lear ans i Fe atherweig! if 
1 25- root B } 


You buy 54 lengths, retail 
(50-ft., 
Total retail value 


You PAY only. . . 257.24 


K oroseal) retail! 


plastic Dpius 


16 le ngths of 


(,oodrich rubber garden hose. 





$400.65 
9.80 


$410.45 


YOUR PROFIT $153. 21 





Highest markup and profit ever ottered 
on garden hose! You get your choice 
best suit 
Both profit package 
assortments contain Koroseal hose and 
plastic hose of several types in a wide 
price range. One assortment 
tains the high quality B. F. Goodrich 
rubber hose that some customers demand 


of assortments to vour needs 


(see panel above) 


also CoOn- 


The new plastic line is an ideal 
suppiement for Koroseal. It includes 
Garden Club 


seal. 


. best value next to K oro- 
Crystal Clear for customers who 
want a clear plastic and Featherweight, 


your price plastc. 


30 


People ask for Koroseal and other 
B. F. Goodrich hose because of the way 
it's advertised Big, 


attention-getting 
ads run in Life. 


Better Homes & Gar- 
Post. 
ign in 
full color is the biggest yet; will reach 


dens and The Saturday Evening 


In tact. the 1955 Koroseal campa 
millions including your Customers and 
prospects! 

You tie-in with advertising. We give 
you free displays and streamers for 
wall and window. These read 
Koroseal” in bright, Day-Glo script 
To get them just fill in and mail the 
business reply card packed in each profit 


counter,, 


package. We send displays direct to you. 
The B. F. Goodrich C 
Pro q ; 


mpany, Industrial 


B.E Goodrich 


INDUSTRIAL PRODUCTS 
DIVISION 
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~ WHEELING 


the name 
your customers trust... 








...Makes the Ware 
your customers want 


OVAL PAIL 
SPRINKLING CAN 
ASH CAN 




















HAT a terrific sales-producing combination! warehouse. That's Wheeling service direct to you! 
The Ovat Pam, Sprinkiinc Can and Asu 
Can ... all items your customers want .. . and all 
made by WHEELING, the name your customers 
know for quality Ware. And Wheeling’s smash 
color ads keep your customers sold. 


So take advantage of this ready-made market. Stock 
and display the full line of Wheeling Ware. See 
your Wheeling Representative for full details. 


For added sales sell Wheeling Super Channeldrain 
Roofing, Corrugated Roofing, 5 V Crimp Roofing, Gall- 
And remember, Wheeling’s vast warehouse net- vanized Seamless Roll Roofing and Valleys, Stove Pipe, 
work means fast, direct delivery when you want it Style K Gutters, Square Conductor Pipe, the full line 
—today if needed —right from Wheeling’s own of Fittings, and Cut Nails 










WHEELING CORRUGATING COMPANY, WHEELING, W. VA. 





Consult the yellow pages of your Classified Directory for the address and telephone number of the Wheeling warehouse in your city. 
Atianta Boston Buffalo Chicago Columbus Detroit Houston Kansas City Lovisville Minneapolis New Orleans New York Philadeiphia Richmond St. Louis 
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With this compact, self-contained, fast-heating TURM-SPORT stove in 
his gear, your outdoor customer is ready for hot chow anytime 
whether he brings it in from the water, out of the air—or opens that 
dependable can. And all people recognize its value for a quick. 
reliable heat source in isolated surroundings. 


it's DEPENDABLE. Has no pressure devices of any kind, uses gravity 


feed; works with any size of pot or container. 


it's SAFE. Burns non-exploding denatured alcohol: lights immediately 
and adjusts like gas range burner. 


it's COMPLETE, COMPACT, SELF-CONTAINED. Everything folds 
into Neat Self-Pack, measuring 714” x 514” x 234”, and weighing only 
2 pounds. 


YOUR CUSTOMERS CAN FIND INNUMERABLE 
USES FOR THIS USEFUL, INDEPENDENT 

HEAT SOURCE — IN TRAVELLING, AT HOME, ON 
THE JOB, OR AT PLAY. 


Cenves Carrying Case Custom-made TURM- 
SPORT Pack has adjustable strap, with extra 
pocket for reserve fuel tank List $1.75 


Without fuel container pocket List $1.00 


Reserve Fue! Container, | pint All metal, carries 
two refills for stove, enough for six extra hours of 
heating. Large opening for loading, and slanted 
spout for pouring into stove Both openings 
guarded by screens against passage of foreign 


matter List $1.25 


JOBBERS, DISTRIBUTORS . . . hurry 


(Cet the story on hig discount, fast turnover 
high profit that make these such hot items. 
They re so new that territories are wide 
open, with nothing even close to it. Get in 
touch with us—fast! 














every fisherman wants this new unique 


| : pen OT Ml, 
| . 


Only $495 | ist (Regular Trade 


Discounts) 


BIG BAIT ... for ALL Your FISHING TRADE! 


Put this new combination fish-weigher and fold. fish in the right notch to balance the knife 
ing hunting knife on your counter, and watch handle, The steel ball on the handle end is 
it draw your outdoor customers! The 334 


effective for quieting fish, and many tapping 
Solingen “Mainless Steel opens out to give a 


jobs. All-metal handle, in non-slip waffle grip 
notched vard arm scale that accurately weighs is rust and corrosion proof... the entire 
from 10 ounces to 12 pounds... just hang the knife is practically indestructible. 

Both stove and fishing knife sold only through reputable jobbers and distributors 


TT ltte SOLE IMPORTERS 


wore GLOYS IMPORT & EXPORT COMPANY 


HARDWARE AGE, 


List 
(Regular Trade 
Discounts) 


Pocked 12 
te a 
colorful 


display case. 


Imported from 


4 est Germany 
481 MAIN ST 


NEW ROCHELLE 
ee # 


MARCH 31, 1955 





RY) wari 
COPPER BOTTOM COOKWARE 


and only WORR/ICWARE 


has all the features she wants... 





















¥% Vapor Seal Rims —‘‘Waterless” ¥% Retractable hanger hooks —slide 


cooking is faster, cleaner, cooler easily in and out of the handles 
%& Modern design — exquisite ¥% Cool, plastic handles—withstand 
beauty normal oven temperatures 
¥% Gleaming, brighter, hand- ¥% Thick copper bottoms she can 
polished finish actually fee/ 


% Guaranteed for a lifetime of satisfactory service 






You’ll want to stock 


NORRISWARE because... 


* Selective and controlled distribution * Fast heat- 
spreading copper bottoms, and stainless steel pol- 
ished to higher brightness « The finest 18-8 lifetime 
stainless steel * Highest quality means satisfied cus- 
tomers, repeat sales for you * Compact yet complete 
line *« Individual pieces in attractive cartons * Three 
smart, beautifully packaged Gift Sets » Complete 
sales aids, including displays, counter cards, co-op 


COPPER BOTTOM + STAINLESS STEEL ad mats, radio and TV spots « 


Write or wire for information on how NORRISWARE 


will help increase your sales! 
NORRIS-THERMADOR CORPORATION 
Dept. HA-355 
_w 5215 So. Boyle Avenue, Los Angeles 58, California 






3-958 








COMING 


IN MAY! 


New, 8-pc. Gift Set! 
Priced to retail at 


$9995 





Petisware 
Handsome 10-pc. Gift Set. 
Priced to retail at 


$4495 


HARDWARE 


Convenient 6-hook utensil 
rack. Priced to retail at 


$395 


Attractive 5-pc. Starter Set. 
Priced to retail at 


$1595 
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2 BIG NEWS 


mew! low price! 


GENERAL (6) ELECTRIC 


CSelechnon 


Perera © 0.8. eo. 


no regulating 


no winding 


Display width 11”, depth 9” 


PRICING INFORMATION 
Suggested price to dealers 
1 pack only $12.56 2 or more packs each—$11.66 


Available in display pack only —each pack contains 2 ivory-color regular 
dial, 1 ivory-color luminous, 1 brown case luminous. 
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FLASHES: 


| The first new clock with 
both these great trade- 


marks on the dial—General more profits. 
Electric-Telechron. 


of 





eo 
A 4 





THE CLOCK—"“ROOM-MATE”’ 


Beautiful! Small (3 3/8” wide). Consumer tests predict it'll be fastest seller 
in electric alarm history. $3.98* ivory-color plain, $4.98* luminous brown 
or ivory-color. 


FREE DISPLAY, FREE CARTONS 


4 Room-Mates come packed in colorful sales display—proved a super- 
salesman by market tests. It stops your customers, shows the clocks neatly. 
Shouts the low price and sells electric alarms. 4 free cartons in base of 
display help you wrap up each sale. You make full profit. 


GET SET 


For the biggest selling year you've ever had on electric clocks, call your 
distributor salesman—today! Clock and Timer Department, Small Appliance 
Division, General Electric Co., Ashland, Mass. 


*Monufecturer's recommended retcil or Fair Trade price, pius ops obie taxes 
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Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 
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? New, free display—market- 
tested for faster sales, 












Over 30 Promotional Sellers! Brand New Items! 


Send for Catalog 


... includes all our new 
Hits atthe Chicago Housewares Show 


Wrought 
Metal 


FLOWER “| Wrought Metal 
BOX PLANT 


: : STAND STAND 
HOSE HANGER FLORAL PLANTERS 


Wrought Iron All Purpose 


FERNERY STAKE & WIRE 


PLANT 
[7 Nd .  |GUARDKIT | 


ORNAMENTAL , includes AFRICAN 
=— 20 STAKES, | Seo'sranvees 


200 Ft. Wire 
New Economy Set includes 29°’ 


blieck wrought Stokes (30 ht.) 
HOSE iron stand (ed. hove tapered 


HANGER i justable legs) points. Reverse 

















prongs fleck wire 
; er 77 nad 
i} — the . 3/2 im pesition. 


3 Complete Lines of 


PLANT BOXES 





Garden or Household 


TOOL 
Portable Picnic a 
ICE 
CHESTS 

ae -o eden 
SNACK Sa 
TOTER i ‘a | wins 


rs Push-Type f Wall Mount a %. 
CEMETERY VASE HOSE REEL ) Betecheble Se 
Double Prong Type HOSE 
BOUQUET — Me 


‘7 i—— HOLDER | REEL = 


L. Ne Self-Attachin 
aa | WINDOW 


SHELF 























—— 





a - 


ES’. 1903 ( et 
‘ag we WRITE FOR YOUR COPY OF OUR By y ( 7 
» / 
Hg \SRAnn ver Cer: 9 gi bY 
= vn soe Catalog Sa at — ail 


MANUFACTURING COMPANY. INC. 
109-135 MEEKER AVE. NEWARK 5, N. J. 
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Buy SHUFORD'S for the BEST in CORDAGE! 


Shuford’s TIGER LILY Plastic Clothes Line 
For 75 years, since 1880, SHUFORD 
MILLS, INC. . . . the world’s largest 
manufacturer of cotton cordage .. . has 
paired top quality merchandise with the 
most effective merchandising techniques. 
The superior characteristics of nationally 
advertised SHUFORD products, the eye- 
appeal of SHUFORD packaging and the 
buy-appeal of SHUFORD displays make 
SHUFORD’S best for you! 


Shuford’s TIGER LILY plas- 
tic clothes line is the best in 
the market. Extruded over 
tough long-lasting tire cord 
rayon for more strength and 
less stretch. Comes in guaran 
teed color-fast Azure Blue, 
Pin-up Pink, Tiger Yellow 
and white. Like all other 
Shuford’s plastic and cotton 
lines, TIGER LILY is con- 
sumer packaged in the fa- 
mous EVER-WRAPPED 
BAG. Shipped to dealers in 
self-merchandising cartons 
for attractive counter display 


seeseeeeeeeeeeeeeeeeeeeeeeeeeeeees ese eeceeeeeeeeeeeeeeeeeeemcamemlcememlCcrmCUCrP Cc CUhPTCCFHCUh!]CLC!/?hUS 


Shuford’s STAY CLEAN Twine Shuford’'s HAWTHORNE Clothes Line 


Shuford’s STAY CLEAN pol- 
ished and unpolished twine is 
packaged in a snug clear film 
wrapper. This SHUFORD ex- 
clusive keeps STAY CLEAN 
neatly sealed until the last 
inch is used. Order polished 
and unpolished STAY CLEAN 
by the lb. in ‘%-lb. balls. 
Order the special “consumer” 
type in balls by the dozen. 
Polished only. To retail at a 
popular price. 


HAWTHORNE is SHU 
FORD’S biggest selling cot 
ton clothes line. A_ profit 
maker everywhere. “Pre 
stretched,” stronger, lasts 
longer. Two connected 50 
hanks individually packaged 
in a Shuford’s famous trans 
parent EVER-WRAPPED 
BAG. Shuford’s new “Coun- 
ter-case” shipping carton 


helps you sell HAWTHORNE 


Shuford’s IRONWOOD Sash Cord 


Ss@e @&eeeP@eceer#eesteeecteee@ee@ee@ee@ecie#ee#@ee@ee#e¢@e#eeee#e#ees#e#e# «6 


Shuford’'s REDWOOQOD Sash Cord 


SHUFORD’S Ironwood utility 
sash cord is made from good 
quality spun cotton § yarn. 
Firmly braided, “pre-stretch- 
ed,” weather-resistant and 
finished for added strength. 
Sell for use in home, farm 
and factory. Made to retail at 
un economical price. In self- 
dispensing display cartons 
containing 25 Ib. or 50 Ib. 
continuous length coils. Also 
reels or hanks. 


SHUFORD’S Redwood and 
all other quality sash cords 
are “pre-stretched” and pack 
aged in the famous EVER 
WRAPPED BAG. These are 
shipped in convenient cartons 
that unfold easily into attrac- 
tive counter displays. All 
SHUFORD brands — includ- 
ing Ironwood, Blue Spruce 
and Cypress — are made 
from good quality cotton, 
tightly braided for extra 
strength and smoothness, and 
treated for adverse weather 
conditions. 


ae ais 
* Guaranteed by * 
Good Housekeeping 
# OL1CC Tt Of 
as 4Ovierrsed ait 


e*eeeseeeaeeeseeeeeeve@ea1eeoeeneeeeeeee eee ees eae eee eee ae eae ew eweeeeeececemcemclcaecemcCecCecmclrecmclcrecCcrercrermcecmcCrecmcCc mC mc eC eC emCUCc eC eC Cc eC TC eC etCUcaetlULcatClUcelUS 


In every price range there is a quality Shuford line . . . and distributors from coast to coast offer quick and complete service. 
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West Bend’s new 6 to 8 cup Flavo-matic gives you a great new promotional idea! 
Cp» 


' 
re 


... less than you'd expect 
to pay for one! 


2 to 5 cup . 

* : | 
$109 | | New 
retail | 6 to 8 cup 


$11 99° 


retail 


"Includes cord and excise tax 


new matched design 


the automatic percolators that make coffee taste better 


Now .. a new 6 to 8 cup Flavo-matic completes a handsome 

matched design coffee “twosome with a great new promotional 

theme. You can offer your customers two fully automatic coffee 

makers for much less than they'd expect to pay for one. 

The Flavo-matics meet the coffee making needs of any occasion 

(from 2 to 13 cups) and brew coffee with a delicious flavor unexcelled 
by any other coffee maker, regardless of price 


WEST BEND SPEEDMASTER 
p New 2%‘ quart chrome on copper 
T BEN electric tea kettle. Plugs into any 
weS ! AC or DC outlet. Trigger operated 
ORE ews chesen by the Museum P pout cap. Tubular immersion type 
M nce N of Modern Art. New York eo | S| a electric element, encased in spe 


' ige 
ter the Good Desig cial corrosion resistant nickel alloy 


apPLiA aes | ai ? Retail $10.95." 
Portable Mixer in COLOR | 
wins good design award 


West Bend’s portable electric mixer—in citron 


yellow and pastel gray House & Garden colors (f{ CA we EST io £ oP D A LUM | he ke ¢c¢o. 


-—~- has been selected for the Good Design Ex 
hibition at the Merchandise Mart. This new Wawa, Dept. 143, WEST BEND, WISCONSIN 


mixer in color was in terrific demand all through 
the recent gift buying season 
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How to Make More Full 40% Profits 
... with Proper Kitchen Plomning_| 


A WORD TO THE WISE MERCHANDISER 


— - 


ne & a - 4 ‘j ot, e . . , Le y aS de 
ea errorers 7 <) ee ee eee 
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WE Teed 





— — oe ow 





But why stop with the sale Get her 
of a sink? Tell her how this kite 





sink special can be a money- wrong with it? Moke her dis- 
saving step toward a won- satisfied with it by going through 
derful, new Republic Steel your ease! presentation. 





Kitchen. # she seeds a sink, 
she needs a kitchen. 








Re public Sreel Kitchens 
iS im step with modern 
kitchen trends and mod- 


ern kitchen merchandis 





ing. For the complete 


story on Re public 5 pro- 





tected dealer tranchise 
write: REPL BLIC STEEL, 
BERGER DIVISION, 
1074 BELDEN AVENUFR, 
CANION 5, OHIO 












































THE 


HOW TO 


Republic Steel hitchens 


LINE! 
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Stop and sell more wali tile prospects by posting 


reprint of this advertisement in your store! 












[EVUYL G-E... the fastest-selling 
@ portable mixer...now available in 3 colors... 





TURQUOISE PETAL PINK CANARY YELLOW 
alae ee ate Get ready to set new sales records! Women from 
: mixer no coast to coast selected these as their favorite 










ew! G-E portable 
3 color choices - - ° 


JY Lré 






colors! Gift appeal of this powerful, lightweight 
mixer will be greater than ever before. (Still 
available in white, too!) 





NEW J Full color pages in- 
Keader’s Digest 


...with guaranteed circulation of 
10,000,000! 


BETTER SEE YOUR G-E DISTRIBUTOR RIGHT AWAY ! 


: 
| ~ 
hy 
Progress /s Our Most /mportant Product r 


GENERAL € ELECTRIC 


6 
~ 
umee cow 











Fast profits... 


eget” ee 
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REYNOLDS //im? ALUMINUM 
GUTTERS AND DOWNSPOUTS 


These lightweight, easy-to-install gutters (no soldering! ) have 





become an established hardware item across the country. Just 
show the Reynolds display or set up your own sample installa- 
tion and watch how many shoppers stop—how they admire the 
soft lustre of plain or embossed aluminum—how they buy! Stock 
either or both finishes, in Ogee and Half-round—each type has 
its distinctive beauty. This is a good gutter time. Order now! 
For literature, write Reynolds Metals Company, Building 
Products Division, 2026 South 9th Sr., Louisville 1, Kentucky. 











STOCK ALL THESE PROFIT-MAKERS! 


REYNOLDS ALUMINUM REYNOLDS /ifefime ALUMINUM | REYNOLDS /ifefime ALUMINUM 
REFLECTIVE INSULATION FLASHING : NAILS 


Special Merchandiser... 
| REYNOLDS |_ different colored 
best, works easiest, 
, M cartons for each 
50’ rolls in 


Rustproof, looks 


| type nail, with 

Display Carton rae 
, specifications and 

Also Display Cartons 

of ten 18” x 48” 


flat sheets. 


full sales story. 
Hottest-selling insulation, 


stores in smallest space. 250 sq. 
ft. in each box. 25”, 33” and 


Customer sees he 
gets nearly 3 
times as many 





36” wide. Type B is embossed 
foil on both sides of tough 
kraft paper. Type C, one side. 


Get your share of the profits in 
REYNOLDS Do-it-Yourself* ALUMI- 
NUM! See ‘MISTER PEEPERS,”’ Sun- 
days, NBC-TV—your customers do! 


rustproof nails 
per pound... 
sells himself. 


REYNOLDS 28 ALUMINU 


"Reg. U.S. Pat. OF 
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(GRIFFIN 


HARDWARE 


260cc mnie E < FST 
LIGHT 
STEEL me ees he TRAD 


2" INCH 
ONE PAIR 


sarin wre. cOmennY ERIE Pn. USA ADS 


buy only the hardware you want 
.. . the items you sell most 


The VisiPak line of carded hardware is the easy line to buy. 
You’re your own buyer, selecting only those items your custom- 
ers want and in the quantities you expect to sell. The colorful 
Griffin cards are compact . . . the smartest in the trade. So 
they'll fit into your counter compartments or hang on hooks 
for easy self-sell display. Each item is protected—wrapped in 


its own sturdy plastic cocoon — which also holds the screws. 


And sell they will . .. as proven by the rush of reorders 
from dealer to wholesaler to Griffin. Yes, it’s Griffin VisiPak 


for faster turnover and more profits. Ask your wholesaler. 


GRIFFIN 


MANUFACTURING CO. ERIE, PA. 
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Here’s the best operator-and-hinge 
set you can offer for popular awning- 
type windows. Its simplified con- 
struction makes other models com- 
pletely out of date. It’s easier both 
to use and to install. 


The operator itself is designed on a 
new, completely different principle. 
Of the worm-and-gear type, it works 
with a chain which becomes rigid 


when extended in opening a window. 


This new Getty No. 4711 Set holds 
the window securely in any open 
position—closes and locks it (tightly 
without disturbing the screen. The 


hinge drops the sash from 4°‘ to 6 
in., so that the outside of sash may 


— 


eth 


COMPLETELY DIFFERENT GETTY OPERATOR AND HINGE 


FOR POPULAR AWNING-TYPE WINDOWS 


be cleaned from inside the room. 
Both operator and hinge can be 
quickly and easily installed. There’s 


no complicated hardware to fuss with 


or get out of order. 


Sell Getty No. 4711 Sets for windows 
from 14 to 30 in. high and up to a 
maximum width of 48 in. Set #1 
is for windows 14-177 in. high; Set 
#2 18-23*s in. high; 
Set +3 for windows 23 '2-30 in. high. 


for windows 


See your hardware wholesaler now 
about this profit-making new item, 
or write us direct. 


Remember— More Getty Operators 
Are Used on Casements Today 
Than All Other Makes Combined! 
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& CO., INC., 3348 NORTH IOTH STREET, PHILADELPHIA 40, PA. 


Canadian Representative: A. N. Ormsby Co., 23 Scott St., Toronto 
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at last! 





For the first time—you can offer 
your customers — the glue of to- 
morrow today-UHU INSTANT 
GLUE! Amazing UHU sticks in 
seconds, and holds and holds. No 
wonder in test after test UHU 
has proved to be a real money- 
maker. No wonder more and 
more people “don’t say glue... 
they say Yoo-Hoo!” 


ee ee ee 


“aia 





ALL-PURPOSE 
This wonder-working IN- 
STANT GLUE is truly an all- 
purpose glue... perfect for both 
POROUS AND NON-POROUS 
MATERIAL. You'll sell it for 
every use — for wood, paper, 
fabrics, leather, plastics, plaster, 
cement, glass, metal, marble, 


ok 


INST 









LL-PURPOS 


stone, porcelain, pottery, cellu- 
loid. It will give professional re- 
sults to all repairs. For GLUE- 
IT-YOURSELF of every kind. 


ADHESON FORMULA #22 
UHU, made with Adheson-22 
for lasting holding power, is based 
on an exclusive formula perfected 
by leading European scientists. 


GUARANTEED PROPERTIES 


Here’s one glue that will stick 
any place except on your shelves. 
Why will it move so fast? Be- 
cause it has exactly the proper- 
ties people look for—not some— 
but all of them: Waterproof — 
Non-Staining — Colorless — Flex- 
ible—Insulates— Safe, contains 
No Acids, No Harsh Alkali—Un- 








Free 
die 


sploys 24 regular 
size UMHU tubes 





cut dummy 
display unit for 





Attractive 


| 
; UHU is being 
morketed ino 
lorge economy 


size to retail 
t 


ot 69¢ 
| W 


Sh 
ond o regular 
size to reta:! 
ot only 25¢. 
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LUE 


affected by Heat, Cold, Steam, 
Acid, Oils. 


BACKED BY POWERFUL 
CONSUMER ADVERTISING 


Your customers will be pre-sold 
on UHU! In National Magazines, 
Industrial Publications, Hobby 
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Magazines...on Radio...on 
TV... mullions of Americans wil! 
now be introduced to the won- 
derful advantages of this world 
famed INSTANT GLUE. Over 
and over again they will read, 
hear, see the easily-remembered 
catchy slogan — (Don't say glue 
... say Yoo-Hoo). If your whole- 
saler doesn’t have UHU in stock 
yet, send us his name. We'll ar- 
range for your order to be filled. 








| UH PRODUCTS CORP. |} 
| UHU Building | 
| 820 Greenwich Street, New York 14, N_Y | 
| Please send FREE sample tube of UHU. | 
I am also interested in receiving full im | 
I formation about UHU All Purpose 
| Instent Giue. Please rush full details | 
j Narne | 
i Firm Nar 
i Address 
| | 
| City Zone State | 
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BECAUSE YOU CAN SELL 
SOUTHERN FASTENERS 
FASTER 
Southern Fasteners are precision built. Every screw 
or bolt is designed, manufactured, tested and in- 


spected for quality. Two miles of 24-inch shelf 
space stocked with wood screws alone insure you 





| one-source supply fast. Southern packaging de- 
ROUND HEAD signed after extensive survey makes handling secure 
STOVE and easy. Silhouette labels give sure identification. 
BOLTS Green, soil-resistant boxes and colorful labels add 

to attractive display. 








WOOD SCREWS in steel, brass, silicon 
bronze, aluminum, stainless steel and all popu- 
lar plated finishes. 


5 BOXES OF Phillips or Slotted Flat Round Oval 





STOVE BOLTS in slotted steel—Round or 
Flat. 


Send for free color labe!l chart, package stock 
guide, bulk stock list. Box 1360-G 


WOOD SCREWS STOVE BOLTS SCREW COMPANY 


STATESVILLE e MRORTH CAROLIFNA 





in Bulk Only 
MACHINE SCREWS + <A &8 TAPPING SCREWS 
CARRIAGE BOLTS ° HANGER BOLTS SOLD THROUGH LEADING WHOLESALE DISTRIBUTORS 


FACTORY WAREHOUSES: NEW YORK, N. Y. CHICAGO, iLL. LOS ANGELES, CAL. DALLAS, TEXAS 
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THE NO. 3 AIR JET CLOSER 
Reversible for right or left hand doors 


This attractive, economically-priced, air-controlled screen- 
storm door closer has a case of light, strong impact-ex- 
truded aluminum tubing . . . a steel jamb bracket and a 
pressure-cast aluminum door bracket. It is equipped with 
two coiled springs, nylon valve with finger-tip adjustment, 
special hold-open device. Moving parts are self-lubricating. 
Over all length 1558”, diam. 1%”. TO ORDER, SPECIFY 
No. 3 Fin. MB Maroon Bronze; No. 3 Fin. SB Silver Bronze. 


THE NUMBER 525 SINGLE BORE CATCH 
This good-looking, quality-made screen- 
storm door catch has a beautifully-finished, 
durable, wrought brass knob and cast brass 
lever handle. Working parts are long-lasting 
pressed metal. It requires only a single 
6 hole through side of door. Fits doors 
from 7s” to 1%” thick. Designed for doors 
opening out only. Any handy man can in- 
stall it easily. TO ORDER, SPECIFY No. 525 
Door Catch, Fin. 10 Polished Brass. 
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SCREEN -STORM BOOR HARDWARE 
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“TRY IT YOURSELF” DISPLAY MOUNT 
Permanent-type, handsomely finished wood 
mount designed to demonstrate the oper- 
ation of both closer and catch. Other screen- 
storm doorware includes mortise type and 


rim type catches, coiled torsion-type spring SINCE 1839 ® 
closer and liquid, surface door closer. Rus- 

sell & Erwin Division, The American Hard- 

ware Corporation, New Britain, Conn. 


DISTINCTIVE HARDWARE 
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EDWARD R. MURROW SELLS 
ALUMINUM SCREENING 
top-rated TV shows, over CBS-TYV. 


Aluminum screening will b 
“See It Now.” one of 
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Life 
“See It Now’—CBS-TV 
- House & Garden 
- House Beautiful 


will also be selling your customers 
screening made of ALCOA Aluminum 
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motor display stand 


with the new Westinghouse 


“Motors On View” 


promotion package 


Here’s a completely new and highly profitable 
promotion package developed to help you sell 
more electric motors. With this package offer, you 
receive absolutely free a motor display stand— 
valued at $20. It will put profitable Westing- 
house Handy-Craft’ motors on view in your store 
where they can be seen and sold. 


The “Motors On View” Package includes six 


Westinghouse Handy-Craft motors in popular, 
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ASK YOUR LOCAL DISTRIBUTOR ABOUT THIS PACKAGE 


“Motors On View” means more sales for you 


you can BE SURE...i¢ i7s 


Westinghouse 


easy-to-sell ratings (one %4-hp, two ¥3-hp, 
and three 12-hp motors—retail value $144.10), 
two traffic-building banners, a decal for win- 
dow or door, a handy ‘“Tell-All-Tag’”’ on 
each motor, and newspaper advertising mats, 
in addition to the display stand with its color- 
ful sign. 

Westinghouse Electric Corporation, Small 


Motor Division, Lima, Ohio. 1.03017 








WYTEFACE 


The NEW steel tape 


Rigid, curved blade, '/2 inch 
wide, 16 ff. and 20 ft. Replaceable, 
changed in a moment. 











Long winding handle 
for greater leverage. 


Handsome, hard wearing, 
grey Plastide* cover on sturdy 
welded steel case. 
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RIGITAPE’ 
with 5S great features 


Graduated feet, inches and 
BSths. Black on white background. Exclusive 


K&E feature of foot numbers in red, repeated 
in red at every inch. 











SALES-COMPELLING DISPLAY PACKING 
Here is tape news to make your cash register sing! 
This is the l-o-n-g steel tape that users can push 
around .. . for measurements along floors, up 
walls, or anywhere. Note its many exclusive 
features. Backed by national advertising in Better 
Homes and Gardens, circulation 4,040,587. 


KEUFFEL & ESSER CO. 


EST. 1867 
New York - Hoboken, N. J. 


Chicago « St. Lovis * Detroit * San Francisco 
los Angeles * Montreol 


Adjustable end hook 
for accurate inside and 
outside measurements. 
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YOU CAN CASH IN NOW =i 
ON THE MOST SUCCESSFUL ==" 
NEW IDEA 


IN “DO-IT-YOURSELF” SALES! 


McCall’s revolutionary new “iron-on” wood- 

» wo! ‘_-e patterns—the McCall’s Do-It-Your- 

Calls \ self Full-Scale and are insfer Patterns — have 
[MCV ght on with D.LY. $s everywh re! The Vv 


are highlighted in every major D.I.Y. show all 
over the country. 





HEADBOARD 
STORAGE 
120W 
30° 














Leading hardware stores, lumber dealers 
"FULL-SCALE | and department stores are cashing-in on these 
\ ano TRANSFER / / fast-moving patterns. They have found that 
4 we D.1.Y. fans ask for the new McCall’s Patterns 
‘ 7 re v4 as fast as they come out, and keep coming back 1 
“——— for more...more patterns, more tools, more | WALL DISPENSER 
materials! Increase your Do-It-Yourself sales — 110W 
EASY AS A-B-C- TO USE : sie Mine nafiiesen tt . i ¢ 
Me “ 50 


with Call’s fast-selling “iron-on” patterns! 


POWERFUL PATTERNS PROMOTIONS! 
@ McCall's Magazine, with its 12,000,000 readers, fea- 
tures McCall's Transfer Patterns in exciting D.L.Y. 
articies each montn. 
© Outs! a ae aa | CONTEMPORARY 
lutstanding trade publications like Business Week, ) 
American lLumberm an Bul iding Suppl ly News. Retail- CABINET 





ing Daily, feature articles on McCall's D.1Y. Patterns 124W 
75° 
. @ Leading retailers everywhere feature McCall's “iron- 
on woodworking patterns in local newspaper adver- 
tising, and in window and in-store displays 





beagons — RACK Pid 

JUST IRON IT ON... In addition ¢ ) “Do-It-Yourself” Promo- A ’ TERRACE CHAIR 
tion Kit for point-of-sale display of McCa dy 132W 

L ran sie I az ‘ Me( all’ ; al 4 fers a high ," 60¢ 


IcCalls  -...... 


114W 75¢ 
PATTERNS 





Prices given are retail prices. 
Slightly higher in Canada. 





THEN CUT IT OUT! 
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McCall's Patterns, 230 Park Avenue. New York 17. N. Y. 
* 


Att: Do-It-Yourself Sales Dept. HA.? 


7 


McCal!’s Do-It-Yourself Full-Scale an 


ep d . mf 
; Please send me full information on McCall's Do-It-Yourself Patterns and Promotion Program 
Transfer Patterns are now being sold to , 
. . Loess t and bk ling uA 
hardwar e itumber and du ‘ SUDDIY NAME 
~ = lnk J 7 e cr al 
wholesalers Ay i H. Graham Com- . 
Dany 0 of New Yo 
rorecee riry ¢ a r 
ADDRESS tT STATE 


WHOLESALER’S NAME AND ADDRESS 
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New Hammer Promotion... 


A six-hammer assortment that SELLS! 


All over the U.S., dealers are selling Rocket hammers like hot 
cakes! Consumer response is terrific. Now, this new hammer as- 
sortment includes three Rocket hammers and three True Temper 
hammers with famous fire-hardened hickory handles. It’s a fast- 
selling combination. 

The hammer carton opens into an eye-catching display. Doesn't 
take up much counter space, just 15” x 10”, but it sure packs a 
sales wallop! Assembles in a minute. See how Rocket hammers 


Real Carpenter's Apron only 39¢ stick out... almost sell themselves. 
with True Temper Hammer 


Each carton (Cat. No. HA6) contains these six hammers... 
A POTENT SALES STIMULATOR 


No. Al6é ... 16-02. Rocket Nail Hammer 

No. Al6R .. . 16-02. Rocket Ripper Hammer 
No. Al3 ... 13-o0z. Rocket Nail Hammer 

No. 016 ... 16-oz. Kelly Perfect Nail Hammer 
No. 16 ... 16-0z. Target (new) Nail Hammer 
No. 116 ... 16-o0z. Falls City Nail Hammer 


Plus 6 deluxe carpenter aprons 


Six-hammer assortment includes six 
high-quality carpenter's aprons, regu- 
lar $1.50-$2.00 value. Sell one for just 
39¢. Men can’t resist them. Sales re- 
sponse is terrific. Handy nail-size chart 
on front. Aprons packed inside ham- 
mer carton. 
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Wows U.S. Dealers! 


BULLETIN: Initial quantity of HA6 


assortments sold out in two weeks. Pro- 
duction doubled to meet demand. 


Last month True Temper announced its great new hammer- 


apron promotion—the HA6 selection which contains six 


fast-selling hammers, six premium-offer aprons, and an en- 


velope of colorful sales aids. 


Response from the trade has been overwhelming — initial 


production estimates have been doubled! This trade recep- 


tion proves that this is the finest hammer selling opportunity 


ever created. You can’t aftord to miss out on it. 


ee em ee ee en me _eaTear aD eanmreareareanwr es ewes ewer es ams 


ACT NOW! 


If your True Temper 
wholesaler has not made 
you this offer yet, place 
your order with him at 


Each carton has all this valu- 


able sales-building material 


FREE 


¢ Full-color display card showing Rocket 
hammer 


¢ Dramatic dart sign to fit on pegboard 
¢ Giant national ad blowup for window 


e Six colorful folders —more available 
on request 


* Hammer selling ideas envelope 





RUE 


once for prompt ship- 


ment. True Temper 
Corp., Cleveland 15, O. 
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True Temper hammer advertising starts in the April 9th 
issue of The Saturday Evening Post and the March issues 
of Popular Science, Popular Mechanics, and Carpenter. 
Each ad enters more than 7!-million homes, inviting your 
customers to visit your store for this great hammer special. 


EMPER 


You Can Look to ii for Leadership 
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NEW NO-SHOCK HAMMER , 
handle won't break...ever! 


Here's the ne True Ten per Rocket 
compiceteiy citterent tr ’ any a uel we (orig 4 


other hammer in the world. It's soak uf 


ahockproof, it « indestructible in a (srip w slip proof « 

normal uae "The nance wa tule It's honded perrriane 

ot boron alloy stee It won t Tend alvalt ‘ an t 

or break even when you p the The Rocke?’ m priced at $4 

heaviest nails. The head can't 

loose. can't fly off t s locked to the good wood -handl« 

shaft with a heavy steel pi uae it for the rewt : , , lew 
his is the best balanced hammer tat ir harclware 

you ever swung. You can drive ails for more wonder ew pro 

all day without fatigue. The grip, a from True Temper 


‘of 


TRUE TEMPER 


FINEST QUALITY 1% HAMMERS, HATCHETS ARO ARTS 
| sm® fame TOOLS 





LAW GAROLR 





rigeteG TACHLE GO.uF-cive searrTs 
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distinctive hardware, packaged 
GET in this attractive slide box 


NOW the finest, most complete 


merchandising program 
in the business 


Lelkectahak 


Trade Mark 


by NATIONAL LOCK 


The best in modern hardware packaging, plus the most complete, effective merchandising 


program ... both are yours exclusively with National Lock ‘“‘Select-a-Pak’’. Smartly- 
styled Cabinet Hardware, authentic Forged Iron Hardware, top-quality Shelf Hardware 
are included in the National Lock select merchandise assortments. @® Counter layouts 

. display panels ... display boards systematize purchasing, displaying, quick-service 
selling. They fit your present island, wall and gondola type fixtures, too. With each assort- 
ment you receive a FREE layout and display board, or display panel (shown below) with 


mounted hardware. Cash in with this new, profitable ‘‘Select-a-Pak”’ program NOW. 


write for 
CATALOG-PRICE 
LIST NO. 255 


be ‘ 
“as ass?” 


NRHA APPROVED 
MERCHANDISING 
PROGRAM 


NATIONAL LOCK COMPANY 


Rockford, tiltinois . Merchant Sales Division 


| 
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how to promote 
MKLECETRIC HOUSEWARES 


for vear-around sales 


Electric housewares are designed for 
modern living and modern giving. 
In those two strong appeals, hard- 
ware stores have an every-day-of-the- 
year merchandising opportunity. 
This HA Merchandising Guide is 
your basic guide for developing your 
own promotions; your tie-in to this 


billion dollar market. 


HARDWARE AGE 





for profit making ideas see following pages 


an electric housewares promotion every day? 


WHY IT PAYS 


THE REASO 


are a niion lines. They are as Staple as toois or paints 
, ‘eal “aro ind store | ) ii ii ‘ Li 
moted actively 


and 


Tt tnat Wal 

lor 

nm that fant to DaASS DY) 
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the National Electrical Manufacturers Associa- 
tion is expanding its drive for increased con- 
sumer publicity in magazines, newspapers, tele- 
vision and radio. This will be on an individual 
manufacturer level as well as on the basis of an 
industry group campaign. 


Manufacturers cooperating in the campaign 
are the American Electrical Heater Co.; Arvin 
[Industries Inc.; Cory Corp.; Electric Parts Corp.; 
Klectromode Corp.; Emerson Electric Mfg. Co.; 
Fieldcrest Mills; General Electric Co.; Hamilton 
beach Co., Division of Scovill Mfg. Co.; Hobart 
Mfg. Co.; Knapp-Monarch Co.; Landers, Frary 
& Clark: John Oster Mfg. Co.: Proctor Electric 
Co.; Waring Products Corp.; Steam-O-Matic 
Corp.; The Silex Co.; Toastmaster Products 
Div., McGraw Electric Co.; Westinghouse Elec- 
tric Corp. 


Your promotions need a theme 


The theme for this vear’s program will be tied 
in with the one now in use by most electric light 
and power companies—‘Be Modern—Live Elec- 
trically.” 

Reaching into every corner of the country, the 
campaign will presell the American public on 
brand-name electric nousewares. It will be aimed 
at every man, woman, and youngster who needs 
to buy a gift or who is to receive one—an elec- 
tric housewares gift. 

The hardware dealer’s role will be to identify 
his store with the campaign. It is a worthwhile 
promotion for every store—small or large. 

For the small store without a big advertising 
budget or its own promotional and advertising 
department or personnel, there is plenty of oppor- 


tunitv for low cost tie-ins with manufacturers’ 


efforts. There is free display material available 
from suppliers 

Display is always a low-cost method of adver- 
tising for the dealer who uses industry promo- 
tional material properly. Use all the free mate- 
rial vou can get for such gift-giving occasions as 
Mother’s Day, Father’s Davy, weddings, showers, 
birthdays, anniversaries, graduation, St. Valen- 
tine’s Day, Easter. 

lL se the banners, pennants, talking cards, and 
price cards in window and store displays to give 


: ‘ ecTris ne i<eWares department Tne neces- 





> soles tip... 
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sary specialized gift appeal. Use the ad mats, 
radio copy, to introduce your store as headquar- 
ters to as wide a gift-giving public as possible. 
It’s not a question of expense but of merchandis- 
ing sense. 

The appeals to draw on to capture the gift 
buyer, the home owner, the apartment dweller are 
many and varied. Wrapped up as a single sales 
idea, electric housewares should be promoted 
as gifts for Modern Living and Modern Giving. 

Kach individual item in your electric house- 
wares department offers its own telling sales 
story. Build them up into separate promotions. 
Create display and advertising themes keyed to 

Kasy and Efficient Housekeeping 

Work and Time Savers 

Say Thank You the Modern, Electrical Way 

Your Electric Servants 

Sell the versatility, the economy, and the efh 
ciency of electric housewares. Sell their design 
and their beauty. Sell them as adjuncts to mod 
ern living. They fit into any household They re 
a gift for any occasion. 

To help plan a stronger promotion, the follow- 
ing pages offer a complete Electric Housewares 
Merchandising Guide prepared by HARDWARI 


AGE editors to hardware store specifications. 


How to plan strong promotions 


There is a Promotional Planner to tell you 
when to promote, what to promote, and how to 
promote lit. 

There is also something new—the S O R. Turn 
to page 64 and find out how S O R will help you 
time your store promotions for greater gift sell 
ing effectiveness. 


There are sales starters for salespeople to 
practice In stim lating customer interest and 
developing sales presentations that ead to a 
quit kK f lose 

Lse the Guide to make every day of the veal 
ani electri ho isewares sales da\ mn vour store 
Electric housewares rank second only to retrig 
erators in hard goods dollar ' me. That , 
big reason tor keeping those electric fh eware 
yitt le Iron oul mpetitiol 
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What sells electric 


housewares? 


It’s a billion dollar market and hardware stores are the second biggest outlet 


for these housewares. Here are some suggestions for increasing your share 


A billion dollars in sales annually. That was 
the goal set by the Electric Housewares Section 
of the National Electric Manufacturers Asso- 
ciation when it launched its gift campaign five 
years ago. 

Last year, close to a billion dollars in sales 
were rung up on the cash registers of dealers 
handling electric housewares: almost twice the 
retail dollar value of electric housewares sales 
at the time the campaign was begun. 

Hardware stores rank second as retail outlets 
for electric housewares, surveys indicate. That 
puts hardware dealers in an excellent position 
to cash in on this billion dollar business. 

Supporting the hardware store’s bid for a 
greater share is this year’s investment by indi- 


By H. S. Perkins, 

General Sales Manager, 

The Silex Co., and 

Chairman, Electric Housewares 


Section, NEMA 


vidual manufacturers in national advertising 
at the rate of $5,000,000 a year. But to capture 
a bigger portion of the market, the hardware 
dealer must merchandise his own department 
for more business in order to capitalize on the 
gift-giving importance of electric housewares 
for every occasion. 

During the spring and summer seasons, there 
are ample opportunities for electric housewares 
gift promotions—-Mother’s Day, Father’s Day, 
Graduation, and the June Bride season. Also, 
every day is somebody's birthday, or anniver- 
sary; and electric housewares lend themselves 
to outdoor living. 

The heart of the NEMA gift campaign is a 
group of 30 electric housewares as preferred 
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gifts for all occasions and as necessary ad- 
juncts to modern living. Since the average home 
has only five of these items, the potential is 
great. Here’s how you can convert that potential! 
into actual sales 


Department Location 

Set up your electric housewares department 
in a prominent spot; preferably up near the 
front of the store. Be certain your electric 
housewares items are kept free from smudges 
and finger prints. Eye appeal makes for buy 


appeal. 


Create Point-of-Sale Displays 

Tie-in your department and window displays 
with such gift-giving occasions as Mother's 
Day, Father’s Day, Graduation, and the June 
Bride. Displays can be simple and economical 
to set up. 

A cardboard cut-out dressed in paper cap and 
gown, and holding a diploma, would suggest a 
graduate. A sign proclaiming electric house- 
wares preferred gifts for graduation, and an 
array of suitable electric housewares gifts com 
plete the display. 


oat 
—_— 
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Coordinate Display Promotions 

Tie-in the store display with an electric 
housewares window. A blow-up of a diploma, 
containing copy proclaiming electric house 
wares for the graduate is a good window back 
ground for gift items. 


Use Tie-In Promotions 

Check manufacturers’ dealer aids available 
from distributors and use them to make store 
and window displays more effective. There will 
probably be streamers, mailing pieces, window 
and counter displays. The industry is co-ordi- 
nating its promotion, working with the Edison 
Electric Institute which plans to make other 
dealer promotional aids available through loca! 
light and power companies. 


Offer Special Services 

Gift packaging is always a good sales stimu- 
lant. Play up gift wrapping in your promotions. 
This will impress people with the idea of elec 
tric housewares as ideal gifts. Also use gift 
certificates to help the “uncertain” gift-giver 
This will double store traffic-—you get both the 
giver and recipient in your store 

Another special service that will heighten the 
value of your electric housewares department to 
the gift shopper is a Bride’s Book, a registry 
of gifts already purchased. This avoids duplica 
tions and saves you returns, 





Hold Store Meetings 


Plan a special electric housewares store meet 
ing so that you get the full cooperation and 
understanding of your salespeople in carrying 
out your gift promotions. They should be armed 
with manufacturers’ literature so that there's a 
stuffer in every package that goes out of the 
store. As an added incentive to sell, consider a 
special bonus plan 


Pre-Plan Your Advertising 


Allocate some of your advertising in local 
papers and on local radio stations to electric 
housewares. Coordinate your ads and key them 
to a particular gift-giving occasion to get maxi 
mum results. 

Use advertising copy to inform your cus 
tomers of the preferred position held by electric 
housewares as gifts for all occasions. And point 
out the convenience of having each one of the 
items in the home, 

Use direct mail pieces and circulars to attract 
more traffic to your store. Send out a mailing in 
time to plug electric housewares as a favorite 
Mother’s Day gift selection. 

Tie-in with special promotions of electric 
housewares manufacturers, electric light and 
power companies and electric leagues in your 
community for greater sales. 

Remember, customers across the nation are 
being pre-sold. It’s up to you to pin-point this 
interest to your hardware store and your elec 
tric housewares gift department. 
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How to start a sale 


Will you close the sale or lose it? More often shopper. You can stress convenience, comfort, 
All of these can be 


than not, it depends on the way you open it. economy, leisure, usefulness. 
Good sales starters are the most direct way of wrapped up in the modern living package, a good 
department-wide promotion idea for gift sales 


converting a shopper into a satisfied customer. 
sales starters. Use different 


They stimulate interest instantly. They spur the Here are some 
desire to buy, to own, or to give. approaches for different customers. See how 
Klectric housewares, by their very nature, good you are in sizing up your customers and 


offer you several natural approaches to the gift matching sales starters to fit their personalities. 


a food blender It's useful around the clock for every member of 


the family. In a matter of seconds, it chops 


grinds, blends or mixes. 


Make your coffee just the way you like it. And 
you can keep it at the drinking temperature you 


prefer. Just perfect for family meals and pai 


a coffee maker 


fies. 
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The right start for your sales presentation is half the job done towards ringing 





dollars on your cash registers. Here are some sales openers to start you off right 





a food mixer lt cuts kitchen time and still enables you to aec- 
complish cooking chores without fatigue, and 





quickly, foo. 












a knife sharpener Dull carving knives can spou the best cooked 
roast or fowl. That's why this sharpener is the 
perfect gift for the man-of-the-house 


a skillet You'd be surprised to find how easy it is to get 
perfect results every time. You need only set the 
right temperature. It's so handy for serving at 
the table. too. 


“ a roaster Just what you want for cool cooking ii close 


quarters at your summer place 





* 

’ > 
Sales Meeting Idea... 

You've just read a few of the sales and your staff should develop good openers 
starters that can be used in getting a cus The next time you have a store meeting, 
tomer’s interest quickly, There are many why don't all of you try it? Here are some 
other electric housewares for which you more items to practice with 





















baby bottle warmers, deep fryers irons 

sterilizers deodorizers juice extractors 
baby food warmers door chimes massagers 
bed coverings egg cookers sandwich toasters 
butter churns fans shavers 
casseroles freezers, ice cream toasters 
clocks heaters, portable trivets 
coffee grinders heating pads vaporizers 
corn poppers home pasteurizers vibrators 
curling irons hot plates waffie irons 

humidifiers 
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a key to timely gift promotions 
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What is SOR? 





SOR is your Sales Opportunity Rating. 

It quickly tells you when to create gift promotions for two important year-around, gift 
yiving occasions——weddings and birthdays. It enables you to time gift campaigns to have the 
best sales impact. 


To arrive at the Sales Opportunity Ratings, figures were obtained which showed the per- 
centages of weddings and birthdays occuring in each month of the year. These were arranged 
in a descending scale so that the month having the most weddings or the most 
receives a rating index number of 12, and so on down the scale. Months 


number of weddings have a low index number, 1, 2 or 3 


, -- 7 


birthdays, 
having the least 


How to use S OR 





Check the Promotion Planner on the following pages. For each month, there is an SOR 
for weddings and birthdays. August, for instance, is the top month for birthdays. It is 
second for weddings 


also 


January with its Birthday SOR of 10 is well up the scale. July is a good month for a 


wedding or birthday gift promotion of electric housewares for the month has a high SOR 
rating for both. 


In addition to providing monthly SOR ratings, the Promotion Planner also lists other occa 
sions that suit the electric housewares gift theme and suggests suitable items that can be used 
for sales-pulling display and advertising campaigns. 


As an example, you want to put on an electric housewares gift promotion. You've pro 
moted Father's Day, Mother’s Day and worked the customary campaign for June brides 


Christmas offers its own special opportunity. Then when can you plan a suitable gift cam- 
paign? 
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Your SOR Gift Index 





Sales Opportunity Rating Index 
for Wedding Gifts 


he higher the SOR Index number for 


Sales Opportunity Rating Index 
for Birthday Gifts 


The higher the SOR Index number for 





a particular month. the better the a particular month. the better the 
wedding aitt sales opportunity for that birthday aitt sales opportunity tor that 
ry tr month 
SOR SOR 
Index Index 
June 12 August 12 
August 1 July VI 
July 10 September 10 
December 10 October 9 
September 9 January 8 
October 8 December 7 
May 8 March ) 
November 7 November 5 
April 6 June 4 
January 5 May 3 
February 4 February 2 
March 3 April | 





Kleetric Housewares Promotion Planner 


APRIL 


10-16th Brand Names Week 16-23rd irha Hardware Week 
l4th Brand Names Day 


SOR Wedding Index—6 = SOR Birthday Index—1 


This month offers two fine promotional oppor store-wide traffic. The SOR Index is fair for 


tunities for all electric housewares items. Create wedding, poor for birthdays, so key the promo 
a brand name theme and carry it over into tion to modern, comfortable living 


Hardware Week which is aimed at creating 


MAY SOR Wedding Index—8 SOR Birthday Index—%3 


June Bride Showers l-7th Home Demonstration Week 
1-7th National Baby Week Sth Mother's Day 


Continued on following page 
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Klectric Housewares Promotion Planner 


With the SOR Wedding Index rising toward 
the June peak, gifts for showers and weddings 
should be the primary aim of your May pro- 
motion. 

That, with Mother’s Day, gives 
you a strong sales opportunity month in depart- 


combined 


JUNE 


June Brides 
Bridal Showers 
Vacations 
Graduation 


SOR Wedding Index—12 


Hit the June Bride theme hard. Use special 
gift wrappings for all electric housewares wed- 
ding gifts. Keep a gift registry book for brides. 
But don’t forget father, expectant or otherwise. 

For June 8, build a spot around bottle warm- 
ers, sterilizers, etc, For Father’s Day, display and 


JU LY sor Wedding Index—10 


National Picnic Month 
Vacations 


It's still a good month for weddings, the SOR 
Index shows, but the birthday gift opportunity 
is stronger, with that index almost at the top of 
the scale, Create HIM and HER gift displays 


AUGUST | sor Wedding Index—11 


National Sandwich Month 
lee Cream Festival 


This is the month which tops the year for the 
number of birthday With 
dings continuing strong, too, you've got two 
good promotional! opportunities to choose from. 


celebrations. wed- 


Ob 


ment-wide merchandising of electric housewares. 
Tie-in with national advertising for strong traffic 
draw. As a specialty promotion, use Baby Week 
for bottle and food warmers, sterilizers, food 
blenders, juice extractors. Start the electric 
fan season off, also. 


SOR Birthday Index—4 


Rth Expectant Father's Day 
12-19th Father-Son Week 
19th Father's Day 


advertise electric shavers, drink blenders, knife 
sharpeners, massagers, vibrators. Also, promote 
hot plates, broilers, fryers, casseroles, clocks, 
etc., for those who move to summer camps and 
cottages. Step up fan promotion. 


SOR Birthday Index—lI1 


Ice Cream Festival 
ith Independence Day 


and ads. Keep hitting at electric housewares to 
time load at 


Also try a back-yard picnic 


save and cut the work summer 
CaMps and cottages 
cooking items. 


promotion on ice cream freezers, 


SOR Birthday Index—12 


7th Friendship Day 


These are also the dog days. 
fortable 


roles, waffle irons, etc. It also being Sandwich 


Play up cool, com 


cooking with fryers, broilers, 


Cansse- 
Month, give toasters, sandwich toasters a play. 
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SEPTEMBER SOR Wedding Index—9 SOR Birthday Index—10 


Sth Labor Day 19-26th Home Week 
8-17th Save-A-Wife Week 29-Oct. 8th Home Fashion Week 

a 

People are moving back home and indoors. ion Week are opportunities for stressing kitchen 

Use Save-A-Wife Week and Home Week promo- streamlining for modern living with portable 
tions for merchandising electric housewares as cooking items. Get going on portable electric 
work savers. Also, Home Week and Home Fash- heaters, blankets. 

2 


OCTOBER SOR Wedding Index—8 SOR Birthday Index—9 


Popcorn Festival Month 


9th Grandparents-Grandmother Day 


You're mov ing toward Thanksgiv ing. Klectric kets and portable electric heaters should figure 
housewares make fine cooking accessories. Play more prominently in your merchandising. The 
that up. Many can be used to cook-and-serve month offers a special promotion opportunity 
With colder weather in the offing, electric blan for corn poppers. Start Lay-Aways 

* 


NOVEMBER SOR Wedding Index—7 SOR Birthday Index—5 


24th Thanksgiving Day 


Devote the early part of the month to electri saving Thanksgiving dinners. Then switch to 
housewares as a help for better, quicker work the most profitable promotion——Christmas gitts 


DECEMBER SOR Wedding Index—10 SOR Birthday Index——7 


25th Christmas Day 


Christmas gifts are the big promotional theme are a lot of December brides. Give them some 
this month. But the SOR Index shows that there display attention 





HARDWARE AGE, MARCH 31, 1955 





Display for gift acceptance 


... use these four 


Mother’s Day 
Nile Men! 








Father’s Day 
A Qi int 


playing card declares 
Dad a King on hy) 


day. Surround 
the blk W-Ub 








with suitable ele 


houseware gitts tor Father's 
ma a mple sian Flactri: 
riousewore: Preterred Gitts 4 

Fother s Day. 
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ideas to win extra sales 


June Bride 


June 


Outdoor Living 
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Modernization— 


on a do-it-yourself plan 


An Ohio firm, encouraged by successful results of other 


store modernization projects, follows suit—and profits 


s section ot the store also attracts men. Wood ear! 'y date fo provide vy jt Mrs Erne t Roemer 
ass backs of store windows will be removed at an and daughter, Wanita We »ber are second and third, lett 


em ee 
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(omplete store modernization on a do-it-yourself fiction. it took us a little over a year, working in our 
plan has brought a strong acceleration of business spare time, to overhaul the place, and the job is still 
for the Roemer Hardware store in Hamilton, Ohio. going on. 

Done by the store staff with materials costing “Once a store redesigns its selling area for open 
$5,000, the job has transformed the 127 ft long selling display of merchandise, new opportunities arise tor 
floor into a well-lighted merchandising center with promotions to build store traffic.” 
nearly everything out in the open for semi-self-service. Annual volume of this firm exceeds $200,000 

Roemer’s is a neighborhood establishment which in Roemer’s built an 8x15-ft room next to the office to 
the past few years has attracted a whole shopping serve as a garden center. This focused attention on 
center of other business firms around it. Started in the store’s potted plant displays, provided a back 
this location 28 years ago by Ernest Roemer, it dem ground for lawn and garden seed and allied lines 
onstrates how the hardware store can be made the Here, too, was found an ideal place for the sale of 
core of neighborhood business activities. parakeets. 

(Commenting on the changes, Mr. Roemer says Parakeets proved to be fast selling, more than $1,000 
“kor several years we had been reading in HARDWARE worth of birds, cages, supplies and accessories have 
AGE about how business can be increased and cus been sold in three months. Several dozen of these 
tomers better served by open displays in a brightly birds in a large cage fill the air with their warbling 
lighted store. Now we know those articles weren't Green plants from the garden center are used to orna 
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Part of the garden and bird center with Ernest Roemer, 
Jt , toy ing large ( age ot parakeets 


ment other departments of interest to women shoppers. 
Kioemer’s is a family store, Mr. and Mrs. Ernest 
Roemer being assisted by their son and daughter. 
Three others work with the four Roemers, the women 
of the family helping to give the store the feminine 
touch necessary to attract more women customers. 
Glass shelving along the walls and table displays 
feature hundreds of glassware, novelty items and re- 
lated merchandise on one side of the front entrance. 
A 28-ft paint section with open shelves is responsible 
for sales of $30,000 a year, chiefly in small containers. 
A short table in the center of the store features 
various sizes of filament lamps, selling $3,000 worth 
of them ina year. 
Housewares and a variety of hardware for the home 
are displayed on tables and staff-built gondolas. 
With the new arrangement, better display is now 


Cc j 
Ernest Roemer, Sr., in paint department 


are surtaced with inlaid linoleum tor ea y 


given for machine and carriage bolts, pipe fittings, 
nipples and the like. These are now shown in open 
bins on the selling floor. Three &8-ft long cases are 
used to store and display these items in bins and 
drawers. 

The fastener cases required careful cabinet work, as 
did a large wall case with 260 drawers for screws, 
rivets, cotter pins, eye bolts, and a variety of pulleys 
and other hardware items. 

The firm’s complete sporting goods department ex- 
tends across the rear of the store. Reels and more 
expensive, easily-pilfered items are shown in a glass 
showcase. The rear wall includes a gun rack 14 ft long 
with 2l-in. notched wooden arms slanted out for dis- 
playing 120 units. 

Ernie Roemer, Jr., is especially skilled in designing 


and building new display units for the store. 





Mounted Fish Is Window Highlight 


Babcock Hardware in Oconomo- 
woc, Wis., capitalizes during the 
season on the location of three 
large lakes within the city limits, 
by stressing fishing tackle in its 
window and store. This window 
display had as its center of attrac- 
tion a 48%-in. muskie caught by 
a local fisherman. Many peopie 
visiting the store to inquire who 
had made the catch, bought tackle 
and other lines on impulse. 

The firm’s sporting goods de- 
partment is located just inside the 
store’s front door. Advertising in 
a local weekly and in a shoppers’ 
guide helps attract trade from a 
wide area for the 52-week sport- 
ing goods department. In addition 
to serving the needs of the individ 
ual sportsman the firm does an ex- 
tensive business in team equip- 
ment with schools in the area. 
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by William A. MeKay 


This final article brings together a number of sub 
jects pertaining to your overall programs to help you 
stretch your budget and get the most out of vou) 
advertising money. 

Cooperative refunds. Ask your supphers when you 
take on a new product or place additional orders for 
regular lines. “Is there any cooperative money availa- 
ble ?”’ 

Cooperative funds are built up by manufacturers 
and wholesalers for special campaigns. The money is 
available to dealers in relation to their purchases, with 
half the advertising cost paid out of the fund and the 
other half by the dealer 

Here are several suggestions to help you use co 
operative ads most effectively. 

Since funds are built up for special campaigns, the 
fact that money is not available at one time does not 
necessarily mean that it will not be available later. It 
is Important to keep on asking about availability of 
money. 

some dealers do not use their share of these fund 
Aggressive dealers quite often can tap cooperative 
money in excess of the amounts to which they normally 


would be entit led 
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HARDWARE DEALERS 


How to stretch your advertising dollars 





MANUAL 





It is not wise to advertise the wrong product just 
because the cost of your ad will be half price. Plan 
your campaigns and follow them. 

kollow instructions from your suppliers in reporting 
cooperative ads that are published. Your suppliers 
must receive from you a receipted bill from the news 
paper, radio station or other medium showing that 
you paid the bill. Your suppliers will need a full-page 
tear sheet of each newspaper ad. If it is radio copy, 
your suppliers will want a copy of the announcement 
and an affidavit from the station that the ad was broad 
“ast 

Instructions can be handled easily if you tell your 
media representatives that certain ads will be run on 


a co-op basis. At the end of the month these representa 





Your scrap book on advertising 


You can make a scrap book of these articles 
for use in working out your own advertising pro- 
gram. The first article was published in the Jan. 
20 issue on page 97; the second, Feb. 3 issue, 
page |20; the third, Feb. 17, page 128; the fourth, 
March 3, page |24; the fifth, March |7, page 101. 











HARDWARE DEALERS’ 


Ham 


tives automatically will supply you with the necessary 
materials, 


MANUAL 





Tie-in promotions. Watch for every opportunity to 
tie-in with promotional events in your community. 
You get advertising without a direct outlay of money. 

If your school sponsors a manual training exhibition, 
offer to display some of the projects in your store 
windows in exchange for a meution in the exhibit 
program, 

If a television station announces a do-it-yourself 
show, offer to lend tools and equipment in return for 
a card displayed on the program mentioning your store. 


Keep fresh viewpoint on advertising 

Institutional ads. This series has stressed the mer- 
chandising-type ad which is the life blood of any busi- 
ness. 

The institutional-type also serves a vital purpose. 
You should occasionally run copy which is devoted 
entirely to building your store’s name, integrity and 
services. You will establish your firm as a community 
institution and help in the national effort to create 
better public understanding of the lines and services 
offered by hardware stores. 

You will develop confidence in the products you 
handle by stressing the quality of your brands. You 
will strike at the major weakness of non-hardware 
store competition by advertising guaranteed service 
and adjustments, things which non-hardware competi- 
tion often cannot offer on account of lower margins. 

Advertising organizations, As a creator or buyer 
of advertising you will be eligible for membership in 
the Advertising Club in your community. You will 
have opportunities to become acquainted with trends 
in advertising and to associate with the representatives 
of the media you are using. If some employee handles 
your advertising it will pay you to finance his club 
membership. 

Membership in your Better Business Bureau will be 
desirable. One of the benefits is the bureau’s manual 
on ethical advertising regulations. If there is not a 
bureau in your community you can get a manual 
through your newspaper or Chamber of Commerce. 
Most of the regulations are just common sense, but 
there are some shadings of words and terms you should 
know to keep your copy completely correct. 

Advertising assistance, You may not be able to 
handle all, or possibly any part, of your advertising 
programs but it is possible to draw on a number of 
sources for assistance, 


A store employee may be asked to handle the work 
along with other duties. This is an economical ap- 
proach for the employee already knows your store 
policies and the lines you handle. For a satisfactory 
arrangement, however, it is necessary to give the 
employee adequate time and authority. 

In nearly every community there are some persons 
who handle advertising on a free lance basis. Gen- 
erally, this is the next most economical way to handle 
advertising provided the person is competent and can 
devote the necessary amount of time to your account. 

The best solution, providing you can use someone 
full time, is to employ a man or woman to handle your 
advertising. Then you will have someone devoting 
full time to your programs who has a thorough under- 
standing of your aims, and who can economically 
handle your ad production and scheduling. In some 
organizations, where advertising does not quite de- 
mand full time, the advertising manager is given other 
responsibilities in sales, or public or employee rela- 
tions. 

Advertising agencics. There is no certain size 
budget which can definitely indicate the practicability 
of retaining an advertising agency. 

The cost of an agency, however, usually is high for 
a smaller store. Agencies are paid by a commission 
from the media in which they place your ads, or from 
fees charged you directly. Newspapers and radio sta- 
tions seldom pay a commission to an agency on ads 
placed under a local contract rate which is the rate 
you use. Hence, an agency would have to charge for 
all of its work as a direct fee to you. 

If the cost and time elements can ve overcome, 
there are some advantages in having an agency for 
a smaller store. 








lt may be color, size. materia! or even 
price you can never be sure with 
out first visiting Morrison's when buy 
ing hardware Seeing is believing and 
plenty meets the eye It has been said 
“l didn't know they carried it.” One 
visit wijl satialy you it is all that you 
have heard 


try Morrison's 
first for Hardware! 


“OWA 


for HARDWARE 
and HOUSEWARES 


63 Water STREET 
1S7 STEPS FROM THE CENTER 











Institutional ads reate trott 
and sell the store 
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WER Live 











MEDIA ON YOUR MIND?... Then buy the magazines that are on most peoples 


minds . follow the reader and you'll use the recognized leader, right across the board, The publication most 


Ladies’ Home Journal, Time, Life, Farm Journal, each the leader in its 





readers prefer is the most profitable for you . . . 





field...and TRUE, America’s largest selling man’s magazine! If you have a product for men, it belongs in TRUE 








Guarantee, 1.750.000 ABC ...A Fawcett Publication, New York, Detroit Chi ago, San Francisco. Los Angeles 


Fine comput WARE Rt Re 


Hollow ground steel blades scalloped 
to prevent bunching. Lightweight 


design; rubber h 


Dooklip 
WEEDER 


Designed for stand-up oper- 

etion. Steel cutting blade 

penetrates root areas; saw- 

edge retriever claw removes 
weeds. 


3 


Snip-/ff LAWN TOOLS 


[p 
« Snip-ttt / oath \. DISPLAY 
f . 
j A « . 
EASY VaTH o Dp ; 
Lawn OLS 


Designed for those who desire light- 
weight tools. Steel blades, beked 


Electroplated, hi-carbon steel blades 
enamel handles. 


thru-hardened, Baked enamel handles. 








RETAIL 
c 


+9 65 
d 


Draw cut action, self-leveling anvil. 
Ground steel blade. Baked enamel 


Economy priced utility shear. Steel 
handles. 


blades. Baked enamel handles. 


AEWMS NG AND MiNUt et 
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RETAIL “sil | BIG SPRING SALES 
_ BIG SUMMER SALES 


fiw’ YEAR 'ROUND GIFT SALES 


— 


It’s Big 

It’s Solid Brass 

It’s Beautifully 
Polished 

It’s Display 
Packaged 





We believe that there is something almost irre- 
WITH THIS sistible about a BIG polished brass bell! And 
RELL 1 this new Patio Garden Bell is a beauty that folks just won't be able to 
leave behind. It’s a 6” Solid Brass bell, highly polished and lacquered. 
YOU CAN... ‘ Tongue is cast and has an easy rocker type pull action, a slight pull 
on the rawhide lanyard produces a loud pleasing tone. 


® Make every outdoor meal : 5 ; és 
The Patio Garden Bell is mounted on a steel, genuine “Good Luck” 


a festive occasion 


® Call guests to patio area 
® Call the children 

® Barbecue Bell 

© ‘Come and Get It'' Bell 
®@ ‘'Chow Down" Bell 


® ‘Farm and Ranch" Bell 











EVIN BROS.'™ 


MANUFACTURING COMPANY, Eest Hampton, Conn. | “°°FES® 


JOHN H. GRAHAM & CO., Inc. 105 Duane $1, New York 8,N.Y. ff MY JOBBER 15 


horseshoe bracket... finish on bracket is antique black satin. This bracket 
is perfect for mounting on building, fireplace, patio, porch or tree. 

Bells are individually packed, fully assembled with bracket at- 
tached in attractive display cartons. Show it and you'll SELL it! 

The A2360 Unit consists of 6 Patio Garden Bells (each in dis- 
play box) packed in a master pete ee eee eee eee Hy 
shipping carton. i Please send me more information 
on the BEVIN PATIO GARDEN BELL 


ol NAME 


Sales Representotives 
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Which sales meetings are better for hardware wholesalers. . . 


Annual meeting of entire statt? 


> &F 


: 4 


d 


Vv 


Stratton é Terstegge Ca regional meeting of Tennessee solesmen. 
meeting are, left to right, standing L. R 


Company offi ial 
housewares buyer; E. L. Peters 
Seated. lett to right dire 
moaonaoger J. H. Sanders sales prom rion manag 7e/ 
Others are salesmen. 


Stevens credit 
ond CC. W. Hardin, builders’ hardware and plumbing buyer. 
Mr. Stevens A 


Bader, central division 


J. Carson general soles 
oles manager 


Are annual meetings of a hard- A case for group meetings is 
ware wholesaler’s 


tives far more satisfactory and 


entire sales made by Stratton & Terstegge Co., this type of gathering is to be 


staff or are group gatherings on Louisville, Ky., hardware whole- 


a regional basis more productive 


continued. 


saler, which this winter dropped 
its annual meeting and replaced 
it with a series of regional meet- 


in getting over to salesmen in- 
formation on new lines and an- 
nouncements of company 
and promotion programs? 


sales ings. These regional meetings are 


considered by salesmen and execu- 


78 


The major advantages of group 
meetings listed by the company 
are better presentations since sub- 
jects can be localized for specific 


conditions in each region, better 
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HERE IS 
A LINE SUN “ SURF 


FOLDING ALUMINUM FURNITURE 
THAT WILL 


SELL LIKE 
1 WW 43} 


Looks like a million built to take it vear alter 





year and priced to sell like the very devil! 
Nationally-advertised, Guaranteed by Good House 
keeping! And YOU can do a big job. with the Sun ‘n 
Surf Line because its priced-protected against untais 
competition, and stocked by your local distributor' 
Get the full SUN 'N SURF story send coupon today’ 















TERRACE KING budget 
priced chair in handsome 
check or McCord Plaid 
Saran with modern plastic 
lacing. Front folds in one 
motion. Weighs 4 Ibs. 












LAWN KING ‘“'Wonder CONTOUR KING felding contour 
Fold’’ chair with highly chair. Unbreakable Tenite plastic 
olished embossed arms. arms; one motion fold. Extra wide 
pacious design. Extra **Tu-Tone’’ Saran webbing on one 
wide “Tu-Tone” Saran inch tubing frame. Weighs 9 Ibs. 


webbing. Unique one 
motion fold. Weighs 7 libs. 








SUN KING 5-position 
chair with finger-tip 
control. Plaid Saran on 








polished eluminum 
with foot-rest, canopy 
and adjustable heed 
rest. Folds in one 
motion. Weighs lI lbs. 








ELECTRICAL 
HOUSEWARES 
JOBBERS: 


We have an 




























FOLD-A-WAY TABLE of 
important 1,000 year-round uses Ail Pee O89 OO BDO ] 
cy ya Aluminum with scratch i ' 
for you! resist embossed top. Now {| Ajj.Luminum Products, 36th & Reed Sts., Phila. 46, Pa. | 
a 180 Sq. In. larger with | ; ' 
Con . new “Comiort-Zone” top. 1 Please send literature and prices on A 
serves 6. Holds over 40 | , : ’ 
j | times own weight. i Sun N Surf Aluminum Furniture i 
) My distributor is . 
- ! Store Name 
. XW | { Buyers Name ' 
AMA ANU GEEZ 36th & Reed Sis. Cit Tene State 
Phila. 46, Pa. 1 ¥ ’ 





ammo mm em se 


HARDWARE AGE, MARCH 31, 1955 





hs: 
* 
Ree 


The Quality Line j 
for Farm, Automotive, Marine 
and Industrial Use 


No. 270 WINCH 


Made entirely of precision steel stampings 
(no cast gears). Oil-impregnated bronze 
bearings. Positive spring-loaded ratchet lock 
for safe operation. Capacity 1,800 lbs. Gear 
ratio 5 to 1. Mechanical advantage 35 to 1 
with empty drum, 19 to 1 with full drum. 
List, each, $25.00 


1,000 LB. WINCH 


Constructed of heavy-gauge steel stamp- 
ings (no cast gears), this winch is rugged- 
ly built to make the hard jobs easy at a 
reasonable cost. Internal tooth driven gear 
and concealed drive gear cannot damage 
rope or injure fingers. Positive spring- 
loaded ratchet lock operates safely in any 
position. Mechanical advantage 38 to 1 
with empty drum, 9 to 1 with full drum. 


No, 230-A, drum copacity 30 ft. CUSTOM 
%" rope, List, each $ 7.80 4 
No. 245-A, drum capacity 45 ft il 
%” rope, List, each $10.00 


TRAILER ~~ WA) TRAILER 
rs > HITCH 


Designed for hauling utility and boat 
trailers, Fulton Custom Hitches attach 
solidly to rear cross member of car 
frame. Cross bar suspends from bump- 
COUPLINGS er brackets. Stainless steel cover on 
Sell FULTON — the name that means protruding end of the hitch head for 
quality and dependability in trailer meat appearance. No drilling or special 
couplings. Welded construction, heat- ‘tools for installation. 
treated bolts, aasy-operating hand 
wheel, positive safety latch, die-formed 
steel balls. These seven models will ful- 
fill most utility hauling needs 


FOR THESE CARS Mede! List 


Buick 1954.'55. Series 50 & 70 121 9.35 
1955 Series 40 & 60 113 8.25 
1954 Series 40 & 60 111 8.25 
Model Capacity List, each 1955 133 9.95 
A.6 8.000 tbs $9.35 1953 130 
8.6 6,000 ibs 7.00 1955 122 
0.7 4,000 Ibs 4.25 (shown) 1954 114” Wheelbase 120 
0-6 4,000 ibs 4.25 (tits 2” pips) 119” Wheelbose 131 
L.2 6,000 ibs 9.35 1955 105 
H.? 2,000 ibs 3.37 
re, 2,500 tbs 3,50 ‘vee - #10 
1955 112 


1955 132 
1954 120 


THE FULTON COMPANY ..... 


AA ‘ MPANY 


All prices slightly higher west of Rockies 


prulave 


timing of spring merchandising 
plans so the announcement comes 
just ahead of salesmen working 
their territories, and a closer tie- 
in with the spring toy program. 

Stratton & Terstegge gave up 
its traditional meeting during the 
second week of December in 
Louisville for some 100 salesmen 
and set up this group meeting 
time table for these general geo- 
graphic regions: 

Southern states, Birmingham, 
Ala., Dec. 17 and 18. 

A breather period for the buy- 
ers’ staff during inventory taking 
and the winter holidays. 

Kentucky, eastern part of state, 
Lexington, Ky., Jan. 27 and 28. 

Kentucky, western part of state, 
Louisville, Feb. 4 and 5. 

Tennessee, part of central divi- 
sion sales force, Nashville, Tenn., 
Feb. 11 and 12. 

Illinois and Indiana, part of 
central division sales force, Louis- 
ville, Feb. 17 and 18. 

Louisville city salesmen, Louis- 
ville, Feb. 26. 


Meet Different Problems 


The company finds that a better 
selling job of the presentations on 
new lines and promotions is done 
in smaller group meetings. Pres- 
entations are made on the basis 
of the needs of each group, rather 
than on an overall basis in a gen- 
eral meeting where some salesmen 
might not be interested in certain 
subjects. 

The problems of the Tennessee 
salesmen, the company points out, 
are different than those of sales 
men in Illinois and Indiana. Sales- 
men in group meetings can pre- 
sent suggestions and objections 
and without difficulty the com- 
pany comes to an agreeable and 
satisfactory settlement for every 
one in the group. 

The timing of programs is bet- 
ter, also, with group meetings. 
Spring comes earlier in the south 
than it does in the north. The 
spring promotions were intro- 
duced to the salesmen just before 
they returned to their territories 
The salesmen are better prepared 
than if the spring program had 
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YOU CAN BE SURE WITH 








THIS FLAME-TESTED METAL 


Armco ALUMINIZED STEEL in the “hot spots’ of your 
barbecue grills and trash burners assures you of more 
satisfied customers. You won't have to meet com- 


plaints of burn-out and failure through early rusting. 


WHY IT LASTS LONGER 

Armco ALUMINIZED STEEL can stand a lot of heat and 
flame, as well as exposure to moisture, without rusting 
out. That’s because it is sheet steel with the protection 
of an aluminum coating applied in a molten bath by a 


patented process. 


STANDS UP TO HEAT 

The temperatures ordinarily encountered in grills and 
trash burners won't harm this metal. Temperatures up 
to 1250 F, high enough to turn the ALUMINIZED STEEL 
red-hot will only dull the coating. It will still have good 
resistance to combinations of heat and corrosion. 


MAKE SURE OF YOUR MERCHANDISE 


Make sure that the barbecue grills and trash burners 


pe Co 


bh 


SHEFFIELD STEEL DIVISION « ARMCO ORAINAGE & METAL 
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ARMCO STEEL CORPORATION 





PRODUCTS, INC. « THE ARMCO INTERNATIONAL CORPORATION 











you stock have Armco ALUMINIZED STEEL in parts like 
fire boxes, ash pits and heat reflectors. These are the 
vital spots that determine useful life and customer sat 
isfaction. 

If you would like us to refer you to manufacturers 
using Armco ALUMINIZED STEEL in barbecue grills and 
trash burners, just fill out the coupon and mail it to us. 


Fe a en en eee 
’ ARMCO STEEL CORPORATION | 
’ 1015 Curtis Street, Middletown, Ohio | 
| Send me a list of manufacturers using Armco ALUMmMINIZED Steet 
7 in Barbecue Grills Trash Burners ; 
| Nume | 
’ | 
" Firm | 
| Street | 
’ } 
| City Zone State | 
L 


| 
| 
| 
i 
I 
i 
LW. 





MIDDLETOWN. OHIO 


STEELS 
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3.50 Value Display Board 
with Americana Deal 
Show your customers you have it with this 


clever stand-up display board, complete 
with New Americana hardware. 


) 
w316—-¥%'' “B' Americana 
| Semi-Concealed Hinge 


| 

l 
af I 
Pan tbat A | | #326—%" "T" Americana 
J Semi-Concealed Hinge 


| 3327-—""HiL" | 


eonges were % Americana 
wm" | eee 
Americana Mesenarad 
Offset Hinge | 
Hammered , ‘“ 
wings has |S #$330—""HL"’ 
; Americana 


4 
a 
Flush Ham : i 4 
mered Hinge a 7 
- . | S* 


“SS 


2329—"H" y%" 
Americana 
Flush 
Hammered 
Hinge 


2#237--"'EZ" 
Rubber Roller Catch 


NEW AMERICANA 


hammered stee! 
hardware, finished 
in “Stoar-Brite’ 
Black, Antique, 
Copper or 
Brushed Brass. 


37 394--Americana Hammered Pull 
7396--Americana Hammered Pull 


| 
| 
| 
| 
! is handsome, 
! 
| 
| 
-_ 


LAMCOM T —T —F FF F  K S SS 


SEND FOR COMPLETE CATALOG TODAY! 


STAR META 


1 
Ae Butler Street, Brookly! 
3 


Sold through wholesalers only 


been introduced to them in early 
December. 

The company’s spring campaign 
on toys will break in several 
weeks so the group meetings were 
timed better than a December an- 
nual meeting for introducing the 
program to the salesmen. 

The Kentucky territory meet- 
ings were timed so salesmen could 
support the convention of the 
state dealers’ organization. Sales- 
men urged dealers to attend the 
convention and during the meet- 
ing were at the company’s exhibit 
booth to serve their customers. 

“By vote at each meeting and 
by close study of the executives 
attending each meeting, our com- 
pany has decided that group meet 
ings are far more satisfactory 
taan annual sales meetings and 
until something unforeseen 
changes management’s mind these 
group meetings will continue,” re- 
ports J. H. Sanders, sales promo- 


tion manaver 


Impulse Buying Idea 

Impulse buying is encouraged by 
building display racks in odd nooks 
that otherwise might be wasted 
space, 

An offset area where a new addi 
tion joined the older part of the 
store provided such an area for 
Saturnos’ Hardware, in Washing- 
tonville, N. Y. A three-shelf rack 
was built out of light timbers. 

Klats of vegetables and flowers 
were sold off this outdoor shelf 
originally. After the season the 
space is used for hardware or 
houseware merchandise, such as 


this display of galvanized ware. 


\-- a 
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ALUMINUM ROOFING 
MIANS COOL 


bl ata el 
‘tart ecruee . ’ 2a : 


eaintind 


Build your Aluminum Farm Roofing 
business in the great 1955 


ALCOA ROOFING 
SALES ROUNDUP 


.. the greatest profit opportunity ever offered dealers serving the 
nation’s farm areas! 

You get magazine advertising, radio advertising, IV advertising, 
direct-mail advertising, displays, building plans, color movie to 
help you build YOUR business in YOUR county! 

All you need in stock is a selection of Alcoa® Aluminum Farm 
Roofing Sheets and Accessories. Our nearest jobber carries large 
stocks, offers you over- 
night delivery. Phone ALCOA 


your jobber or send the 


coupon TODAY tor com- ALU AAIN U AA 


plete information. 





ALUMINUM COMPANY OF AMERICA 


ALUMINUM COMPANY OF AMERICA 
2128-C Alcoa Building, Pittsburgh 19, Pa. 


Rush me details at no obligation on how | can tie in to the Alcoa 
Farm Roofing Sales Roundup with sample stock selection 


Name 
Company 
Address 


City State 
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B+ 1955's hottest NEW item for 


 AER*ASOL® = §$ POT 


Complete, Convenient 


work out of weed- Easiest to Use eee is Easiest to Sell 
ing. No stooping. 
No bending. no other weed killer ever offered so many standout features. 


Handy, conven- 


Bridgeport SPOT Weed Killer with convenient (reus- 
able) applicator handle and exclusive “Control-Cone” 
spray makes famous 2, 4-D safer and easier to use than 
ever before. High-concentrate formula gives quick action. 


Spray and vapors are directed and held in contact with 
weed—kept away from desirable plants. 


Kills DANDELION, PLANTAIN, POISON IVY, RAGWEED, 
PIG WEED, DOCK and many other noxious weeds. 


CAT. No. 407—Complete units, fully assembled, $ 98 
with applicator handle. To retail @ | 


CAT. No. 408—Replacement units (Can with Con- 


trol Cone only) bring you multiple sales and re- $] 59 


peat business. To retail @ 


Use attached coupon or order from your Wholesaler Today! 


_ om 


nor aap rma: renah al 


Pha < 


Vow connmidh | 


~ 
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Nothing to Mix. 
No Mess. No Fill- 
ing. No Contami- 
nation of Sprayers 
or Sprinklers. 
SPOT Weed 
Killer Comes 
Ready to Use! 
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Why 4 
YY 
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ExclusiveControl- 
Cone directs and 
traps potent 2, 
4-D on weed 
where you want it. 
Eliminates waste 
Me, and protects de- 
sirable shrubs and 
plants. 











Replacement 
units quick, easy, 
clean... snap into 
handy, reusable, 
applicator han- 
dle. One can con- 
tains enough to 
kill 600 weeds! 








r 


@RASCO 


















all your lawn and garden trade! 


| WEED KILLER 


Sure Control all in ] Handy Unit! 




























DISPLAY and SELL 
SPOT Weed 
Killer is packed in 
this self-selling 
display carton for 
your store, side- 
walk, counter and 
window. Custom- 
ers can handle and 
serve themselves. 
12 #407 units 
packed in each 
display case. 
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Another Famous Aer+a+sol Product by 


BRIDGEPORT BRASS 


sececeeeececee ORDER TODAY! ------------ 


Aer+a+so! Products 
Bridgeport Brass Co., Bridgeport 2, Conn, 
YES, I want 1955's hottest new item. Please have 
my regular wholesaler send to me SPOT Weed 
Killer, as follows: 
.wjkJoz. Cat. No. 407, COMPLETE Units at cost 
to me of $16.00 per doz. 
Doz. Cat. No, 408, REPLACEMENT Units at 
cost to me of $12.80 per doz. 
My regular wholesaler is 
EL SRR es 8 Pe 
ERY: 





Ship to me at: 

Name of store: 
Address: —_ 
eee 











Signed by: 
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Posting price changes 





Manufacturers’ Price Changes Are ( ostly 


Four suggestions on how manufacturers can 


help wholesalers reduce the cost of posting 


price changes are presented in this discussion 


In these days of pyramiding 
costs of doing business, with re- 
sultant lowering of profit margins, 
a Wholesaler must avail himself of 
all the operational short cuts he 
can legitimately use. 

With dealers progressively get 
ting more price censcious and 
“f.o.b.” shipping point” fast be- 
coming a thing of the past, a dis- 
tributor must look towards ways of 
cutting costs. Such savings can 
well put him on the plus, instead of 
the minus side of his break-even 
point. 

It seems to me the most likely 
place for a wholesaler to look for 
this cost-of-doing business saving 
is in the conservation of his em- 
ployee’s time, specifically, in his 
catalog-pricing department. The 
day of the $25 to $30 per week 
“price clerk” is gone. He has been 
replaced by the $75 to $125 per 
week “price analyst.”” It is with 
the conserving of this man’s time 
that this discussion is concerned. 


DY A. S. Emmons. vice presigent 
rawkins riaraware Co. 


West Va. 


Emmon 


t luntingt on 


Industry is fast entering into an 
amalgama- 
tions in an effort to reduce opera- 


era of combines and 


tional costs. This trend has re- 
sulted in constantly broadened and 
lengthened lines, some running 
well into hundreds of items. When 
these large manufacturers change 
prices they don’t just put out a 
price page 
hook at their distributors! 


they throw a _ price 

These price “books’’ are what we 
are writing about. In a line of a 
hundred or more items, the prices 
of perhaps only 5 or 10 of them 
changed at a time—=still, the whole- 
saler’s price man must laboriously, 
and at a cost to his firm of up toa 
full day of his time, go through 
each and every price in the whole 
book to spot the relatively few that 
actually were changed! 


Realizing that it is far easier to 
criticize than to remedy, | would 
like, on the part of my fellow 
wholesalers, to suggest the follow- 
ing four remedial procedures to 
all manufacturers of long lines to 
alleviate and minimize this unsatis 
factory price changing situation. 

The four alternate methods of 
helping wholesalers reduce the ex- 


pense of posting price changes are: 


Suggestion No. 1—IlIf complete 
price lists are published each time 
prices are changed, the manufac 
turer should italicize or heavy print 
the items on which prices have been 
changed, either up or down, with 
appropriate explanatory comment 
that items other than these have 
not been changed in price 


Suggestion No, 2—Include on new 
price lists only such items as have 
been changed in price since the 
publication of the previous price 
schedule, with a clear statement to 
the effect that 


prices on other 
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MOST VALUABLE FRANCHISE IN THE INDUSTRY 
..»NOW EVEN MORE VALUABLE! 


Pa 
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Beauty that lasts! Go-Together Colors pack sales appeal that sells kitchens fast! 


CD Youngstown fidtehons announces new 


GO-TOGETHER COLORS at no extra cost! 








New Go-Together Colors will spark cabinet sink sales ... give you 
new opportunities to sell complete kitchens. Steel kitchens, and only steel kitchens, 
STAR WHITE *« DAWN YELLOW offer these appeals: 
MERIDIAN BLUE e« SUNSET COPPER « Will not warp, rot, swell, stick, or splinter. 
Fresh... bold...and beautiful! These new colors are foolproof ¢ Hi-Bake enamel finishes; porcelain- 


| an enamel i : 
Chey blend perfectly into any decorating scheme. They are availabl eled one-piece sink tops 


only on Youngstow m Kite hens... at no extra cost for color. * No painting or repainting. 
bl |-kitel Y Kitcl e Longer life; consistent quality. 
e : t. . : ‘ : “7 rst ' 
Cet into the profi ible stee itchen Dusiness oungstown itchens eh elias ida fr ia Pa 


e soaring bull profit on @eve;ry sale “eo with 1h trac Iris material could offer 


’ 
Suics a 








re POSSESSIONS or mventory problems 





There’s money to be made... you can make it! See your distributor, 





ss 7 
Youngstown Kitchens, Mullins Manufacturing Corporation 
or se na coupon ton lay , Dept. HA.355, Warren, Obie 
| Attention; J. W. Purvis, Manager of Dealer Sales | 
| Please send complete story on Go logether Colors | 
} Show me how to get info this profitable kitchen business | 
| ore Please have representative call. no »biigation 
: 4 | FIRM | 
| ADDRESS | 
Sold in the United States, Canada and most parts of the world Fity yank Tt 
MULLINS MANUFACTURING CORPORATION . WARREN, OHIO L Tne S08 J 
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Soldering 


SOLID Winer 


¥ 


KESTER 
SOLDER 


Pi sal Ks es: are 


, 


Pi ™ 
Bits, ~~ 


KESTER 
Teltna: 


AUAAULU 


\\ 
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i 


items in the line remain un- 


\ V4 changed. 


Suggestion No, 3—Use an up- 

ward-pointing arrow for prices 

JN\\ that have gone up and a downward- 
pointing arrow for prices that have 

gone down, with a notation that 


items not so identified have not 
changed in price. 


Suggestion No. 4—Print the 
items that have changed in price 


in a different color ink than the 
balance of the price list, so that the 
changes can be quickly located. 
Sales Via If it costs a wholesaler $25 to 
$50 of his price man’s time to 
spot price changes on three or four 


relatively low profit items ina 100 
vid ™ item line, of which he sells very 
few in a year’s time, there goes 


his profit and another unhappy dis- 
tributor unnecessarily joins the 


list! 
You (Se If Developing a simplified procedure 


for handling price changes should 
not be difficult for manufacturers. 


| The wholesale trade would welcome 
OO} constructive steps in this direction. 
s 


Uses Stairwell 
for Pulley Display 


The Fine Complete Solder Line 


SOLDER IS A SALES “NATURAL” FOR THE 


DO-IT-YOURSELF MARKET especially if 

you have the complete profit-maker 

Kester Solder line in stock. Kester 

helps you sell with the handy 16-page 

“Soldering Simplified” manual... 

free to your customers. Write 

Kester today for a supply of n the stairwe 

this instructive literature. fo the basement 
(7) wWige PUTT 


KESTER SOLDER COMPANY jarrower pane 


7 ; cy \ | ryi ~ oft f eles her + T\ r\ £2 « 
4207 Wriehtweed Avenue prayed saimpre , JMO O y} c 
Chicago 99, Iilinels of insulated wire and cabie Both 
Newark 5, New Jersey spoce sovers, these units 
Srantiord, Canada selection oT MOTETIOIS 


romer ond stott rime 
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Pulse 


| ‘1 Merchaudising COLOR” OP) 


There was a paint dealer named Fred & 
Who had no selection in red. . 
His blues looked too faded 


His greens were too jaded .., 





























No profits — just losses instead! 


Then he heard about Davis, 

And he shouted: “They'll save us!” 

And save him they did, as you'll see — 

For his colors are better, and with this go-getter 
Came selling aids* —to good profits the key! 


Now he sells paints galore 

And has bought a new store, 

And he says: “Davis did it for me!” 

Need help in your store? Davis gives it, and more! 
Write today for the details... they're free! 


WIN A VALUABLE PRIZE! 


Can you top our writer's poem on color merchandising? A genuine 
cowhide ‘‘2-sulter’ goes to this month's winner. Submit your entry 
teday! (Contest expires April 30, 1955.) 


NEXT DOODLE (APRIL): 
Displays That Sell More Paint! 


® COLORIMETER ASSURES QUALITY 
*® COLOR CARDS SHOW THE CUSTOMER 
& “MULTITINT’ ADDS VARIETY 
ww EWAMELOIDS ARE ‘SHOPPER. 
STOPPERS” 















SERIOUSLY... 


Davis of Baltimore has the best color story you’ve 
ever heard. From sales helps to laboratory-controlled 
color accuracy ... Davis is color-conscious and profit- 
conscious for you, the dealer. Stop doodlin’ with 
color ... if it’s profits you want, do it with Davis! 




















ATTENTION DEALERS AND 
DISTRIBUTORS IN 


Ohio, Kentucky, Tennessee, Alabama, 
Florida, Georgia, North Carolina, South 
Carolina, Virginia, West 
Virginia, District of Co- 
lumbia, Maryland, Dela- 
ware, Pennsylvania, New 
Jersey, New York, and 
Connecticut. Protected 
franchises now available 
. +. Write today! 





THE H. BR. DAVIS CO. 
1761 Beseh & Severn Ste... Balte. 36, Md. and Savannah, Ga 

















Gentlemen: Neo more doodiin’ for me! Tell me how 
te De it with DAVIS! 

NAME 

COMPANY 

ADDRESS 

cITy 

















ZONE STATE 
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PLASTIC 


RUBBER FRIC {ION 


— 
DOLLAR VOLUME 


IN 
GOLD SEAL TAPES 


Gold Seal plastic electrical tape, 
for example, gives your customers 
more “coverage” for their money. 
A few neat wraps and the job’s 
finished — gives all needed 
dielectric on most jobs. 


Single 60 ft. rolls in 
round metal cans 
ona Handy Pock of 
ten 20 ft. rolls in 
metal and fiber 


cortons. 


FOR 
EXTRA SALES AND PROFITS 
STOCK AND SELL 


JENKINS 


Ly, ff 


v 
FRICTION © RUSBER © PLASTIC 
Also Diamond Seal Friction and 


Rubber Topes mode to ASTM 
specifications 


90 


Booke 


from a dealer's library 





“Handy Man’s Plumbing and 
Heating Guide” is a reference book 
for the hardware dealer and a book 
that can be sold to do-it-yourseif 
home owners. 

The guide different 
subjects and is indexed for ready 


reference. 


covers 60 


The text is easy to un- 
derstand and is illustrated with 
than 300 photographs and 
illustrations. A plumbing and heat- 
ing glossary is included. 

Published by Arco Publishing 
(o., 480 Lexington Ave., New York 
17, N. Y. Pages: 144. Price: $2. 


more 


“Power Tool Projects” is a book 
for the book- 
shelf, and an item for resale to 


hardware dealer's 
do-it-yourself enthusiasts and pros- 
pective power tool customers. 

The presentation is a detailed 
guide with photographs, working 
drawings and complete lists of ma- 
terials for 29 different projects 
that include toys, lamps, tables, 
outdoor furniture, wall desks, and 
built-ins. Projects are well de- 
signed. Construction directions are 
clear and easy to follow. 

The “Notes and Kinks” section 
offers shortcuts and suggestions 
helpful to any power tool owner. 
Published by Arco Publishing Co., 
480 Lexington Ave., New York 17, 


N. Y. Pages: 140. Price: $2. 





HARDWARE HUMOR 


— 





© Hardware Age 


washer | wontec 





ete caves 


with 


Stainless 
DOOR-EASE° 


STICK LUBRICANT 


Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 


display box. 
PRODUCTS 


as? LOCK-EASE Graphited Lock Fluid 
“Drop « 


in 4-oz ; r Stream can, 39c, 
AMERICAN Dripless Oil in 4-oz. oiler, 29¢ 





American Crease Stick Co 
Muskegon, Michigan 











Shawus 10H 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 


a 


« ee 
7 a = 


we 
> “a 
#8 ee 
Se ae 
$s 
€ 


Answers the eee: 
| Demand of the & 
Do-it-Yourself Mark 


A COMPLETE 

DEPARTMENT IN ITSELF ! 
16 sizes of rustiess Aluminum 
fasteners including wood screws, 
sheet metal 
screws and hex nuts. 


Shanone (Pit and Shea Co 
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machine screws, 





fs HERE 


MARE 
_ [KEYS MADE 





























This combination of Key Blank Display and No. 4 Key 
Machine puts you in the Key Duplicating business 
at once. 


With this attractive revolving Key Blank Display you 
receive 1020 popular key blanks, leaving ample room 
on the board for expanding your stock. 


The ever popular No. 4 Key Duplicating Machine cuts 
automotive, cylinder and flat steel keys accurately. 


If you already have Key Duplicating Machines, you 
will still want this attractive Key Blank Display, which 
is also available as a separate unit on a pedestal. 


ASK YOUR JOBBER OR 





City 
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(OMBINATION. 


eh ae 























1KEYS MADE 
}UALIT Y_KEY BLAAK: 






7. KEIL 
»’ LOCK CO. 


y Inc. 
y _ Charlestown, NW. H. 
7 Please send complete 
7 information about your 
“ Combination offer of Key 


/ Blank Display and No. 4 
Q” Machine LU 


y Separate Unit of Key Blank a 
Display on Pedestal 


Name 








State ca iis 

















Counterfeit Money 


Here is the latest information on new counterfeit 
bills as reported by the U. S. Secret Service. Train 
yourself and your sales people to study all bills so 
they know where to look for the identification listed 


Watch for it 


below. After a little practice you will be able to 
check bills quickly and unobtrusively without offend- 
ing the customer. These pages can be filed for 
frequent review of counterfeit bills. 





NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 


FEDERAL RESERVE BANK OF MINNEAPOLIS, MINN CHECK LETTER ANO 








FACE PLATE NUMBER 


SERIES 


BACK PLATE NUMBER 











Printed on good quality bond poper from plotes of superior workmon- 


SS No. 1417 
(Card No. 298) 


ship. Ne oftempt wos mode to simulote the distinctive red and blue 
fibers 
poor alignment of the seria! numbers and the prefix and suffix letters. 


The bock of the note 


Most outstending defect discernible to the naked eye is the 


is indistinct end not as well executed as the 


face of the note. This counterfeit note is unusuclly deceptive. 














NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 


FEDERAL RESERVE BANK OF CHICAGO, ILLINOIS CHECK LETTER ANO 





NITED § 


FACE PLATE NUMBER 


SERIES 


BACK PLATE NUMBER: 











Printed on good quality bond paper from plotes of superior workman- 
ship. No attempt wos mode to simulate the distinctive red and blue 
fibers. Most outstanding defect discernible to the naked eye is the 
poor clignment of the serial numbers and the prefix and suffix letters. 
The beck of the note is indistinct and not os well executed os the 
face of the note. This counterfeit note is unusually deceptive. 


SS No. 1418 
(Cord No. 299) 














NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF DALLAS, TEXAS 


[UNI 








“TED States 


BACK PLATE NUMBER 








&D 


Printed on good quality bond poper from plotes of superior workmon ss 
ship. No ottempt wos mode to simulote the distinctive red and blue 
fibers. Most outstonding defect discernible to the naked eye is the 
poor clignment of the serial numbers ond the prefix ond suffix letters 
The beck of the note is indistinct and not os well executed os the 
fece of the note 





No. 1419 
(Card No. 300) 


This counterfeit note is unusually deceptive 
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es THESE zz HOSE ASSORTMENTS MAKE YOU 
REALLY COMPETITIVE / ———__n 


SWAN’S FAMOUS jé@wé/ BOX ASSORTMENT of Plastic Garden Hose 


w FY 


NOW GIVES GREATER VALUE THAN EVER! * VIRGIN VINYL PLASTIC * LIGHT WeiGHt 


" CAS’ TO HANDLE © OURABLE © BEAUTIFUL 
eerestioed in « "6 

Swan introduced its famous lewel Box assortment of f g ter § 

plastic garden hose in 1954, and it made selling history! 

Swan now increases the inside diameter of this tast 

selling hose to full inch, yet keeps the retail price at 


only SOH.U5 fora S0-toor coil’ 


Swans Jewel Box’ assortment solves the retailer's 
inventory problem! There's a color to suit every cus- 
tomer at a price which can't be matched! Package can 
be lighted trom within to make a dazzling day or 


night-tume display! 





[his is quality merchandise! Virgin plasty 


reattac habl« couplit vs rive rvorgeous trai narent 7 RETAILS FOR 


colors! Guaranteed it tring &S vears! 


enewensenniednen scien $q295 
: 7 ; 
NUMBER} COLORS Ze PACKAGING [UNIT SHIPPING | WeiGut v ‘ 


CARTON 


ne ~~ ———-— --——_ + —__- —_-_- + — ee 





aL n i t il} couple ’ } 
Kelly Gree Full 25.-tt. coil coupled! 5 coils per 7 Ibs FULL ‘> INCH 
L ght Green 2 Inch not available in 125 ft. carton INSIDE DIAMETER 
Cherry Red inside display box | 
Amber Diameter! + 
Aquamarine | 50 tt. coil 5 coils per 34 ibs 
\coupled in Jewel | 250 ft. carton 


| 


NOTE Merchandise avarlabie in pockoge only no broken boxes | / | CHOd 


appeals to your price-conscious customers! 


| | 
| ' 
' 


|Box display 
i, 








Imagine, a full ;‘.-inch inside diameter 50-ft. coil of Virgin Vinyl 


transparent plastic Swan hose which retails for only $5.95! That's ecteceaeee ee 


see 


what you can offer your customers in a range of five different colors a 


. > ee 


with Swan's RAINBOW Assortment! Beautiful display case as illus- 


trated packs a powerful, competitive sales punch! 


Mads of same quality materials as 
the lewel Box assortment Hose 
Size - full <x-inch inside diameter 


(,uaranteed in writing > years: 


NUMBER COLORS . | PACKAGING | a WEIGHT RETAILS FOR 
a 1 ae ae 


Kelly Green 7) | 25-tt. coil coupled (| 5 coils per 14 Ibs se ° Ss 





Light Green 6 inch not available in 125 #*. corton 
Cherry Red Inside display box . 
Amber Diameter | FULL °.. INCH 


50-ft. coil coupled 5 coils per INSIDE DIAMETE®@ 
n Rainbow ) 250 +. carton 


disploy box 


Aquomarine 


‘ - 





NOTE. Merchandise ovorloble in pockoge oni 





Suu Triple-Tube 
SPRINKLE-SOAKER 
is America’s Choice! 


MANUFACTURED BY THE SWAN RUBBER COMPANY « GUCYRUS GIO 


“ 
| ALE 
Die 


iT MADE | 
SALES . 

HISTORY 

IN 1954! 


Triple-tube construction as- 
sures Sprinkle-Soaker will 
lie flat. Wall not roll or shift 
position. Sprinkles or soaks 
uneven terrain... terraces 
... long narrow strips... all 


those hard-to-get-at places. 


Made of tough, beautiful 
green plastic. Special triple- 
tube nickel-plated male and 
female couplings, with end 
cap, which facilitates tlush- 


ing out sprinkler. Several 








sprinklers can be joined. In- | LENGTH | ) | WEIGHT 


+ 
+ 








dividually mounted on full | a 
aoa NO 25-ft | 10 Sprinklers to carton 24 Ibs 
color display card which tells | 

; a 20 | 50-ft | 10 Sprinklers to cart 





hard-hitting sales story. 





ORDER FROM YOUR SWAN JOBBER TODAY! 


SWAN RUBBER ‘COMPANY (4 BUCYRUS, OHIO, U. S. A. 


World’s Largest Manufacturer of Garden Hose 





















(Vhot a Cine ! 


FOR REAL GARDEN SUPPLY VOLUME 


This is the line that'll add real PUSH to your Garden Supply Busi- 

: ness! Better design, better made, better prices . . . it all adds up 

i to more sales and more profits for you. For more information and 
prices just send us the coupon. 





a\\ 


“== 












LAWN SWEEPERS & DUNHAM LAWN ROLLERS 





' fs * THO Mopets 
Z 20" Sweeping Width a wartate af caddie to ment 
{ 24 Sweeping Width tt e needs of Home Owner 
i #% + BIG BASKET CAPACITY ae ae 
. rh, 20°’ Model 52 Bushels 
; 24°’ Model 7% Bushels 
* RUGGED all steel 
frame * Fill with water or sand 
| * Heavy duty brush : 


Drum edges are rounded 
* Ball bearing brush reel 


* Rubber tires 








Self cleaning adjustable 
scraper 

This is the finest lawn sweeper you 
can sell. It's built for easy 
handling and long service life 
Everything about it is rugged, 
everything about it is modern. 


Oilite bearings 
















LAWN AND HOME AND GARDEN 
GREEN CULTIVATORS WHEELBARROW 








, * BUILT RIGHT 





The Best Aerator ‘ \ * PRICED RIGHT 


y 












Big Deep Drawn 
3 cubic foot 
copacity, heavy 
18 gauge troy, 
tubular steel 
handles, puncture 
proof rubber tire, 
ball bearin 
wheel a i BIG 
sales feotures 
Available with 
Red Painted or 
Armco Zinc Grip 
Non Rust Trays 


E-Z does it push pull 
action 


Big seller to 
homeowners 













TE nae siaaaa Te Mie pe a ~— OHIO MACHINE PRODUCTS, INC. rf 
: 2 2 | 3 ; x gage ee Yeon Pe ig Ss Sua > xe = : es 8 * eee New York 2 N y 4g 
5 OHIO % 
pe a “2 : : & EP cay =" gp a r . THIS Please send me more information ond prices on the OnIO s 
oT 4 ee ae line 

wu | COUPON | : 

Name z 

Address ry 

My jobber g 





= 
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STOCK ‘EM... 
DISPLAY ‘EM... 
AND YOU'LL SELL EM! 


sOrTetrete +e 
Tee perwnde: F -oeing 


POST 


No. 
201 -N.E. 


There never was a bet- 
ter time to sell Klein 
pliers—to the profes- 
sional workman ...to 
do-it-yourself shoppers. 
They both want qual- 
ity tools that fit the job. 

All Klein pliers are 
made of finest tool steel 
fitted— 
individually tested. 


— precision 


Tops in quality “since 
1857. Keep a repre- 
sentative stock always 
on hand. You'll sell’em! 


Write for your 
free copy of the 
No. 203 A/lein Pocket 
Tool Guide 
Today! 


DISTRIBUTED 
THROUGH JOBBERS 
Foreign Distributor: 
International Standard 
Electric Corp., New York 


Mathias & Sons 
aes 
" wins wiCA { ‘ 


| the price structure of 
| chandise, quality and type of goods, 
| €tc. 


bicycles, 


' to sell 


L ottone 





from Hardware Age readers 


A plan for paying commissions to salespeople 


What is the best method of paying commissions to salespeople, 


especially where 


self-service is concerned? 


This question was 


asked by a dealer in a letter published in HA, Feb. 3, p. 184. A 
report on how a western dealer handles this subject was published 
in HA, Mar. 17, p. 160. Here is another discussion of this sub- 
ject from a somewhat different angle. 


Dear Editor: 

I believe each store would have 
an individual problem, on _ this 
commission matter, dependent on 
the mer- 


In our case we sell very little 
hardware, but many power mowers, 
parts, hobby supplies, 
sporting goods, toys and juvenile 
furniture. 


Lower priced items neglected 


As owner and manager, I have 
found that on each 
salesman’s sales tends to make the 
salesman neglect the lower priced 
items and sell higher ticket mer- 
chandise. This is poor policy, since 
each customer should be waited on 
efficiently, whether it be a $100 
sale or a 10¢ sale. 


commissions 


We also found that some mer- 
chandise needs special sales train- 
ing, and sales on these items are 
not steady. They cannot be depart- 
mentalized and commission paid to 
any particular department head. 

We solved our problem in this 
manner. Since big ticket items, 
power mowers, tractors, etc., re- 
quire specialized selling, we ask al! 
employees to introduce their cus- 
tomers to the salesman best suited 
the particular item, thus 
making sure that the sale will not 


| be lost because of poor knowledge 


on the part of the salesman. 


We have the store set up by de- 
partments giving each salesman a 
commission setup on his total de- 
partment sales regardless of who 
made the sale. The commission 
figure in each department may be 
different. But being set up on pre- 
vious year’s figures, the commis- 
sion to each salesman would be 
about the same. If the department 
he may increase 
his department sales, thus raising 
his commission. At sales meetings, 
department heads boost their de- 
partment by giving knowledge of 
it which would help sales in all 
departments. 


head is efficient 


Commission is '/s of 1% 


each salesman a 
commission of % of 1 per cent each 
month of the total store sales of all 
departments, in addition to the 
commission set up in their respec- 
tive departments. Our thought here 
is that all sales people are thus 
going to see that each customer is 
sold by the sales person having the 
most knowledge of the product. In 
addition, each sales person will and 
can help out in other departments 
when necessary. 


We also pay 


At the same time, 
other clerks will be doing their best 
in his or her department. 

All sales people are thus inter- 
ested in total store sales and see 
to it that the customer is directed 
to the proper sales person.or de- 
partment. This with 


plan, some 
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THE WORLD'S ONIY 
FORGED ONE PIECE 





HAMMERS AND HATCHETS 
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upholstered in DURAN’'S new embossed 
WICKER pottern! The seasons newest 
step stoo! sensation featured in best 
selling PINK, Yellow, Gray, Sand and Red 
POPULAR PRICED FULLY GUARANTEED 











j 


f DELUXE TRAY CARTS 
Modern wrought iron finish or chrome 
piloted tubular steel legs. include 3-woy 
electric ovtiet and 6-ft. UL approved 
cord. Popuvior new PINK. Yellow. Coral 
Chartreuse, White 


Gorgeous PEARLIZED Stove and Utility Mats 


Featured in 
sporkiing new 
PINK Gray 
Yellow and Red 
matching 
mos? popviar 
kitchen ond 
dinette table 


top designs 


Ask Your Jobber or Write 


THE Mtelaliid~ co. 


S701 UNION AVE. + CLEVELAND 5, OHIO 


Meters of Netionally Famous Quality 
Preducts for the Home 





variations, I believe will work well 
in any hardware store doing $100,- 
000 to $500,000 business per year, 
especially where some departments 
are too small to warrant the use of 
one man only. 

In some cases one man may be 
responsible for two or even three 
small departments. As the depart- 
ments grow, commissions can be 
changed. This plan with variations, 
setting of quota to meet first, etc., 
could be used by anyone with a 
little adaptation. We have 23 de- 
partments and find this plan to be 
the only usable one. 

Hoping this is of some help to 
fellow dealers other than my direct 
competition locally, I remain, 

Yours very truly, 
Edward Vos 
teliable Cycle Shop 
254 River Ave., 
Holland, Mich. 


Editor’s Note: How do you 
handle the payment of salespeople, 
espe cially where self-service is con- 
HARDWARE AGE will 


send $10 to each reader whose letter 


CeTVe d 4 


is of sufficient general interest to 
warrant publishing on this page. 


An Ad with Impact 





DYNAMITE 


Non-Headache Dynamite 


Asay quantity from | pound to a ton 
Complete stock of {use and caps 


APPLIANCE AND 
HARDWARE 


Ted N. Seela . 


SEELA 


N. H. Seela hone 61 











> & Hardwore in Jet- 
ferson i$S., TOIC GO QUICk story in 


~ seenles om 5 +. act i 
ris iwo CorufnT / ‘ ¥ ) in oc. Full im 


. A ‘ 
Leela Appiiar 


pact of this ad is registered immedi- 
ttely with its explosive illustration 
mited copy. Ted Seela reported 
that this ad caused much comment by 


of the store 


with this TRANSPARENT 


ABE C 


® EYE-APPEALING 
® BUY-APPEALING 
® PREPRICED 2 FOR 15¢ 


Step up unit sales with the self-serv- 
ice “Can't-Miss’ 2 PAC. This con- 
venient, transparent pockage is a 








proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO. 


MARENGO rLLINOTS 














EGG BASKETS 


Yellow Plastic 
reduces egg breakage 


Our yellow plastic coated 
baskets are the standard of 
the poultry industry. 

Similar welded wire baskets 
are used for farm crops, 


gardening, lawn care, cellar 
storage, and store display. 


THE WASHBURN COMPANY 


Worcester, Mass . Rockford. iit 
Quality product nce 188 


Housewares * Hardware © Wireware 


HARDWARE AGE, MARCH 31, 1955 








a 
al “nie _ 

: . 
. TOOLS ® 


— cd 
Ree ce . oe eee 


ey 


We don't recommend dressing this way but 
the new Kerolectric “55 Wallpaper Steamer 
makes such fast easy work of taking off wall- 
paper that people will come a long way to your 
store to rent it. Rental fees at about $3.50 a day 
will pay for the steamer in a few months 
from then on it’s pure profit. Even more im- 
portant, steamer rental people are wonderful 
customers for paint and decorating supplies 
New Kerolectric is fully guaranteed by the 


for Kerolectric Wallpaper Steamer 


world s oldest producer of wallpaper steamers 
It weighs only 49 pounds is suitcase-size 
and safe as a kitchen stove. All 
controls and instructions on front panel. Rugged 
construction means trouble-free service 

Let the Kerolectric “55” make money for 
you during the busy spring season. Cost is 
only $117.50, complete. Rental forms, window 


and as simple 


streamer, display sign and ad mats are included 
free. Order now 


WARN ER MANUFACTURING co., 802 16th Avenve S$. E., Minneapolis 14, Minn. 
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eo Washing fon 
NEWS and Views 

new (Continued from page 10) 

display Justice Department Issues 


Adverse Fair Trade Report 
-- Federal fair trade enabling acts 
making which exempt state resale price 
maintenance laws from the anti- 
| trust statutes are probably safe 
Sd eS for this year, despite the severe 
attack leveled by a special Justice 


. 
history ] Department advisory committee 
~ | | he | 


and congressional measures calling 
for repeal of fair trade. 





But the strong language the com- 


A HUGE 5S UCCES S mittee used could have telling effect 
EVERYWHERE! on state courts which must decide 


whether fair trade violates local 
FREE crystal-clear permanent plas- counter space. No fuss... packed constitutions. 

tic display holds 48 fast-moving filled as shown... goes right to Advanee 
numbers ... arranged for livelyand work! Order today from your job- 
complete sales ...takes only 5"x14” ber. Ask for Sel-Fast Display TD-48. 


copies of the report, 
which is due for formal publica- 
tion, show that a majority of the 


committee of “experts” believe the 

hf 0 LpD- E.7 . ' SCREWDRIVERS fair trade exemption is “an un- 
UPSON BROS. inc., Rochester 14, 4.7 warranted compromise of the basic 

oF tenets of national anti-trust pol- 

icy; that it “throttles competi- 

tion,” and it “facilitates horizontal 


YOU CAN'T BEAT a ee ee 
R. Eoad u R be? a vy Stay-Sha 1p" facturing and each succeeding dis- 


tributive level.” 
Te aOtmare 


INDUSTRIAL and WORK _ tts The report admits that some 


members believe repeal, without 











) . Toe ‘ae some new law. “overlooks serious 
Finest, Hand-honed | emperite stee! blades— Proper-Grip : 


\ " business problems,” and that some 
an e< 
anaes. . members flatly oppose repeal. 

is As one means of offsetting the 


EXTENSION BLADES effects of the report, some fair 
AND HANDLES trade proponents suggest a strong 
_ “grass roots” letter campaign by 

exe ~~ dealers in all states to their con- 

gressmen urging passage of bills 

IVES sponsored by Sen. J. Glenn Beall 

nate eer a . a. R., Md.) (S 290) and Rep. John 


i cd L. McMillan (D., S. C.) (H. R. 


1482) to bring fair trade to the 


SHOE KNIVES 


HANDICRAFT KNIVES ae District of Columbia. 


“ELOAT MASTER" Meanwhile, Albert A. Carretta, 
é SPORTSMAN’'S KNIFE former FTC Commissioner and a 

| Washington, D. C., attorney, tells 

ai a the Illinois retail hardware dealers 


LINOLEUM KNIVES — . they should continue their efforts 
Send for FREE catalog to get the FTC to act against man- 


SHELL FISH KNIVES ufacturers who discriminate in en- 
forcing fair trade contracts. 
Commenting on FTC’s refusal 


GOGGLES GES SGS to look into fair trade enforcement 


(Continued on page 102) 


showing complete line TODAY! 
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SHOW MORE... SELL MORE... 
PLUMB <<, SHOP 
Quirk Cowieg MERCHANDISER 


... ANSWERS ALL YOUR 
FREE PLUMBING SALES PROBLEMS! 
HAN 


HDISE 
ach pisPtAy DEALERS—Build your plumbing sales department around this 
all-metal display . . . a new source of profit on just I'/> feet of 
counter space. All the chrome-plated flexible copper supplies 

and fittings necessary for every water supply hook-up. Con- 
| venient arrangement invites customers to wait on themselves. 


CUSTOMERS —tnstall plumbing with neater, easier chrome- 
plated flexible supplies. Simple step-by- 

aoe directions show you how. 

PLUMB “SHOP 7S -s A, — 28> 


WATER SOPPLIES connect orrser (WASH BASIN) TOILET 


35 52 See ft oe Oe nm I 





MERC 
with = 
































_ 


- | S r'é r | The right supply, valve, fitting for the perfect hook- 
en (| wp between water inlet and fixture. Pre-cut flexible 
\ ~ 
rs | 








ria oe pipe bends in any direction and shape, making hard- 
to-get-at corners easy to work in. No longer the extra 
equipment and labor of solid pipe installations. 


il Het Ye be | 
CHROME-PLATED FLEXIBLE SUPPLY 
PIPES — Individually carded for 
easier merchandising and product 
protection. Illustrated step-by-step 
installation instructions on the back 
of every card. 


VALVES—tindividually packaged in 
attractive window-box with ceilo- 
phane overwrap .. . affording full 
view of the product, at-a-glance 
identification and over-all protec- 








FREE tion to the jeweled chrome finish. 

MERCHANDISE 

$7.65 worth CHROME NIPPLES, FITTINGS. NUTS 
of merchandise | RINGS-Conveniently separated 
absolutely free and displayed in their own particu- 


lar metal pocket, clearly identified 
with picture, size, port no., price. 


with the purchase of 


either #100 or #200 

















Quick Service 
Merchandiser. 12” x 18” FITS EVERY 
ae rs ACTUAL SIZE COUNTER 
your 
wholesaler. [ree ee -- = we ee ewe eee awe 
; Please send the following: ' 
0 . ¢ . , on (| 4 page explanatory folder 
¢ a c ro Quick Cowise nancnasmesen 4100 
FOR ONLY 105: ‘ Pa Quich Cowise men coarorsen #200 
Total Value $178.99 . Name (vicose print | 
|! Address 
. . City State ' 
Cowien DAER CHAMDISER - 200 Favorite Wholesaler , 
¢ (De send ment. Your wholesoler will invoice you.) | 
PRICES FOR ONLY >44 | PLUMB | SHOP ; 
rae. 1985 Total Value $75.26 c | 
' ' 


P.O. Box 8 DETROIT 1, MICH. 
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Mr. Dealer! 


WAKE UP SUMMER PROFITS WITH 
LOW-COST, HIGH-PROFIT STEWART 
“DO-IT-YOURSELF” FANS! 


The Stewart 


st tae 


“build-it-yourself” fan 
is right in line with the hottest 
the country. An item that 
necrease your summer profits 
good high-profit§ turnover. 
y to handle, Casy to store 
important, easy to sel] 


prices tney il buy two or 


QUALITY 


Vniy finest materiais are used. All 
moving parts precision tooled in- 
ng maximum air movement and 
th, silent, vibrationless opera- 
(‘Composition (wash- 
ao not warp, bend, rust or 
All necessary parts sup- 

ed as illustrated. 


PACKAGING 
one 
‘oO - My ndle 
Takes 
orage 
x 18° 
shipping 

weight 35 ibs 


hlades 


ASSEMBLY 


Fasy to follow 
instructions in- 
cluded in pack- 
age Simple 
enough for wo- 
men tO asserm- 
ble. 


Wholesale extremely low cost. Set 
your own retail prices. 
FAN SIZES 


<4” and 30” (blade size). 


Selling fan makes customer strong 
prospect for companion items: paint, 
brushes, tools, motors, etc. 


WRITE—WIRE—PHONE TODAY FOR 
PULL DETAILS—BULLETIN WA 2153 


5. J. STEWART 


[ELECTRIC] 
56 yeors in business—same location 
529 St. Jeseph St. New Orleans 2. La. 


Phone RA 4308 








Washing fon 
NEWS and Views 


(Continued from page 100) 





for a retail jewelry group, Mr. 
Carretta said, “. . . In giving its 
negative decision, the Commission 
was undoubtedly doing so only 
upon the basis of the information 
which was contained in the peti- 
tion before it. I believe sound 
arguments can be made to convince 
the FTC to change its mind.” 


Bicycle Industry Requests 
Quick Tariff Relief 

American bicycle manufacturers 
and union leaders representing 
workers employed at bicycle plants 
are urging President Eisenhower 
to grant “immediate relief” from 
foreign competition by raising 
import tariffs. 

The President is now considering 
a report of the U. S. Tariff Com- 
reportedly recommending 
George Meany, 


mission, 
tariff increases. 
president of the AFL, said in a 
letter to the President recently 
that higher tariffs are necessary to 
prevent the accumulation of further 
injury to the workers employed in 
this industry. 

The labor leader said imports 
now equal 50 pct of the total U. 5. 
market. “Clearly, if no restrictions 
are placed on imports, the entire 
market stands to be lost,”’ he added. 


Simplified Addressing 
Ended by Post Office 


The Post Office, 


despite 
plaints from businessmen and 
other mailers, will end the simpli- 


com- 


| fied address system of circularizing 


advertising material in cities on 
March 31. 

The simplified system of address- 
ing mail may still be used on rural 
routes or to holders of post office 
boxes. 

In cities and villages, mailers 
may still address mail to “occu- 
pant” if they include the street 
number 


(Resume reading on page 12) 





Pictured Mail Box Bracket 
measures 18'/g" long, 10-3/ 16 
high, 35° thick. Ic is made to 
be inserted in 11/2" pipe. 
Bracket furnished with bracket 
tor large or small boxes. 
CAST OF ALUMINUM—Nut 
and bolts for attaching box 
included. Individually boxed. 
Packed six per case. 

Price $36.00 per dozen. 


Sales representatives 
inquiries invited, 


KLEMPNER SUPPLY CO. 


1371 Lexington Rd. 
Louisville, Ky. 

















ERE EERE RELA SEA REARS, 
HOT ITEMS 


TO BOOST PROFITS 


MITI-MITE 
WATER 
HEATER 


The Rhinehart MITI-MITE... quickest 
and easiest to use water heater or 
the market. Just plug it in wherever 
hot water is needed. Made of rust- 
proof aluminum alloy. Factory-guar- 
anteed for one year. List Price: $1.60 
and $1.80 (with heavy-duty cord). 


EVERYBODY 
A PROSPECT 


FLASH 
WATER HEATER 


Heat small amounts of 
water almost instantly with 
the FLASH. Cheaper than 
any other method. Designed 
for safety .. . 1500 watts 

easy to use. World's most effi- 
cient water heater. ONLY $3.95 LIST. 


Write TODAY for cate 
log sheet and discounts. 


THE RHINEHART MFG. CO., INC. 


1133 POLK ST.. FORT WAYNE 7, INDIANA 
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now VARPOCAN 


America’s fastest selling home freezing container 

















launches the biggest promotion 
in the industry 


to make more sales for you 


MAGAZINES PUBLICITY 








AVE * SELLING YOUR CUSTOMERS AT HOME 


4 More than 42,000,000 individual advertising messages, 
March through August, in 
HOUSEHOLD FARM JOURNAL SUCCESSFUL FARMING CAPPER’S FARMER 


4 Coast-to-coast consumer publicity campaign through 
TELEVISION RADIO MAGAZINES NEWSPAPERS 


bree rrre rt 


oe AND SELLING THEM IN YOUR STORE 


a Colorful, sales-building FLOOR MERCHANDISER. 
Only 22” x 31” base, holds 90-carton assortment of full 
Vapocan line, topped with eye-catching poster. It's designed 
to turn in a high profit per square foot. And it’s free! 


J 





4 Free four-color banner 
4& Free product folders for your customers 
& Free booklet on home freezing, written by experts. Stamp it 


with your name. It'll be used year after year. 


Next season more of your customers will be Vapocan customers. Be 
ready with the Floor Merchandiser and a full stock of Vapccians. Make 
this great new promotion work for you. Ask your distributor, or write 


CONTAINER CORPORATION OF AMERICA 


38 South Dearborn Street, Chicago J, lilinois, and 42 other cities 
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WE'RE MAKING SURE 
RED HEAD TRIMMERS 


SELL: 





RED HEAD electric lawn trimmers ore 





a new product—oa new idea: a quality 
power edger and trimmer at a price” 
so LOW that anyone can afford one! 
We're sure they'll sell, and were 
making sure they'll sell by backing 
them with a complete merchandising 
campaign—oads in such magazines as 
LIFE, BETTER HOMES & GARDENS, 
HOUSE & GARDEN, ELKS, others, all 
during your best selling season. And 
that's not all—we provide a complete 
array of merchandising aids for YOU, 
THE DEALER 







34. )de) a4 4 dela) 4. 


Newspoper mats, counter card point- 
of-sale pieces, folders-stuffers, radio- 
TV copy, glossy photos—material tie- 
ing in with our National advertising 
to help you with your local and store 
promotion, all described and illus- 
trated in this free folder—send for 
your copy today. 




















Suggested retail 
price $19.95 


- * * 
DEALERSHIPS 
STILL OPEN! 
WRITE DEPT. D-1 








































THE 
CINCINNATI 
VENTILATING 


































co. 


THIRD & MADISON 
Se), , \e36e), mee: 


































































































Convention Check List 


Seotember 


October 


Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 











National Events 


Hardware Manufacturers 
Assn. in joint convention with the 
Southern Wholesale Hardware 


(merican 


Assn., April 10-14, at the Palm 
Beach Biltmore, Palm Beach, Fla. 
secretary, AHMA, is Arthur L. 
raul 442 Madison Ave., Nev 


York, New York. Mangaging direc- 
tor SWHA, is T. W. McAllister. 
814 Mecalf Bldg., Orlando, Fla. 


Gift & Fancy Goods Show (Inter- 
national), Aug. 21-26 at the Hotel 
Astor, New York City. Sponsored 
by Trade Exhibition, 331 Madison 
Ave.. New York, N. Y. Charles 


onitow, president 


Hardware Week (Cirha), April 16-23. 
Sponsored by the National Retail 
Hardware Assn., 964 N. Pennsyl- 
vania St., Indianapolis 4, Ind. 


industrial Supply Convention, Apri! 
17-20, at Cleveland, Ohio. Atten 


dance restricted to members. Spon 
sored by the American Supply & 
Mfrs. 






Assn... W.  B. 


HARDWARE AGE, 


Assoc! 
ates. Keith Bldg., Cleveland, busi- 
ness manager; the National Indus- 
tria Distributors’ Assn., 1900 Arch 
St., Philadelphia, H. R. Rinehart, 
executive secretary; the Southern 
Industrial Distributors’ Assn., 712 
Atlanta, Ga., E 
secretary-treasurer. 


Thomas. Hunter-Thomas 


Volunteer sldg.., 
| Puch 
j im Lis 


National Builders Hardware Exposi- 
tion, Sept. 18-21 at St. Louis. Mo. 
Sponsored by the National Builders 
Hardware Assn., 
tor, Joh R. 
Americal 


managing direc 
Schoemer, and the 
Society of Architectural! 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave., New 


York 22, New York. 


National China, Glass and Pottery 
Show, July 17-22, at the Hotel New 


Yorker, New York City. Under 
George F. Little Management, 220 
Fifth Ave., New York 1, N. Y. 


National Fishing Tackle Show, Aug 
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New No. 25 DAISY PUMP GUN 


Comes with BB Loader, 2 BB Refill 
Packs in gun-carrying-case carton. 


RETAILS +895 
~ *y 












a 


DAI 





New No. 94 DAISY 
*RED RYDER CARBINE 


_ Comes with BB Loader, 2 BB 
=m Refill Packs—in gun-carrying- 


case carton. 
RETAILS SFOS 
UA 


. fe 





































a“ 


A 


New No. 75 DAISY SCOUT 





io ° ‘XN % Comes in gun-carrying-case 
NEW Easier Cocki <r 
‘“ , RETAILS $550 


~e? 






~NEW Leather BB Loa 


‘Brand new’’ is the Daisy Quality Line of Air Rifles and 
Super Play Rifles pictured here. Other new air rifles not 
illustrated are No. 80 Long Rifle, $6.95 retail— No. 102 Cub, 
$4.50 retail and harmless Super Play Rifles No. 960 Automatic 
Smoker, $2.98 retail—No. 965 Cork Bullet Carbine, $4.98 


retail. New “high” styling plus easier cocking plus new gun- 


«x MT New No. 1060 DAISY 
AUTOMATIC SUPER-SMOKER 


Harmless Super Play Rifle 
shoots loud noise and 
smoke only 
—iIn gun-carrying-case carton 


RETAILS 398 





carrying-case cartons assure better values—even better sales! 
Stock heavy now to benefit from Daisy’s largest national 
advertising in years appearing May and June. Ask distributor 
or write factory for prices, description of the Daisy Line. 








New 'Do-it-Y elf”’ 
= —_ Guns Shown 


Gun-Carrying-Case Cartons en Rack 
All new Daisy Air Rifles and two new Super Play Rifles Nos. 25, 94 
now packaged in colorful cartons that look like Dad's gun 80, 960. 


carrying-case. “‘Do-It- Yourself" feature also provides car 





’ 












Diectinit te Daisys 25, 94, 80 now packed with new, 
mamsstitesl I genuine leather BB Loader Wallet plus 
yes ¥ 2 BB Refill Packs. Loader will hold 450 Display 
enveiope 
self-display carton holds 24 BB Loader FREE f 
envelopes. No. 707 RETAILS 49c each. 
New No. 700 Red Ryder BB Refill Pack New display holds any four (4) brand-new Daisy 
re taty “Red Ryder name plus message “Refill Pack for BB to provide rigid support for rack. Order new 
Loader.’ Stock heavy on No. 700. RETAILS 5c (W. Coast 6c). Daisys in new-type cartons now so you'll have 
them when your Free Rack arrives! Write factory 


rying handle. A typical Daisy pilus value. New 
New No. 707 Daisy BB Loader Wallet J 4 Gun 
#-coior 
BBs loads Daisys fast! Loader (and 2 
BB Packs) comes in envelope. Colorful 
Daisy's Cellophane pouch — our fastest -selling shot package Set wan ie ded ee 
DAISY MANUFACTURING COMPANY today for Free Display. 
Prices higher in Canada Dept. 3335,.PLYMOUTH, MICHIGAN, U.S.A. 
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CHAMPION ir MAIL BOX 


Champion No. 9906 Mail Box is the first well-designed box large 
enough to receive all the mail delivered to homes, including “Life” 
and “Saturday Evening Post.” 

® Profitable @ Rustproof 

© Good Value @ Reasonably Priced 


The 
BIAWIMUAMIALIIIA\AT MRE 


GENEVA. OHIO 








PROFITABLE “ MARKET 


Believe it or not, more than 6 million horses and mules 
need shoeing each year—and today their owners are look- 
ing to YOU to supply them. Horseshoes are a high-profit 
item...come packaged 10 pair to the box—easy to store, 
shelve, and sell. Stir yourself: Write now to Dept. H-1 for 
name of distributor, free catalog and pricing information. 


YOUR CUSTOMER LOOKS FOR THIS TRADE MARK——> 


© 
xe 


lt signifies the 
WORLD'S LARGEST 
MANUFACTURER OF 
HORSE AND MULE SHOES. 


MANUFACTURING 
Joliet, Ilinois 





7-12, at the Conrad Hilton Hotel. 
Chicago. 


National Hardware Show, Oct. 17-21 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, New York. Frank Yeager. di- 
rector. 


National Housewares & Home Ap- 
pliance Show, July 11-15 at Con- 
vention Hall, Atlantic City, N. J. 
Sponsored by the National House- 
wares Manufacturers Assn., 1140 
Merchandise Mart, Chicago 54. A. 
W. Buddenberg, executive secretary 


National Retail Hardware Association 
annual congress, July 11-14, at 
Hotel Statler, Buffalo, N. Y. Man- 
aging director, Russell R. Mueller, 
964 N. Pennsylvania St. Indianapo- 
lis, Ind. 


Southern Wholesale Hardware Assn. 
in joint convention with the Ameri- 
can Hardware Manufacturers Assn., 
April 10-14, at the Palm Beach 
Biltmore, Palm Beach, Fla. Man- 
aging director, SWHA, is T. W. 
McAllister, 814 Metcalf Bldg., Or- 
lando, Fla. Secretary, AHMA, is 
Arthur W. Faubel, 342 Madison 
Ave.. New York, New Y ork. 


Regional Events 


Builders Hardware Conference (10th 
Annual Pacific Coast) April 24-26 
at the Arizona-Biltmore, Phoenix, 
riz. Sponsored by Chapters 18, 

19, and 20 of the American Society 

of Architectural Hardware Consul- 

tants and the National Builders 

Hardware Association. 


Gift Shows: Washington, D. C., July 
24-27 at the Hotel Willard; Chi- 
eago, Aug. 1-12 at La Salle Hotel 
and Palmer House; New York City, 
Aug. 22-26 at Statler and New 
Yorker Hotels; Boston, Sept. 12-16 
at Hotel Statler; Philadelphia, Oct. 
2-5 at Hotel Benjamin Franklin. 

George F. Little Management, 220 

Fifth Ave., New York 1, N. Y. 

Chicago show conducted by Eastern 

Manufacturers and Importers Ex- 

hibit, Ine. 


Lamp Show, July 10-15 at the Hotel 
New Yorker, New York, N. Y 
Under George F. Little Manage- 
ment. 220 Fifth Ave., New York 1, 
ae me 


Sportsmen’s Show, April 25-27 at the 
Coliseum, Sioux Falls, S. D. Spon- 
sored by the South Dakota Power 
Boat Associatio1 


Texas Wholesale Hardware Assn. an- 
nual joint meetings with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort W orth. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 
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Who buys fishing lines 


Se 





g Pas ts Zz Fe wa =" 


| oat 


fo them thar 


GOLDBANDS 
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: : . sf 
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Strike it rich this year by offering oy AAA, < . * paneer 



























your customers the new 





LIFELAWN 
‘MECO. GOLDBAND 


ina hardware store? © ~~ vos: soz 


Here's a beauty in fact 





the most glamorous hose nozzle 
ever produced Precision made 


Y Bait Casters from Solid Brass Bar Stock 


then Chrome-plated for 


yf Fly Casters maximum tarnish-free life 
and sparkling sales appeal 

Y Trollers That is, all but the 
distinctive GOLDBAND 

Y Surf Casters Sicbanemeenhen 


what a trafti« stopper 


VY Spin Fishermen cial iedaaiion anemone 






W¥, 4s : 
nozzles! At LOI IE “a 
... and many others! alidices 
st yality Me 
You can sell every type of fisherman when you feature ghe Fine »-off. WO” iy drip! aute ot as PS! 
SUNSET fishing lines. SUNSET has a line for every @ 100% % we » 6 gallons per™ _ accurate 
fishing purpose. The SUNSET brand has been widely @ Deliver® wi otter® Control ' ot, bind oF 
advertised for over 20 years and is well known and @ Browder” sproy P eat won't veak rot, 
respected by fishermen. Sell SUNSET — it's easier! Lifelow™ weopre”® 
“¢ wear out: ined from solid bre 
FLE XON Softest, slickest, strongest monofilament, . precisio™ macht 


made by German process — holds knots, handles like Ave S200 ’ {/ 
magic. Ate 
'* 


CASTMASTER Finest siliconized nylon casting 


line; perfectly balanced to absorb shock, set hook, Every HECO LIFELAWN GOLDBAND hose nozzel is 


hang on. 
8 tagged with an attractive, easy-to-understand, sales- 
















FLOATER Non-sinkable fly line with unexcelled producing feature card. This card answers many ques 
casting qualities for dry fly, bass bug and all top tions and gives the sales story for you saving you time 
water fly fishing. Smooth, pliable plasti-seal finish and man-power. In fact, the nozzle virtually sells itself 


never becomes tacky 


A=W SURF KING Line of the champions for salt STAKE YOUR CLAIM TODAY! Phone, wire or write for 
ww water squidding, fresh water trolling. New small dia full details and the name of the representative in 
Bi meter, siliconize finish 


your locality, to 
HARDWARE fh vis +), 


HECK ETHORN MANUFACTURING & SUPPLY CO. 


‘ ‘? lete nr . ‘ . 


Write for full color catalog of Sunset Lines and dealer 
selling aids, giving name of your jobber. Sunset Line 


& Twine Co., 1105 Jeflerson St., Petaluma. California 








AMERICA’S GROWING FAMII 
2), * JAY TY 
t e aa a7.° 18) 4. oat WARE PRODU 
: ‘ 5 E ines Makers of Lifelawn Hardweore, Flex-Tip Nozzles, Reattachable 
PETALUMA. CALIFORNIA FLORENCE. ALABAMA a ee ee a ee ee 
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WHAT'S NEW 





® For more information on these products and services 
use free post card on page 111. 


(Continued from page 13) 


24-in. 


mower, 30-in. sickle mower, dump 


rotary mower, reel-type 
cart and a 30-in. snow blade. Mid- 
land (oO. 


For more data circle No. 9 on postcard, p. 111 


Fountain Brush 


Multi-purpose fountain brush 


consists of a 2 ft. long yellow alu- 


minum handle and yellow Emprene 


bristles, 2% in. long. It can be at- 


tached to anv varden 


washing cars, windows, screens, 


walis and doors. Brush comes in 


red, white and black carton that 


opens into a counter display. 
$2.49. 


Sug- 


gested retail is Empire 
Brushes, Inc. 


For more data circle No. 10 on pestcard, p. 11! 


Lawn Insecticide 


Lawn and garden insecticide, 
Antrol Lawntrol granules, contains 
Dieldrin which is effective against 
ants, Japanese beetle grubs, pill- 
bugs, chiggers, cutworms, chinch 
bugs and lawn moths. Granules are 


108 


hose. For 


easily applied by pouring from a 
spout in the side of the product’s 
shaker package. Gives long-lasting 
protection of lawns and gardens. 
Retail prices are 69¢ for 1-lb pack- 
age; $1.25, 2-lb box: $2.98 for 5-lb 
economy size. Boyle-Midway, Inc. 


For more data circle No. 11 on postcard, p. 111 


Bathroom Accessories Set 


Copr-Krome BathRyte bathroom 
accessories come in a diamond-pat- 
terned chrome with a copper tone 
accent. ensemble in- 


cludes a facial tissue holder, clothes 


} Our-pilece 


hamper, tubular waste basket, and 
hide-a-brush holder which conceals 
| bow! cleaner and scouring 
powder. 
dividual 


or sets is $10.95 


Packaged as sets or in- 


pleces, suggested retai! 
Nesco. Ine. 


For more data circle No. 12 on postcard, p. 111 


Miniature Sewing Machine 


Sewhandy is a precision-designed 


miniature sewing machine for chil- 
dren. It is operated by hand and 
has a protective guard so fingers 
annot get caught under the needle. 
The portable electric machine head 
with non-glare finish is patterned 
exactly like the large model. In- 
cluded in package is an instruction 
booklet written especially for chil- 
dren eight and over, as well as 
needles, thread, screwdriver, and a 
clamp for attaching the machine to 
the edge of a table. Also available 
with machine is a sturdy 
carrying case of natural colored im- 


to go 





ported linen treated with pyroxylin 
and trimmed with brown syntheti 
leather. Machine retails for $12.95; 
case is $4.50 in the East and $5 
West of the 
Ing Machine Co. 


tockles. Singe yr Sew- 


For more data circle No. 13 on postcard, p. 11! 


Spar Varnish 

3uccaneer Spar Varnish is resis- 
tant to the effects of cold and hot 
water, salt spray, alcohol, acid fruit 
juices and strong soap suds. Var- 
nish ingredient 
called Epoxy Resin which makes it 


contains a new 


form a thick, tough coat when ap- 
plied. Dries in four hours. Bruning 
Brothe rs, Ine. 


For more data circle No. 14 on postcard, p. 11! 


Suburban Wheelbarrow 
Called the Jumbo, this new wheel- 

barrow is larger in capacity than a 

consumer type home barrow. Of 


Le a  o. 
all steel construction, it is especially 


designed for the suburban home- 
with 
Jackson 


owner. Comes equipped 


pneumatic tired wheel. 


Mta. Co. 


Fer more data circle No. 15 on pesteard, p. 11! 


Utility Drill 
New and improved version of the 
U-1 14 in. Utility Dri 


which gives 44 


ll has an en- 
tirely new motor 
pet greater power as well as twice 


torque or tne 


former model. 
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16 Fast-moving Money-Makers 


in OT1CAS pre-tested H-8 “ 
TOOL MERCHANT display 














This Utrica® “Tool Merchant'’ display made Designed as a semi-permanent fixture to fit 
of durable, lacquered red metal has been perfectly into Peg-Board displays or on wall 
market pre-tested to insure you quick or cabinet door, etc. The ‘Tool Merchant"’ 
tool turnover. It's proved itself a winner in holds two each of Urica’'s fastest moving 
the field and it’s now ready to win sales. tools. Minimizes inventory problems. 


RETAIL PRICE . 
16 TOOLS ‘42.68 list 


NO CHARGE FOR DISPLAY 


YOUR COST 
FOR 16 TOOLS $28.46 


YUUR PROFIT 34.22 


AND you'll keep refilling the ‘““TOOL MERCHANT” for 
more and more profitable sales because these tools 
are intensively ADVERTISED TO YOUR CUSTOMERS 













THE HALLMARK OF QUALITY 


UTICA DROP FORGE AND TOOL 


CORPORATION 
UTICA 4, NEW YORK In Canada: ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 
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WHAT'S NEW 





Other new features are the adop- 


tion of helical gears in place of 
spur gears, and a more comfort- 
able handle. Spindle speed of 2250 

? 


rpm. and 3 lb. weight remain the 
Price is also the 
Black & Decker Mfa. Co 


For more data circle No. 16 on postcard, p. 111 


same Same. 


Cutlery Line 


New line of cutlery known as the 


Flex Line features stainless steel] 


blades, and full tangs with finger- 


grooved handles. This flexibility 


makes knives ideal for carving 
around bones. W. R. Case & Sons 
Cutlery Co. 


Fer more data circle No. 17 on postcard, p. 111 


Charcoal Igniter Tablets 
Pyro-tabs, small tablets used to 

ignite charcoal or wood fires for 

indoor or outdoor broiling, burn 


without odor or smoke. Light in- 
stantly when held over a match by 
the metal tongs supplied in each 
box of tabs. Packaged 36 to a box 
which lists for 49¢. Aladdin Lab- 
oratories, Inc. 


Fer more data circle Ne. T7 on pestcard, p. 11! 


110 


Rotary Tiller Attachment 
New attachment makes it possible 
to convert the Springtil rotary till- 
er into a power roller. Twin rollers 
fit onto tiller’s tine shaft, after tines 
have been removed. Rollers are eas- 
ily attached by means of a simple 
drop pin. Power is applied to the 


roller directly through the tine 


shaft. The two-section roller weighs 
180 lb when filled with water, and 
can be filled with sand to bring the 
weight up to 210 lb. Attachment 
lists for $29.95. Quick Mfg. Inc. 


For more data circle No. 18 on postcard, p. 11! 


All-Purpose Cleaner 

For cleaning white sidewall tires, 
Whitie spray cleaner is an all-pur- 
pose cleaner that is safe and effec- 
tive. Also useful for cleaning stoves, 
washing and drying machines, re- 
frigerators, blinds, ete. 
Quake r Supreme Chemical Corp. 


For more data circle No. 19 on postcard, p. 111 


New Tube Color Plan 


New tube 


venetian 


color plan is built 


around one base paint in each of 


three interior finishes. Known as 
Tint-N-Color, the new plan uses 
only 12 colors, with tubes available 
in three sizes—14, 1 and 4 oz. All of 
the 300 colors can be produced by 
use of only one or two color tubes. 
3ase whites are available in qt and 
gal sizes in three finishes—alkyd 
flat, alkyd semi-gloss and latex. Dis- 
play aids include 300 color chips 
with the tube color mixing plan 
printed on the reverse side. Patter- 
son-Sargent Co. 


Fer more data circle No. 20 on postcard, p. 111 


Power Plane 

New longer and wider 
plane has a %4 hp. motor that is 
interchangeable with a router at- 
tachment or bench shaper plate. An 
especially designed exhaust blows 
chips away before they can lodge 
under the shoe and mar the finished 
surface. Plane has a 16-in. shoe 
and makes cuts up to 2 1/16 in. 
wide. A 2-in. fence permits the 
blade to be tilted 45° inward and 
15° outward for angle planing. To 
give positive alignment when angle 


power 


planing, there are special metal 
brackets marked with easy-to-read 
numbers. Handy knob gives finger- 
tip control to depth adjustments up 


‘ » /9H 


to 3/32 of an inch. Stanley Works. 
For more data circle No. 21 on postcard, p. 111 


Instant Coffee, Tea Maker 


Instant Coffee and Tea Maker 
features a controlled heat principle 
which assures water at the correct 
temperature without waiting. A 
element heats the 
water very rapidly until the desired 
temperature is reached, and then 
shuts off automatically. A second, 
low wattage element then takes 


over to keep the water at the cor- 


high wattage 


rect temperature without excessive 
steaming or bubbling and prevents 
from boiling over. Safety 


(Continued on page 114) 


. atar 
Wate! 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 





more intormation on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 











BUSINESS REPLY CARD 


Ne postece necessery if meiied in the United Stetes 





POSTAGE Witt BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 


Postcard valid 8 weeks only. After thot use own letterhead | ) ive nted 3/31 
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Please send me further information on the WHAT'S NEW items, code numbers 
tor which I have circled below. 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 


plays, etc., in the What's New’ columns. You get more of these 
HARDWARE AGE than in any other magazine. 

@ When you want more free information on any of these products, sim; 
mark a circle around the same number on the post card as appears 


under the individual item description. 


Drop the post card in the mail box. No postage is needed. You wi 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate informatior 
will be sent you on each item. 


Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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Pomcard valid @ weeks only. After that use own letterhead fully describing item wonted 3/31/55 

Please send me further information on the WHAT'S NEW items, code numbers | “ms 
for which | have circled below. | A big help for busy deal- 
ee et fae eee Woy 10 064} C128 C*ONS ers. Use this card for free 


eo oe a 2 26 27 «+28 «29 ~« 30 information on new. prod- 
ae ie we See ae 7 = Ss 7 ucts described in this issue. 
46 48 49«50—=«SS “eS 59 «60 i 

6} ee oe ee 70 #71 «972 74 

SS oo =< = ee 85 

91 93 94 95S % 





YOUR NAME 
FIRM 
FIRM ADDRESS 


CITY or TOWN 





PERMIT NO. 
‘Sec. 34.9 P.L.&R 
New York N.Y 


I A ALLE LOL OLR SLO ARI DS 








BUSINESS REPLY CARD 


Ne postege necesseory  mollied in the United Stetes 





POSTAGE Witt BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 


Please. ise this P. 0. 
Box Address for Quick 
Check Cards Only 
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Off with the storm sash 
and on with the screens in 





a jiffy —is the easy way 
when National Screen 
Hangers are installed. A 








large assortment of screen 





hardware is now ready for 
your spring and summer 
trade. Home owners want 
full protection from the in- 
trusion of flies and insects at 
the very start of the season. 


Order your supplies now to 
meet the popular demand 
for this “time-tested” National 
Hardware — a favorite for 
over 50 years. 





ee 


No. 79 Screen and Storm Sash Hanger No. 80 Screen and 
Storm Sash Hanger 
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Mo. 3141 


You build business three ways 
when you offer customers 
ANCHOR BRAND Barnyard Hardware: 





1, By offering customers everything they 
need in harness, saddlery, and miscel- 
laneous farm hardware, you can increase 
soles. Anchor Brand hardware is a com- 
plete line. 

2. Brand recognition makes selling easier. 
Your customers recognize Anchor Brand. 
They buy readily, with complete con- 
fidence. 

3. Anchor Brand’s enduring quality assures 
customer satisfaction . . . helps hold old 
customers, attract new ones. 


Simplify stocking . . . buying. Moke Anchor 
Brand your one dependable source of barn- 
yord hordware. Your jobber handles the 
complete line. Call him today. 


NORTH & JUDD 


MANUFACTURING COMPANY 


MNECTICUT 


Makers of ANCHOR BRAND 
HARDWARE Products 











T’S NEW 





thermostat prevents unit from over- 
heating if it should run dry. This 
appliance has a 10-cup capacity and 
retails for $24.75. Sunbeam Corp. 
For more data circle No. 22 on postcard, p. 11! 


Spray Coating Colors 

Bright Copper and Dove Grey 
have been added to line of 14 color 
spray coatings and enamels. Other 
include Bright Aluminum 
(silver), Bright Gold, Touch-up 
White, Flat and Glossy Black, Ma- 
chine and Light Grey, Regal and 
Baby Blue, Hunter Green, Cherry 
Red, Baby Pink and Chrome Yel- 
low. Spray coatings are available 
in 6 and 12 oz. Spra-tainers and 
bulk. Krylon, Inc. 


For more data circle No. 23 on postcard, p. 111! 


colors 


Cold Water Pipe Covering 

Plastic cork pipe covering, known 
as NoDrip Tape, permanently stops 
cold water pipe drip without the 
aid of extra vapor seal tapes or 
overwraps. The tape is a complete, 
protective covering in itself and 
offers a built-in moisture barrier 
which will resist water absorption 


under extreme variations of tem- 
perature and humidity. It is self- 
adhering and can be applied evenly 
without seams or ends coming 
Brown in color, the covering 
painted any color with 
ordinary water emulsion paints. 
W. Mortell Co. 


For more data circle No. 24 on postcard, p. 111 


Self-Leveling Ladder 


This new household self-leveling 


loose 


Can be 


ladder automatically adjusts itself 


to unlevel surfaces. Available in 
sizes of 4 ft to 10 ft. Richbilt Mfg. 
(Co. 


For more data circle No. 25 on postcard, p. 111 


New Work Glove Color 


Laminated craftsmen’s gloves 
now come coated with charcoal blue 
plastic. They previously came in a 
bright red color. Gloves have jersey 
lining, seam-free work surface, 
watertightness and resist oils, acids 


and caustics. Pioneer Rubber Co. 
For more data circle No. 26 on postcard, p. 111! 


Solid Switch Boxes 


New line of non-gangable solid 
switch boxes are available in a 
variety of with clamping, 
mounting and knock-out arrange- 
ments. They are built to standard 
dimensions of 14%x2x3 in. 
saving features include clamps with 


nested fit: 


styles 


Lab T- 


knockouts and “pri-outs” 


specially designed for fast removal ; 
7 _ 


screw adiustment on mounting 


it 
designed té 
permit maximum adjustment; level- 
ng bumps to assure alignment with 


ears; mounting ears 
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studding when box is side mounted; 
smooth embossed ridges to hold 
cable securely; adequate nail holes 
plus lanced nailing points on mount- 
ing bracket for faster installation 
Keystone Mfg. Co. 


For more data circle No. 27 on postcard, p. 11! 





Paint Color System 

New paint color system consists 
of a light and dark base plus 15 
colorants to make 294 interior 
colors. An additional 165 exterior 
shades in two outside finishes and 
19 colors for porch and floor enamels 
are available. Included in the sys- 
tem are a color display rack with 
294 removable paint chips, plus 
identical, but larger color chips in 
a dealer counter book. Also fur- 
nished are “loaner” books for cus- 


‘=. 
t ChiName! 





tomers who want to match or con- 
trast colors with drapes, woodwork 
or furniture in their homes. Chi- 
Namel Paint & Varnish Co. 


For more data circle No. 28 on postcard, p. 11! 


Portable Charcoal Grilles 


This new portable charcoal grille 
for outdoor cooking features two 
up-ended fire pans. Design avoids 
dripping of grease onto glowing 
coals. Base pan is equipped with a 

















handle and does double duty as a 
carrying case, all other parts of the 
grille packing inside. Legs may un- 
fold for outdoor cooking or may be 
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GET READY NOWL & 


> a 
f SANE) 


for the 


cjiete] ayy 
HOME BOTTLING SEASON 
Te Ale 





Reports from all over the country — 
West Coast, South, Mid-West, 
New England—tell us of tremendous increases 










@ 


in home capper sales ... for bottling 


eFRUIT JUICES e SAUCES 
eROOT BEER e HOME BREW 


The Everedy No. 150 Gear 
Top Capper is the best known, 








biggest value in the field-—a 


WAAL ia eh I" 


balancing and assures closure by crimping sides and 


real deluxe item. Equipped 
with *‘Hold-cap, Double-seal ’ 


throat that eliminates cap 


depressing top Easily adjusted to bottle size 


Heavy non-tilt base. Packaged '4 doz. to carton 


with display card 









EVEREDY No. 250 
CLIMAX CAPPER 
Here's a durable capper 
priced for volume sales 
Caps quickly and easily 
Adjustable to bottle size 
Rounded stamped meta! 
handle springs back t 
position after sealing 
bottle. Lasts for years 
Packaged one dozen 


carton with display card 


EYE-CATCHING 
DISPLAY 


On window, door or counter, this sales 
booster will work for you. Handy two 
color card stands with capper or can be 
Furnished FREE 


with each ' lozen #150’s and with 


taped to flat surface 


each dozen + 250's 


STOCK BOTH CAPPERS FOR MORE SALES! 


PHONE 
YOUR JOBBER 
for details and prices. Ask 


him about Everedy's Chrome 


Housewares Speciaities, too. THE EVEREDY COMPANY * Frederick, Maryland 


World's Lorgest Mckers of Chrome Kitchen Utensils 










Iron City products have 
gained nation-wide fame for 
the rugged quality of hand 
tools such as the contractor's 
pick. 101 years of experienc« 
insure continued production 
of superior products 


Clay Pick 
*296 


Iron City clay picks are ac- 
cepted as a standard by ex 
perienced workmen in many 
helds. Only the highest grade 
of steel best suited is used for 
the clay pick and all other 
Iron City tools, 


Manufacturers of 
PICKS @ MATTOCKS @ HOES 
SLEDGES @ WEDGES @ BARS 
TRACK TOOLS @® SOLID BOX 
VISES @ ANVIL TOOLS AND 


TONGS 











Write for Latest Price List 


RON 
ciTy 


IRON CITY TOOL WORKS, INC. 


Pittsburgh |, Pennsylvania 





BWHAT’S NEW 





left flat for cooking on the hearth 
of an indoor fireplace. Built of 10, 
16, and 18-gage steel, grille is fur- 
nished with food rack and lists for 
$24.95. Hofiman Iron & Steel Co. 


For more data circle No. 29 on postcard, p. 11! 


Outboard Motor Tether 


Safety tether for outboard motors 
consists of a 52-in. section of 
marine cord, with a wire-cable core 
and a waterproof cotton Jacket. 
Safety Cord has a swivel-mounted, 
heavy-duty snap at either end, is 
rattleproof, and will not scratch the 
boat. Also useful as a temporary 


mooring line, emergency line for 
towing another boat, and as a dog 


leash. Comes packed six in a green 
and vellow counter display. Puritan 
(ordaas Milis. 


For more data circle No. 30 on postcard, p. 111 


Baseball Equipment 


Baseball equipment for Little 
League, Pony League and Babe 
Ruth League play includes official 
league baseballs, gloves, mitts, uni- 
(illustrated 
ters’ head protectors, 


forms , caps, hose, bat- 


shoes. bats 


and accessories. Line of catcher 
mitts, listing from $5.95 to $18.95, 
Flex - Pad construction 
which provides a firm and stable 
foundation, yet is flexible and easily 


features 


handled. Laced palm break aids in 
automatic closing of mitt around 
ball. Draper-Maynard Co. 

For more data circle No. 31 on postcard, p. 111 


Furniture Glide Packaging 


Dandy furniture glides now come 
in new packaging. The case hard- 
ened, nickel plated and polished 
three prong glides come packed in 
two sets (eight pieces), on a two- 
color block, covered with clear cel- 


’ 


lophane. Two doz. blocks of a size 


each: carton. Available in 
92, 34 and *,% in. sizes. Turner & 
Seymour Mfg. Co. 


For more data circle No. 32 on postcard, p. 111 


Wrapping Paper 

Heavy Kraft wrapping paper is 
available in a 100-ft roll, packed in 
a handy cutter carton. The paper 
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meets parcel post regulations, and 
retails at $1.39 in most areas. Also 
available is a kit, which in addition 
to 100-ft roll of paper and cutter 
carton, includes roll of gummed 
tape, tape dispenser and supply of 
parcel post labels. Lists for $3.98 in 
inost areas. Tape, Jnc. 


For more data circle No. 33 on postcard, p. 111! 


Electric Trivet 

Modern electric trivet keeps food 
and beverages hot right at the table. 
Trivet consists of a black and white 
patterned ceramic tile set in a 
wrought iron frame. The 50 watt 





AC-DC heating element is totally 
enclosed for safety and comfort. 
Enterprise Mfg. Co. of Pa. 


For more data circle No. 34 on postcard, p. 111 
> >. 
Air-Cooled Engines 
AU series of heavy-duty, air- 
cooled engines includes the low- 
silhouette 3 hp Model AU8&5, mea- 
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PATENT NO. 165,255 


Life without a BOLT BAR... 





“THERE GOES THE ONE | WANT!” 
Wh. 


ww 








Catch as catch can bolt and nut selling methods have no 
place in the modern hardware store. You can make your 
bolt and nut business even more profitable when you let 
the “Seif-Service’” Lamson Bolt Bar save you time and 
steps to the back room. 


The Bolt Bar comes complete with 106 of the fastest-selling 
sizes of bolts, nuts, washers, etc. Experience proves that 
the Bolt Bar stock turns over an average of 6 times a year. 
The extra profits and time-saving convenience of the 
Lamson Bolt Bar should be a “‘must” for every hardware 
store. Ask your distributor salesman for the facts on 

the Lamson Bolt Bar or write to us direct. 


“7he LAMSON & SESSIONS @. 


1971 West 85th Street Cleveland 2, Ohic 


Plants of Cleveland end Kent, Ohie + Birminghem * Chicege 











THE NEW = THE “INNER GRIP" | WHAT’S MEW 


suring 13% in. high. Improved fea- 
tures of 1955 line are new shell- 


molded intake manifold and ports; 
Th 7 RADE x Carter center-bow] type carburetor ; 
larger-diameter intake valve and 
higher cooling capacity; automatic 

we R E Pi Cc | ES ignition cut-off, which stops engine 
if level of lubricating oil falls be- 

- GRIP and DRIVE ALL , low safe operating level. Models are 
HEX HOLLOW-HEAD oe . , now available for operation on ker- 


SET SCREWS ane 4 “ cS ae. cnagesaragn ae Mm 
CAP SCREWS! ; Ag or more data circle No. on postcard, p. 


NO FUMBLING ; Fishing Lure 
NO DROPPING " ma | Chaney Finback lure is made with 
_ 3 - a molded lead body, large lip spoon 
and fin-like rudder on the back, and 
is especially effective when fish lie 
deep. It casts easily because of min- 
imum wind resistance and runs 
deep with a life-like motion. Comes 





OVER 200 TYPES AND SIZES IN STOCK 


MANUFACTURED EXCLUSIVELY BY 


STEVENS WALDEN Inc. 


462 SHREWSBURY STREET 
WORCESTER VA SACHL ETTS Ss 





THE TRADE CALLS 
for 


D4 ea = BLACK & SILVER 


STEEL BLUE € = PUTTY KNIVES RRC peroneal 
AND SCRAPERS i er a gc 


and %. oz for bait casting. Hor- 
rocks-Ilbbotson Co. 


For more data circle No. 36 on postcard, p. 11! 


el lie 


Hacksaw Frames 

Two new Star hacksaw frames 
are a single-piece of heat-treated 
steel] to which Tenite handles are 
permanently and solidly molded. 
Cam-action lever on bottom of han- 
dies is a new mechanism for apply- 


Dies and 
Templates 


NEW FREE NO. 22 
STEP-UP SALES 
MERCHANDISER 


W ah DYER yee 


Speed up profitable. putty 
kmife and scraper sales with 
this new, beautiful all wood 
sales merchandiser which 
prices cach tool on display. 
The No. 22 stops the eye and 
starts the sale. Free with deal- 


Popular package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applying right at bench: metal sur- 
face ready for layout in a few minutes 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi. 
qency and accuracy 


Write for full information 


THE DYKEM COMPANY | WRITE FOR CATALOG SHEET 
23058 North 11th St. + ® Louis 6, Me. PHYDES MANUFACTURING CO. 


SOUTHBRIDGE 
MASS. U. S. A. 


er 528.89 tool assortment. 


HARDWARE AGE, MARCH 31, 1955 










WHAT'S NEW 








® For more information on these products and services 


tension, changing 
usting frames to 
Model 10, retail- 
smooth gray 
with a modern 
gray crackle finish, retails at $2.49. 
Both fitted 12-in. Star 
blades. Clemson Bros., Ine. 


For more data circle No. 37 on postcard, p. 111! 


Wax Polish 


Dri-Glo wax polish now comes in 


ing correct blade 
blades, and read} 
, fit 10-in. blades. 
$1.89, 


has a 
Mode! 15. 


ing at 
finish. 





are with 


a new 6-0z. size and new packaging, 
which will be promoted with a 10¢ 
sale. Each bottle will carry a label 
offering a second bottle for 10¢ 
with the initial purchase at the 
regular 55¢ retail price. A point- 
of-sale promotion package offered 
dealers as a tie-in with the Dri-Glo 
program includes shelf hangers, 
which will be packaged with each 
case of polish, newspaper mats, and 


direct mail inserts. O-Cedar Corp. 
For more data circle No. 38 on postcard, p. 11! 


Cutting Shears 
Multiple-purpose cutting shears 
provide maximum cutting pressure 
with minimum effort, 
dized for 
feature replaceable tool steel blades 
and anvil heads. Approximate re- 


and are Oxi- 


rust resistance. Shears 





tail price of shears is $3.98; pack- 
age of six blades and six brass anvil! 
heads, $3.79. U.S. 


For more data circle No 


Hedge Rake 

Kleen-Up hedge rake No. 42 has 
eight teeth, close together, which 
reach in around hedges and shrub- 
bery, cleaning out the winter's ac- 
cumulation of leaves. Hardwood 


Shear Corp. 
39 on postcard, p. 11! 


use free post card on page 111. 





handles are 48 in. long to safeguard 
against contact with briers. Rugg 
Mfg. Co. 


For more data circle No. 40 on posteard, p. 111 


Hose Couplings 

Four new items in coupling line 
the same three- 
Fence metal-edge box 
of the 
These 


are packaged in 
color Picket 
for uniform display 
hose line. 


used 


entire accessory 





Hose 


Kit ; (,oose-Neck Swivel 


are the Plastic tepair Coup- 


ling Con- 
nector, Easy Connector, and Y-Con- 
nector 


Ince. 


For more data circle No. 41 on postcard, p. 1i! 


Heavy Duty Ratchet Head 

Added to detachable socket 
this 34 in. square drive heavy-duty 
ratchet is drop-forged from 
selected alloy steel, heat-treated for 
added 
satin chrome plate. Its heavy duty 
ratchet gear has 24 teeth instead of 


line, 
head 


strength, and finished in 


the usual 16 for quicker, smoothe: 


action. Shift lever on head reverses 


Melnor Metal Products Co., 


ment of the fastest selling hand hack 


| blades hardened or toothed edge only, 





the new 
50-50 PAC 


An BAY . 


ve 

































fa] 





VES me 20mm 


oe ee Oe 40" 4 4 4" 4 








Now you can carry a complete assort- 


saw blades, and get them all at the 
low 100-blade price in this colorful new 
50-50 Pac counter 
Your choice of Technite all-hard molyb- 


Capewell display. 
denum high speed steel blades, Truflex 
molybdenum high speed steel safety” 
and Flextung special alloy low tung- 
sten steel blades in the following as- 
50 Technite, 50 Truflex; 100 
100 Trufiex; 50 Technite, 50 
50 Trufiex, 50 Flextung 
(3 tooth counts in each 50-blade pac). 


CALL YOUR JOBBER 


sortments: 
Technite, 
Flextung; or 


(iS AS 


S1yy SOP Spo;q seys2 OU — epoliq ey VO syBu suoyonysu; Bune — [jes MOA djey of 


DISPLAY 





DIVIDE FOR 
TWO SINGLE 
DISPLAYS 





THE CAPEWELL MFG. CO. 
85 Governor Street, Hartford 2, Conn. 
50-50 Pac details, please. 


Company 


“eee eRe eee ee 


ENGINEERED 
FOR SAFETY 


U-W hardwood 
and ova! steel 
shell manila rope 
tackle blocks have 
flattened steel hooks which give 
them rated working loads 
higher than usuvaol—oat no extra cost! 


UPSON- 
WALTON 


tackle blocks 


You can fill all your require- 
ments for tackle blocks— 
turnbucklesand fittings too 
~— from Upson- Walton's 
complete line of fine qual- 
ity products. Sold nation- 
wide through selected 
distributors. Write for 
free catalog today. 


THE UPSON-WALTON COMPANY 
12500 ELMWOOD AVENUE + CLEVELAND 11, OHIO 


New York °©¢ Chicege * Pittsburgh 


YOU CAN DEPEND ON UPSON-WALTON'S LONG 
EXPERIENCE — ESTABLISHED 1871 


120 


WHAT'S NEW 





® For more information on these products and services 
use free post card on page 111. 











ratchet action instantly. Choice of 
two handles—plain or with knurled 
handle grip. J. H. Williams & Co. 
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Kitchen Shears 

Flint kitchen shears is made of 
stainless steel, hot-drop forged and 
hand finished. It has a bone cutter, 
saw-toothed bottle opener, 
tack hammer and screw driver. Can 
be used for preparing fowl, trim- 


blade, 


ming fish, cutting fruit, and shred- 
ding vegetables. Comes individually 
gift-boxed at $4.95 retail. Ekco 
Products Co. 


For more data circle No. 43 on postcard, p. 11! 


Centrifugal Pumps 

Three new sizes have been added 
to Centri-Thrift line of centrifugal 
pumps: 114, 2 and 3 hp. Previous 
models included 1/3, 4%, 3% and 1 hp 


sizes. Pumps develop heads up to 
135 ft and capacities up to 90 gal a 
minute. Available in motor-mounted 
or belt-driven models, pumps can be 


used with air conditioning and laun- 


dry equipment for hot and cold 
water circulation, booster service, 
cooling systems, lawn sprinkling 
and garden irrigation, and for other 
water transfer jobs. F. E. Myers & 
Bro. Co. 


For more data circle No. 44 on postcard, p. 111 


Tractor Seat Cushion 


This new tractor seat cushion is 
of vinyl-covered fabric filled with 
pure shredded foam rubber. Has 
rope-tie cord and water drain eye- 


lets in the top. Called the Comfy, 
it fits all tractor makes and is 
available in an assortment of color 
combinations. Weighs 4 lb and lists 
for $4.00. Rhinehart Mfg. Co. 


For more data circle No. 45 on postcard, p. 111 


Rotary Tiller Attachments 

Two new rotary tiller attach- 
ments are the A-60 (illustrated) 
for use with Planet Jr. Tuffy and 
Super Tuffy combination outdoor 
power units, and the B-60 for use 
with BP-1 and B-8R garden trac- 
tors. Both attachments are of steel 
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and powered by belt drive through 
small pulley on engine of power 
unit, and have separate clutches. 
Depth of tilling is regulated by 
gage wheels. A-60 weighs 38 Ib.. 


and its steel tines cut to width of 


10 in. B-60 weighs 49 lb.. cuts to 
width of 16 in. S. L. Allen & Co. 
Ine. 


For more data circle No. 46 on postcard, p. 111 


7. > 7. 
Folding Picnic Stove 
: This new folding stove weighs 2 
lb. It is safe, requires no pressure 
and is 


because it burns 


odorless, 





with denatured alcohol. Called the 
Turm-Sport, it adjusts easily and 


folds compactly. Holds both large 
and small pots. Brass tank holds 
’“o pt of alcohol, enough for three 


hours of cooking. Stove comes in 
closed, measures 


Lists for $8.95. 


finish and 
744 x 5% x 2% in. 
Fitted 
adjustable shoulder strap available 
at $1.00. Pint reserve container 
available at $1.25. Gloy’s Import and 


bronze 


canvas carrying case with 


Export Co. 
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Flexible Plastic Pipe 
Flexible plastic pipe for 
pumps, farm water systems, 


jet 
resort 
systems, sprinkler systems and for 
mines and industry is discussed in 
new promotional! material. Included 
are mailing pieces, each covering a 
specific use of plastic pipe, and illus- 
trated folders. Material available 
without cost. Crescent Plastics, Inc. 


For more data circle No. 48 on postcard, p. 111 


Rotary Power Mower 


Added to line of rotary power 
mowers, the Twenty- 


in two me wiels 


Snapper 


Deluxe is ay allable 


hand or self-propelled Mowers 
have 2/2% hp., four-cycle engines: 


safety steel decks; 20-in. cut, 10-in. 
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EAGLE ELECTRIC MANUFACTURING CO.. INC. 








SELL THE “1” LINE OF 
- ELECTRICAL WIRING DEVICES 


lie ' 
day selling needs. C 
4 ae > . Tor > rer " ‘ 2 ‘ ce : | 


. . > 7 , ; ~ ‘ 
‘ f erre T ¥< J . Jy . Over 1400 gu if mnte eC) ] } 
CALE elect } 1e\ 





‘ SOLD EXCLUSIVELY THROUGH WHOLESALERS 









/ 











"OK VANISHES 





IT SAYS “OK” 
Cat. No. 690 


UNDERWRITERS | ABORATORIES 


LISTED BY 
THE ONLY FUSE THAT TELLS 
THE WHOLE STORY 


Specks for itself 





*® Never o loose shell. 


joint. 
* Always a pertect soldered jo'n 


uniform because of 
omatic machinery 





* Completely 
PERFECTED aut 


*# Accurate Calibration. 
COST NO MORE THAN be 
ORDINARY GLASS PLUG FUS 


ext plug fuse order. 


CUBE TAPS 


Specify Eagile "OK." on your ® 








+A] fF 





quality-conscious. Al] EAGLE product 


WoneTner ryicyc? 


SOLD THROUGH 


WHOLESALERS 
ONLY 






. OWN G 







ISLAND CITY NEW YORK 


‘Perfection és uot au réccideat 


} . 





NEW! 


ATLAS 
"WINDOW 
BOX’ 


for all of our 
consumer packaged items 


e No Price Increase 
e Same High Quality 


e Same Full Count 


Now your customers can see 


the Atlas products they want 
in new display boxes that al- 
most ask to be bought. The 
new \,-lb. packages are de- 
signed to fit the famous Atlas 
Tack and Nail Bar display 
rack. Their clear, transparent 
plastic window is a definite 
plus, yet there’s no increase in 
price, no stinting on quality, 
no decrease in quantity. 

For steady profit, by all 
means stock Atlas products in 
the new “Window Box,” de- 
signed to help you move mer- 
chandise in a hurry! Ask your 
wholesaler’s salesman. 


WHAT'S NEW 





» 
: 
: 
‘ 


' 
a—_ 
ee 


a 


rear wheels; throttle and clutch 
controls on handlebars for finger- 
Self-propelled models 
have rear wheel drive. Leaf mulch- 


ip control. 


ers are supplied as standard equip- 
ment. Southern Saw Works. 
For more data circle No. 49 on postcard, p. 11! 


Picking, Utility Shears 

No. 129 picking and utility shears 
are available on cards which de- 
scribe and suggest uses. Item is a 
forged steel shear for grapes or 
other fruit or vegetable picking and 


for thinning thickly grown plants. 
Blades are 2 in. long and list for 
$1.25. Seymour Smith & Son, Inc. 
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Gun Cleaner 

For cleaning and oiling guns, 
Satchi-Patches are made of canto! 
flannel gun cleaning patches, treated 
with silicones and saturated with 
Nitro Solvent Oil. Available in 
sizes and shapes for all calibers 
Patches can also 
used for cleaning and oiling fishing 
reels. Packed in glass jars, 1 doz 
to the carton. Marble Arms Corp. 


Fer more data circle Ne. 51 on postcard, p. 111 


and gages. 


be 


Home Workshop 

Paramount Home Workshop is a 
precision machine tool which per- 
forms all home workshop opera- 
tions; it can be used as a table saw, 
drill press, shaper, drum or disc 
sander, polisher, grinder or lathe. 
Speed of changeover from one set- 
up to another is made possible by 
its Pinch-Lock Pivot Block Bearing 


feature which, operated by two con- 
trols, provides tilt, slide, and rotary 
movement of the power head and 
the single boom. Unit occupies 20 x 
26 in. of floor space, and has a 
19% x 26% in. table. Jdeal Metal 
Products, Inc. 
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New Roller Skates 
New rubber-tired Speed King 
skate, Model 800, has large diam- 
eter wheels with double row ball 
bearings, and tires of special long- 
lasting rubber. Skate has bright 
plated finish, and each pair is 
packed in 3-color box, with sponge 
rubber ankle pads. Hustler Corp. 


For more data circle No. 53 on postcard, p. 111! 


(Resume reading on page 13) 
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the BUYER 


with the least worries is 
the one who supplies his 
trade with these 


Grant) /ilson 





PRODUCTS 


ANTI-SWEAT PIPE COVERINGS: 


~~ a A special moisture-resistant felt in telescopic 
" ya J construction . . mo sweating or dripping 
a iJ Three foot lengths fit all standard pipes 
pas ; and %"' thick, single shell. |'' thick and up 
double shell 
A\ ‘| ‘ 
, fo \———m 
ASBESTOS MILLBOARD: A / f | mee 
Fireproof .. . can be sawed, die-cut, punched, | *Y 
nailed and painted. Standard sheets, 42x48 | io Day, 
{other sizes to order). All thicknesses. 1/16’ © 
and up. y A/ @e 
Y ey 





ASBESTOS AIRCELL PIPE COVERING: 


For low pressure steam, hot water and vapor system pipe lines 
iow cost, fuel saving! Preshrunk. Complete with canvas jacket and 
bonds. Three foot lengths fit all standard pipes. %'' and |" thick 


ASBESTOS INSULATING FELT PAPER: 


| —> 
[ =, Use in every basement . . ideal for wrap- 
ping furnace pipes and casings, for fire-proof 
ing combustible constructions, moking gaskets 
| etc is’ and 36" wide. 25, 50 and 100 Ib 
\ Deiat ’ rolls in all standerd paper weights 


ASBESTOS FURNACE CEMENT: 


Makes an excellent smoke-tight, gas-tight and fire- 
proof seal on all types of heating units. A high 
temperature refractory in |, 2, 5, 10, 25, 50. 100 Ib 
metal containers—also half Bbis. and Bbis 





ASBESTOS INSULATING CEMENT: 


insulation for all boilers, fittings and tanks 
saves fuel. Easy to apply 
Comes in 10, 50 and 100 ib. packages 


Increases boiler effi- 
dries to smooth white finish 


WOOLFELT PIPE COVERING: 


For cold water and return lines . . . no sweat- 
ng, rusting. Preshrunk. With universal liner, 
convas jacket, bands. Standard 3-foot lengths 
fit all pipes. ‘/,"", %"* and I" thick 





Also Frostproof Pipe Covering: 


Combines '/,"" Hair- 
Complete with canvas jacket 


36°" sections split longitudinally. Easy to install 
felt, %'' Woolfelt—saturated tar liner 


and bonds 

ee eS 

COMBUSTION CHAMBERS: os —_— 
: ae ae 

Range of sizes (.75 to 12 G.P.H.) and shapes ——| “~~ “TTP 
for every job. Thin-wall and tongue-and-groove Cy ry weit 
construction efficient, long-lasting! Easy » Ss A C Vv 
to handle and set up . ndividually pack- Sas OO ee | 
aged with everything necessary for installation \ py 


— 






See Your Grant Wilson Wholesaler or 


Write Today for Bulletin 355-HA 


“Brant \)/ilson inc 


ASBESTOS and /NSULATING MATERIALS 





Semen Seamer 28 Soe) Be oe Be e CHICAGO 4 
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% : Every RIGID 












Wrench Work- 
TESTED 
at the 
factory 








eee 


you make more 


money selling the genuine 


Ribzaib 


PIPE WRENCH 


It's easiest to work with... . perfect 


balance...comfort-grip I-beam handle...handy 





pipe scale on hookjaw...easy-spinning adjust- 


ing nut...clean grip on pipe, no slip or lock. 
if lasts longer » e efirst guaranteed hous- 


ing, won’t break or bind... ever. Every 
wrench individually tested before shipment 
.and millions of them in use. Sizes 6” to 


60’’—end pattern, 6” to 36”. 


Backed by powerful RITZA(® advertising, 
you're sure of profitable turnover Order 


today! 





THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S.A. 


Wor 


--Savei t 










Ee 
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THE REEL WAY 


TO SELL POWER SUPPLY 
EXTENSION CORD SETS 





ANOTHER 


SNAPIT 


SALES PLUS For Safe and Easy 
storage when cord is 

A METAL not in use 
HANDY REEL 


FREE 


WITH EVERY (i  —“» 

HEAVY DUTY Mrniea 2x" welt” 
EXTENSION 
CORD SET 


Agaliites THAT MAKE SALES:— 


Moisture-proof ““Molded-On 
cord and fittings 


Easy replacement of 
cord on reel 


Seal between 





Positive grip contacts on female connector 





Finger grips ““Molded-On” both connector and 


cap 





Underwriter’s Laboratories Approved for your 
protection 





To insure longer lite tor Power tools, Appii- 
ances and Lighting Equipment 


SPECIFY SNAPIT the Power Cord Line of 
greater convenience and greater safety. Avail- 
able on reel in No. 16 and No. 18 type cords. 
No. 14 type cord in Individual Heavy Duty Dis- 
play Box. 


Write for @ complete catelog today or contoct 


your neorest distributor 


CABLE ELECTRIC PRODUCTS, INC. 
Providence 7, Rhode Island 


TO HELP YOU SELL 





(Continued from page 13) 


alignment, non-rising pin, and 
staggered screw holes. White 
wooden block base is 2X3 Yo in. Mc- 
Kinney Mfg. Co. 
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Folding Table 


Price on the Model S Alumafold 
table has been reduced from $19.95 
retail to $14.95 suggested retail. 
Open size of the table is 24x60 ft. 
and it folds for compact storage 
when not in use. P.B.R. Mfg. Co. 
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Bolt Display Case 

All-steel display case, occupying 
less than 44% sq. ft. of floor space, 
comes with a supply of 61 different 
' standard bolts. Finished 
in baked-on enamel, case has a large, 
three-color metal sign on top. All 
trays are tipped so that the con- 
tents are fully visible and easy to 


reacn. 


sizes of 


Long cardboard strips, pre- 
printed with bolt sizes and prices, 
slip into each of the seven tiers, 
and automatically center under the 
proper compartments. Bolts have 


a zinc-plated finish which is rust 
resistant. Cary Screw & Bolt Div.., 
Pittsburgh Screw & Bolt Corp. 


For more data circle No. 56 on postcard, p. 11! 


Paint Merchandising Deal 
Special merchandising deal, to in- 
troduce the new Permite do-it-your- 
self Spray Enamel line, offers a pack- 
age including an assortment of 24, 
12-0z. cans of spray enamels, a self- 
service display rack, and a supply 
of color cards. Twelve popular 
colors and a crystal clear plastic 


are represented in the assortment. 
Rack measures 17x36 in. and is 
finished in black wrought iron 
topped with a red and yellow dis- 
play sign which has a pocket for 
color cards. 
Ine. 
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Aluminum Industries. 


Oiler Catalog 

New 1955 catalog illustrates and 
entire line of oilers, 
safety cans, and oil and gasoline 
containers. Catalog is available in 
two forms, the No. 55 General Cata- 
log, and No. 55C Condensed Cata- 
log. Eagle Mfg. Co. 


For more data circle No. 58 on postcard, p. 111 


describes 


Caulking Display 

Calk-O-Mat display deal offers a 
counter display free as part of a 
package deal consisting of 1 doz. 
Calk-O-Tubes, 1 doz. Tile Fix tubes, 
1 doz. Snap-I-Calk cartridges, 1 doz. 
cellophane cartridges, three skele- 
ton guns, two No. 9 bulk caulking 
guns, and 1 doz. 1 lb. glazing com- 
pound. Wire display rack measures 
21x28x16 in. and has a hand 
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2 COMPLETE BRUSH DEPT. 
TIN 5 SQ. FT. OF SPACE! 


FREE Self-selling Attractive Hardwood Display Case 


More sales in less space — it sells a complete line of the 19 most 
wanted household brushes. Makes self-selection easy. Keeps reserve 
stock at your finge:-tips. Made of handsomely lacquered hardwood — 
a permanent display that's a credit to your store. The best salesman 
on your floor! 


#5287 brush assortment includes 19 brush styles — a total of 
36 dozen brushes. — 


Total Retail $307.08 Sree oy 
Your Price (including hardwood display case) $204.72 <3 “ 


sorters 





Your Profit $102.36 Easier to sell when 
(Refill stock 40°, off list prices) they see this Seal. 











All your brushes from one dependable source : 
We are (GLa 4 

EMPIRE BRUSHES, INC. participating “mums 

Port Chester, N. Y. IRHA Hardware Week 


In Canada: Empco Brushes, Inc., Montreal April 15-23 




















seeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee © 
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HOW TO MAKE A BARGAIN IN 


How to make a bargain SELF-SERVICE SHELVING! 


4 


r ' ; . 
Service dispiaysS made with Hirst 


im self-service metrvernet ys 


c, shelving... 


e tad 
may 


ACT NOW! MAIL 
COUPON FOR FREE LITERATURE! 


S. A. HIRSH MFG. CO. 
805! Central Park Avenue. 
Skokie, Wi. 


HIRSH UPRIGHTS 


...the people who know self-service best : 


PRICE MOULDING FINISHED UNIT 
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ders 
every 
shop or 


Push Babcock 
Ladders 
in April 

The National 

Ladder Month 





Extensions, Singles 


Ladders 
| THAT 
| séLt On SIGHT 


BABCOCK 


Now, is the time 
to buy ladders 


Steplad- 


A style and size for 
use—whether 
industrial. 
Quality” and careful work- 
manship moke Babcock Lad- 
ders Easy to Sell! 


home, 
“Fine 





the W. W. BABCOCK CO., INC. 
BATH, NEW YORK 





Beauty 
for Safe Duty! 


Battery operated 


otherwise a perfect 
reproduction of a genu- 
ine DIETZ Lantern. A 
twist of the “wick 
handle’ lights the 
bulb. Attractive fire- 
engine red finish. Just 
8” tall. Finely made 
Attractive as home- 
decoration for rumpus 
room, den, or porch. 
A useful portable light 
Uses standard batteries 
and bulb — obtainable 
everywhere 


1840 


R. E. DIETZ CO., SYRACUSE 1, N. Y. 


126 


Better than a toy for 
the girl and 
gives ‘“‘matchless”’ 
safety. A bright com- 
panion for adult use, 
Too 
Complete dealer helps 
and cooperation. 
Packed in Individual 
Display Box. 4) dozen 
to the carton. Ask your 
Jobber. 


$3 00 suggested 


retail price 


and bo’ 


TO HELP YOU SELL 








; 


screened plaque telling the uses of 
each item in the display. Seal Rite 
Caulking Co., Ine. 


For more data circle No. 59 on postcard, p. 11! 


Yacht Rope Packaging 
Nylon Yacht Rope now comes in 
packaged units of 50, 100, and 150 
ft coils in the popular sizes of '4 
and *% in. diameters. Rope will 


continue to be sold from the coil 


for those who prefer to buy it in 
specified lengths. Its range of sizes 
is from 3/16 through ™% in. diam- 
eters. Plymouth Cordage Co. 


For more data circle No. 60 on postcard, p. 111 


Vise Catalog 


New two-color catalog describing 
complete vise line contains specifi- 
cations and prices on machinists’, 
pipe, chipping, metal - working, 
workshop, homeshop, woodworkers’ 
and woodcraft vises. Catalog also 
lists and illustrates numerous vise 


| accessories and replacement parts. 


Two additions to this year’s cata- 
log are the Gyro-Vise No. 72%. and 
Model D45 workshop vise. Colum- 
bian Vise & Mfg. Co. 


For more data circle No. 61 on postcard, p. 11! 


Power Tool Display 
Self-selling display stand valued 
at $20 is offered free with purchase 
assortment of Darra-James 
dealer cost of 
includes an 8- 
12-in. drill 
press, a 9'-in. band saw, a 15-in. 


of an 
tools at a 

$184.77. Assortment 
in. tilting arbor saw, a 


power 


jig saw, and a bell-disec sander. 
Units have a total retail value of 
$263.95. Toolkraft Corp. 


For more data circle No. 62 on postcard, p. 111 


Deal on New Jig Saw 

New No. 2500 tilting arbor jig 
saw permits the motor, blade and 
arm to all tilt together 45 degrees 
to either side. Unit is designed for 
heavy-duty work, weighs 65 lb, cuts 
2-in. wood, metal, plastics, and is 
industrially rated by UL. Lists for 
$59.95 without lamp or tool bench. 
As special introductory offer one 
No. 1595 steel tool bench (which 
lists for $17.95) is included with 
each order for two No. 2500 jig 
saws and one No. 1594 work light 
which lists for $6.95). Deal is lim- 
ited to one per store. Syncro Corp. 


For more data circle No. 63 on postcard, p. 111 
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TO HELP YOU SELL 








Door Frame Demonstrator 

“liding pocket door demonstrator 
is a working model of the new T- 
Frame for wall pocket installations. 





Measuring 25 x 22 in., model shows 
how a finished installation looks. 
The nylon rollered hangers, and 
flush and edge pulls, are stock items 
mounted on a model 1%-in. thick 
door. T-Frame and aluminum track 
are cut from stock to fit the reduced 
scale of the demonstrator. Sterling 
Hardware Mfg. Co. 


For more data circle No. 64 on postcard, p. iI! 


Extra Clear Varnish 

An extra pale clear alkyd resin 
varnish that may be used on wood, 
metal and linoleum, for either in- 
terior or exterior surfaces is 
available. Resistant to scrubbing 
and abrasion, the new varnish dries 
in 2\%% to 3 hours. Surfaces coated 
with it can be put into service in 
12 hours. Known as Waterspar 
Varnish Extra Pale Clear, it may 
also be used as a sealer on wood 
surfaces. Pittsburgh Plate 
Co., Paint Div. 


For more data circle No. 65 on postcard, p. 111! 


now 


(slags 


Panel Bar Display 

New counter display stand show- 
ing steel faced panel bars is now 
with purchase of | 
17x19 in. panel 
Priced from $1.89 to $3. 


avallable free 
doz. assorted bars. 
98 and come 
in assorted sizes. Metaloid Co. 


For more data circle No. 66 on postcard, p. 111 


9 
<U-page 


Marketing Manual! is 


Fan-Marketing 


7 . _—— } . 
New four-color. Fan- 
designed to 
serve AS a two-way sales training 
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guide—a refresher course for regu- 
lars and a basic guide for the less 
experienced. Manual contains full 
color photographs of the complete 
line of Signal portable for 
1955. King-Se ele y Corp. 


For more data circle No. 67 on postcard, p. 11! 


fans 


Seymour Smit 





ZZ 





Baseball, Golf Catalogs 


New catalogs on the Louisville 
Slugger baseball and soft ball bats, 
and the Grand Slam line of golf 
clubs are now available in quanti- 
t) Hillerich & Bradsby Co. 


ties. 

For more data circle No. 68 on pesteard, p. 11! 
- + . * 

Pipe Fittings Packaging 
New packaging for iron pipe fit- 

called the Showbag. An 

assortment of a dozen fittings, all 


tings is 


of one size, are sealed in a printed 


' 


Seymour Smirn 
GARDEN SHEARS 


Moves ‘em fast. Customer can’t miss this colorful, 


sturdy metal display. And they can feel and 


‘heft’ the tools, yet tools never fail off. The 
selection is right, all fast movers —and your 


AN ATTRACTIVE 
CENTER PIECE FOR 


customers know Seymour Smith means quality 
and satisfaction. You'll re-fill this mony times 
over. Ask your jobber about Seymour Smith 
No. 1 MERCHANDISER. It’s a money maker. 





Nearly a DOLLAR &A 


Retail value, 11 tools 
Your cost, 11 tools 


YOUR PROFIT 


ually Fo0ks PLU 5 
Seymour Smitn 
Swace J&50 


YOUR GARDEN TOOL 
DEPARTMENT 


TOOL PROFIT 


$28.13 
18.76 


$9.37 


a continuing sale of re-tills 


SEYMOUR SMITH & SON, INC., Oakville, Conn. 


Soules Representatives 


‘ac fr 
P22 


1 


ACL @ ia) 








TO HELP YOU SELL 





® For more information on these products and services 
use free post card on page 111. 


plastic bag. Printed headers stapled 
to bags give the size, contents and 


selling price of the package, and 


permit one printed bag to serve for 


packaging the entire line of fittings. 
[inion Malleable Mf aq. Co. 


For more data circle No. 69 on postcard, p. 11! 


Door Holder Display 


Display rack contains assortment 
of types, styles and sizes of safety 
door holders, each individually 
packaged with screws in a trans- 
parent Rack has re- 


atee!] 


plastic bag. 


movable, replaceable rein- 


forced rubber shoes that will not 








mar any floor or flooring surface 
Foot operated door holder extends 
l*4 in. from the door. Grand Spe- 
ciaities Co. 


For more data circle No. 7¢ on postcard, p. 11! 


Housewares Sales Manual 

First issue of a 12-page pocket 
“Rubbermaid Re- 
been published. For 
aiding retail sales people in selling 
Rubbermaid products, the two-color 


size quarterly, 


Tales,” has 


128 


booklet contains specific sales in- 
formation on the Rubbermaid line 
and articles of special interest to 
women, including beauty tips and 
personal notes. A regular feature 
is a contest for good selling ideas. 
with cash prizes for the best ideas 
submitted. Wooster Rubber Co. 


For more data circle No. 71 on postcard, p. 111 


* . 
Fishing Reel Catalog 

New reel catalog gives complete 
reels, the 
Leveline and the Monofil. as well as 
15 other models. 


details of two new 


Catalog introduces 
a new solid one-piece cast metal 
spool (illustrated) designed for use 
in big game Senator reels and also 
made for light tackle trolling reel, 


the Sallfisher. It is chromium 


plated to give it a rust protective 


finish. Also included are tips on 
various types of fishing, rigging, 
reel maintenance and ree! 
Penn Fishing Tackle Co. 


For more data circle No. 72 on postcard, p. 11! 


parts 


Handy File Special 


As a special for Hardware Week, 


ArHoiso’ manny FEL! 


} | nn 60°! 
ar rs... 


_ — an 


the Handy File is being offered at 
60¢ retail instead of the usual 76¢ 
Packed 1 doz. to the box, files are 
wrapped in cellophane for complete 
protection. File is single cut on 
one side and double cut on the 
Safety handle has hang-up 
hole. Nicholson File Co. 


For more data circle No. 73 on postcard, p. 111! 


other. 


Furniture Polish Offer 
New 16 oz size of HiLite furni- 
ture polish comes packed with six 
metal coasters, each bearing a dif- 
ferent foreign salutation. Polish is 
packaged in self-displaying carton. 
A different set of “salutation” 


coasters is available with Light and 
Dark HiLite, enabling consumer to 
get twelve coasters in all. Special 
display material on the offer is 
available to dealers. Simoniz Co. 


For more data circle No. 74 on postcard, p. 11! 


Bakeware Set Labels 
Large, new style, full-color labels 
are now on individual items in the 
matched Nu-Brite aluminum bake- 
Labels actually demon- 
strate the bakeware by picturing 
and describing the many uses for 


ware set. 


each piece. Included among items 
in set are Bread and Meat Loaf 
Pan. Cookie and Biscuit Pan, 
Broiler Set with Rack and Utility 
Pan. and Angel Food Cake Pans. 
Federal Enameling & Stamping Co. 


For more data circle No. 75 on postcard, p. 11! 


Sander Display Carton 

Electric power sander Model 700 
is now packaged in an individual 
sho-carton. Each carton can be set 
ip in a few seconds to become a 
window. counter or show-case dis- 
play. W elle? Blectric Corp. 


Fer more data circle No. 76 on postcard, p. 11! 


(Resume reading on page 14) 
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by Americans...for Americans! 
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Ready to meet competition from anyone ...from any- — 


where! The new Hager “All-American’’ butt hinge is ) mane So 
the long-awaited answer to the demands of builders and NEW HAGER " AD0- Amonicon 
builders’ hardwaremen for low price butts and top 

quality performance. All of the time-honored Hager 32 X 3% NO. 1641 

quality is there; only a few cost-making trimmings ready for service at a price 20% Less 
have been shorn off than other Domestic Hinges! 


It's American Made—Hager Made. Backed by Hager’s 

fine old reputation—a century long—it’s a hinge we're New Non-Rising 
proud to place our name upon, just as we have been Hager ‘‘Top-loc”’ Pin 
proud to do so on any quality Hager Hinge that’s left Holds Pin Securely 


; tam 
our factories during our 106-year history when Yepped Down! =f 


Out Went the Plug .. . Down Went the Price! 


Ingenious Hager engineering eliminates labor and Quick, Easy “Push-Up . . we 

materials normally required for conventional-type plug. No-Mar” Pin Removal! WO <= ; 
Once installed, it’s so cleverly designed you'd never 94 

notice there is no plug at all! v 

When low cost, without sacrifice of quality, is a specifi- ca 

cation factor...specify Hager Nos. 1641 or 1642, No Plug—Yet = & 


21 Lb Designed to Look Like 
3% KR 3H utts the Hinge is Plugged’ 
Order Nes. 1641 (Dull Bross) 
or 1642 (Prime Coot) 
(Avatiable in 

3% = 3 size only! 


. where Price and Quality are both a requirement, naturally the 
» doorways of the world will swing on the Hager “All-American!” 4 


Lt 
r 
‘ be = s — 





x “@ 
iss C HAGER & SONS HINGE MANUFACTURING COMPANY: ST 


~ 


OoOu'ISsS 4 MIiSSOUR |! 
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Another welcome member of the “American Family” 


..- THE NEW GROSS-BOX OF ALUMINUM SCREWS 





Here's another “‘fast mover’’.. . from the shelves of hard- 
ware stores to the work-benches of do-it-yourself devotees. 
It's the new American gross-box of aluminum wood screws, 
machine screws and tapping screws, in the most popular 
sizes. 

[his package opens up new tie-in sales with all the alu- 
minum promotions on the market today see doors, windows, 
flashings, stripping and what not. And it has also proved 
its ability to move under its own sales-power, in profit- 
building volume. 

Just add this new American Aluminum package to your 
front-of-store displays ... together with American's 4 top- 
selling jar assortments of cad-plated steel wood screws, 
tapping screws and stove bolts (shown at right) .. . and 
watch them catch on with your customers. Write for 
American's deal today. 





... COMPANION TO AMERICAN'S 
FOUR FAMOUS JAR ASSORTMENTS 


98 SELECTED CADMIUM 
PLATED WOOD SCREWS 
Flat Head Round Head 
14 — %”" x No. 5 


Oval Head 
14—%" x No.6 


SELECTED PAN HEAD TYPE “A” 
SHEET METAL SCREWS 
Cadmium Plated 
70— %"x1No.6 30 —%" x No.8 
30—%"xNo.6 I15— %* x No. 10 
30—%"xNo.? I15— I" x No. 10 








y aay r 
hm, AMERICAN © > 
> SCREW ast: 


COMPANY 
WILLIMANTIC, CONNECTICUT iD) 


. ne Ni 
( yoy 4 
Main Office & Plant 
W illimoantic, Conn 
Office & Piant, Norristown, Po. 
Office & Worehouse, Chicogo, ill 
Office, Detroit, Michigan 


NO. 1 STOVE BOLT 
ASSORTMENT IN GLASS JARS 
Packed 12 jars to a carton 


l cs 
10 Pes. each of 10 Sizes 
Fiat Heads Round Heads 
MuV¥ic—l the Wr Nse—UE MN 
“Mrvy—iInch it %e—~—"*aih 
lx 


| ’ 
= te & 


STOVE BOLT ASSORTMENT 
in Glass Jars. 80 Pcs.. 6 
Sizes, All Rc und Head 
and Cadmium Plated 

20 — mt He 10 — yr 
IS— La He 
I5b—i“%s y . 
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Complete with Fasteners 
No Cutting—No Waste 
Small Refill Packs 

Minimum Inventory 

100% Dealer Profit 

14 Multi-Purpose Mouldings 


Cover Most Customer Needs. 








geeeé 
ples 


FREE! 


3 salable so™ 
of No. 20 















UNITED INDUSTRIES, 





* 4 . 
Binding - <ZB trimmed in chromebrite FREE 
67 = 4 EXTRA SALABLE SAMPLE TRIMS 
asta + OSTPAID Retail Value $7.42 FREE 
Oo OBLIGAT 10M iN 30 DAYS . ; wo ae 
ire Dert- © — " ofrer EXP! IRES United’s Moulding Merchandiser is com- 
WotHl nG TO “wy wf pact, occupies only *4 square foot. 





























































201-Aa-7 
*%” 1% 


70!.a-36 


2086 
Focing Steir Nosing 
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670 Undersiveg 
O:vider Ber 





vie 3316 
Decorative Strip Undersiung Cop 













































Boe) gary 
Man leas Nie el 


603 4416 laside rive 
Doer Edging Undersivng Corner Undersiume Facing 
mouldings 
CHROMEBRITE MERCHANDISER DEAI 


1 Dozen each of 10 popular Stainless Steel 
Mouldings. Retail Value $147.24. Dealer Cost $73.65 


DISPLAY MERCHANDISER, welded steel 












Inc. 231 S. LaSalle Street, Chicago 4, Illinois 





—— 








All Plastic products are made of 
polyethylene plastic. All-Power is 
one of the first manufacturers using 
polyethylene in their products. 


Salad and all purpose Boud 
NO. 89 


$1.00 


Retail 





Phantom 


— > reinforced 


metal rim— 
light weight. 

Aristocrat of Salad Bowls 

with the ultra modern finish. 


THE FASTEST SELLING 
Cereal Baud 












a 









an “Se NO. 4068 
MF BR asc... 
“ww Heovy, 

decorative 


rim for eye 
appeal and sturdiness. 
Five modern opaque colors, 
including Pink. 
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5 Top Twister 


New ideo and New Gadget 


! NO. 421 
rp Tewree or removing | ze 
c 
a - and ov) 
| an Heavy, 
plastic and spereepig 
) metal bottle ) 
| rim for 


4 Senet NO. 4078 | All products are manufactured in 

) ee 39¢c All-Power's wholly owned plant. 
“« . & Retoi! | Catalog pages and jobbing cost 

: P An sheets available upon request. 

| excellent : 

| individual | 

‘ 














Dacplesa SINK STRAINER 


NO. 100 PE 


Dacp-Proof SINK STRAINER 








NO. 200DP 
69 
Retoai! 39¢ 
Reta:|! 
The ' 
ar 
old . ane 
apacity. 
reliable. , 4 





A real value at this price. 
Originally sold at 49c. 


In production since 1948. | 


jaiug Boud 














and jar caps. 
Real value at 5@e 
to 42" 


Large Size Cer0eal Boul 


sturdiness and eye-appeal. 
| Capacity 2% Quarts. 






- 






Reto: 


Fits sizes %"’ 























‘ 
| Neawy < construction. Same colors | 


as 406 Bowl. Size 64x 2% | 


salad server. 


AMM ALL-POWER MFC. CO. 


SON norte, cur 





| 
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Dealers Tell Elmira, N. Y., Wholesaler, 
What They Expect of Hardware Salesmen 


Rose, Kimball & Baxter, 
Inc., wholesalers of Elmira, 
N. Y., recently gave their 
sales meeting a novel twist 
by inviting three retailers 
to tell their salesmen what 
they expected of them. The 
three hardware dealers were 
invited to the sales meeting 
by sales manager, M. Gloyd 
Kimball, unbeknown to his 
salesmen. 

Mr. Kim ball explained, 
“Over the past several years 
I’ve tried to teach our sales- 
men how to sell and what a 
dealer wants from a hard- 
ware salesman. I’ve given 
it to them verbally, in bulle- 
tins and in movies... I 
wanted a new way to put it 
over. | invited three aggres- 
sive and 
hardware 


successful young 
In to an 
meeting.” 

retailers were: 


dealers 
evening sales 

The Robert 
Bachman, Bachman’s Hard- 
ware, Elmira Heights, N. Y.; 
Lynd, Lynd Hard- 
ware, Ovid, N. Y.; and Ker- 
mit Moore, Marble and Moore 
Hardware, Wellsboro, Penna. 
Fach asked at 
the tell briefly 
what he ina good 


The 


George 


retailer was 
meeting to 
looked for 


hardware salesman. 


meeting was later opened for 
general discussion. 

The dealers’ statements in- 
dicate that they want a well- 
informed salesman who keeps 
on schedule and shows them 
samples of all the new mer- 
chandise. They also expect 
salesmen to help keep their 
stores well stocked and to 
make suggestions on sea- 
sonal items. 

According to sales man- 
ager Kimball, these are the 
points that the sales train- 
ing program has put across 
in a variety of ways, but he 
thought that the message 
was more forceful when it 
came from the customer him- 


self. 


Housewares Week Set 
By New England Club 


Extensive advertising in 
newspapers and magazines 
by manufacturers will set off 
New England Housewares 
Week, designated April 24- 
30, by the Housewares Club 
of New England. 

Retailers will be asked to 
: with the promotion, 
which will also include radio 
by taking out adver 


tig . 
Ll in 


snows, 


tising throughout the week 
in their local newspapers. 
Cooperating dealers will be 
supplied with window dis- 
plays and other promotional 
aids by the Housewares Club. 

As an additional measure 
for effective manufacturer, 
wholesaler and dealer tie in 
for Housewares Week, whole- 
saler salesmen will be asked 
to sign up retailers in a 
Housewares Week Booster 
Club and manufacturers 
urged to offer specials to 
their distributors. 


Red Head Buys Division 


Red Head Brand Co., Chi- 
cago, has completed negotia- 
tions with the Drybak Corp. 
for the purchase of the Hunt- 
ing and Fishing Clothing 
Div., including rights, trade- 
marks and inventory. 


Dealer Briefs: 





Fuller Tool Elects 
J. Weil Vice President 


Fuller Tool Co., New York, 
has elected John W. Weil 


JOHN W. WEIL 


vice-president in charge of 
sales. 

Starting as a salesman five 
years ago, Mr. Weil was made 


sales manager two years ago. 


New Wolverine Hardware Store in Detroit 
Features Large Self-Service Operation 


Detroit, Mich.—A 
service store was 

March 7, by the Wolverine 
Hardware Co. at Southfield 
and Twelve Mile Roads. The 


self- 
opened 


The evening meeting was held for the sales staff in the Rose, Kimball & Baxter ware- 
house in Elmira, N. Y. At the table are the three guest dealers, who are, | to r, Robert 
Bachman, Elmira Heights, N. Y.; George Lynd, Ovid, N. Y.; and Kermit Moore, Wells- 


boro, Penna 
meeting. 


M. Gloyd Kimball, sales manager, at the microphone, presided at the 


HARDW 


new store, the company’s 
third, has 10,500 sq ft of floo: 
devoted entirely to 
merchandise displays. 
Leikert, 
the store, said the design was 
patterned after the 
market idea of the 
business. 


space 


James owner of 
super- 


grocery 


Boulder, Colo.—Fifty years 
of business in Boulder was 
marked March 1, by John W. 
Valentine, owner of Valen- 
tine’s Hardware Store. A ser- 
ies of articles in the Boulder 
Daily Camera and an open 
house the anniver- 
sary. 


featured 


Elmer, N. J—Kliein’s 
Store hel 
grand opening March 1. 
gifts were given away. 
Klein, owner, will 


its 
Free 
Max 
operate the 
His son, Joseph Klein, 
Continued on page 142) 


Hardware 


store. 
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red 


B. 


serve 


as 


Luedke 
director 
Pritzlaff Hardware Co.., 
wholesalers. 
father, 


Luedke 


has 


) 


Fre 


L.uedke, who has retired from 


Fred A. Luedke Made 
A Pritzlaff Director 
Io 


elec 


been 
f John 
Mil- 
sLic’- 


He 
ed F 


will in 


assistant 


Lendved, vice- 


president and general sales 
manager. Mr. Luedke, who 
joined the firm in 1933, was 


formerly buyer of farm and 
garden supplies. In his new 


assignment he will correlate 
buying and selling. 

Walter M. Bocher has been 
made a vice-president of the 
firm, with responsibility 
dealer relations. 

Succeeding Mr. Luedke as 
a buyer will be Ted W oerpel. 


tor 


Two Bills Regulating Trading Stamps In 
Nebraska Killed by State Legislature 


1 
regulation 


Yr? 
iii 


D1Lis 


of 


Nebraska 


Wo 


providing 


for 


trading stamps 


lied DY 


were 


the Judiciary C 
that State’s Unicamera! leg- 


ommittee 


Kn 


of 


slature on Mar. 17. 
Another bill, L. B. 484, 
vhich would provide that a 
nerchant add the cost of 
stamps to his cost of doing 
business was held over for 
amendments. 

One of the two bills killed, 
L. B. 353, provided that a 
mpany issuing stamps ora 
merchant giving them would 
aay a heense fee for the 
rivilege. The fee inged 
rom 3.000 to 7.000 dollars 
er year depending on the 
ze of the count; 

The other bi ed, L. B. 
142. Was an S( ii pro 
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31. 


viding that all stamps must 
be redeemed within one year 


of issuance. Those which 
were not redeemed in that 
time would be paid for by 
the stamp companies to the 


state treasurer. 

Both bills have been the 
subject of a great deal of 
controversy in the Nebraska 


State legislature this yea 
Opponents declared that they 
interfered with the merchant 
in doing business in the man 
ner in which he wished. Pro 
ponents of the measures 


tne 


two 
said stamp 
building up 
from the 
stamps and that these f 
should be 
n 


companies 


Were 


a 
yreat re 


serves unredeemed 


un is 


, 
+ ‘ tatoo 
LO Lhe Lat 


paid 


which the stamps were 


Fit 


be 


Some of the 114 members and guests at the banquet held March 10 


1955 


Pennsyloania Wholesale & Supply Assn. 
Holds Meeting; Geisinger New President 


Forecasts that their busi- 
ness for all of 1955 would be 
fairly close to that for 1954 
were made by individual! 
members of the Pennsylvania 
Wholesale Hardware & Sup- 
piy Association at their 55th 
annual spring meeting at the 
Hotel Astor, New York City, 
March 10 and 11. 

Warren J 
Young & Co., Allentown, wa 
elected president to 
Kilmer E. 
ville Supply ‘ Pottstown 
First and vice-presi 
dents are respectively David 
H. Paules, Fulton, Mehring 


’ ‘ 
ay 


Geisinger, M.S 


succeed 
Steinbrunn,. Potts 
‘0. 


.econa 


& Hauser Co., York: and 
Ivon Rohrer, Schindel, Roh 
er & Co., li Hagerstown, 
Md. 

In a discussion of sales 
ventories and accounts re 


ceivables, 
of 14 
outiined ti 


representatives 


each wholesale houss 
situation 
operations Vol 
to 
averare +.0] percent below 


i¢” 
(nell own 


ime in 1954 was reported 


that of 1953, and sales fo 
the first two months of 1955 
averaged one-tenth of on 
percent under the ame p 


nventorie 


the end of “4 averaged 


lod 1954. | 
[ 


the close of business the end 
of 1953. Accounts receivables 
for the first two months of 
1955 were equal to sales fo! 
34.22 days. 

The 


discusse d. 


business outiook Was 
Friday morning, 
(Continued on page 139) 


Keuffel & Esser Moves 
Hardware Division 


In line with a general ex 


pansion program Keuffel & 


Esser C has moved its e! 
tire hardware division fron 
the main plant at Hoboken, 
N. J., to a remodeled indus 
trial property in Cape Ma 
Court House, N. J., 70 mile 
southeast of Philadelphia 


The h 


araware vision 

known as Cape May Prod 
ucts, In , now nas apout 25 
000 sq ft of manufacturing 
pace and } envare ! 
production of the mpan 
W yteface tapes 

A. E. Busch, K & E 
president in charge of the 
hardware division, said 
move wa tep wW 
expansion progran na 
‘Hudes projec tea a 1 I 

3, ine 





News of the Trade 


Talks on Merchandising and Promotion ion Me canvention cn in Washingts, one 


“Our Fabulous Future.’ Wednesday, Allan 
To Be Featured at Southern Convention _ © Tuesday, Richard former president of the 
Harkness, chief, NBC Wash- American Farm Bureau Fed- 
Playing a big part at the Help for Dealers.” Panel ington News Bureau, will eration, will discuss “Busi- 
annua! Southern Convention members are W. E. Smith, describe “Behind the Scenes ness and Politics.” 
in Palm Beach, Fla., April Oklahoma Hdwe. Co., Okla- 
10-14 will be discussions of homa City, Okla.; J. A. 
such merchandising subjects Chamberlain, Railey-Milam, Hibbard Centennial Meeting 
as housewares clinics and Inc., Miami, Fla.; F. V. 
saies promotion helps for Coker, Van Deren Hdwe. Co., 
deale1 Lexington, Ky. 
The convention, which is a R. M. Oliver, manager of 
joint meeting of members of portable appliances, Westing- 
the Southern Wholesale house Electric Corp., will dis- 
Hardware Association and cuss “Somebody Is Going to 
tne American Hardware Get the Business.” 
Manufacturers Association, Both associations wil! 
will feature a special contact a second joint session 
ession for delegates of both ing this meeting. 
associations on Monday On Thursday morning, the 
morning, April 11. This will final day of the convention, 
take the place of the sporting John Collar, I. W. Phillips & 
goods session sponsored by Co., Tampa, Fla., wil! talk on 
tne who at previou ‘TI Returned as The recent convention of Auburn and True Value deal 
and W . stuart, Jr. ers (see HA, Mar. 17, p. 212) marked the [00th ann: 
saiers program Licnmond , versary of Hibbard, Spencer, Bartlett & Co., Chicago 


Tuesday, April mond Va 1] Cc :s Above is a view of a joint session at the convention 
' Js ‘ ‘ aie ** ’ sid ies . 


open session at ‘Salesmen s Samples.” 

>). Wilkinson, Discussions will also be 
consultant, will held on Housewares Clinics: 
Profit Improve- The Smal! Order Problem; 


ment Program.” Other speak- Cost Control; Profit Leaks; 


be W. H. Gove, vice- Methods of Pricing an Order; 
. Employee Relations, and 
EMC Recordings Corp., who Stimulating Advance Orders. 
wil tal n “You Make the At this session, the whole- 


Difference owing the salers will hold their business 


pre gent and sales airector? 


meeting there will be a joint meeting tor the hearing of 
associations committee reports and elec- 


nesday morning, tion of officers 
esaiers will open At the three joint sessions 
‘ting with a discus- of both associations, Monday 
‘Salesmen’s Compen- night, April 11, and Tuesday 
hich is a report of and Wednesday mornings, the 
Association mem- following speakers will be 

5S. D. May, heard 

Co., Bluefield, Clem D. Johnston, presi- 
give the report. dent, U S. Chamber of 


The one millionth Justrite searchlight came off the pro 
duction line in time to help celebrate Hibbard, Spencer, 
Bartlett's |00th anniversary Shown above are Ken Mer 
rick, buyer, and Dick Brant, divisional merchandise mer 
pe a panel discus Commerce. Mr. Johnston will of Hibbard’s, receiving the searchlight from Charles 5 


“Sales Promotion address the joint opening ses Packer, president of Justrite Mfg. Co., ¢ hicago 


Left to right, are Wm ? Gaille pie, sales manager, 
Hardware Dept., Henry Disston & Sons, Inc., presenting 
a special saw to UU W Ahi, president, and lohn R. 


VW \hi. president of Hibbard, opencer, Bartlett & 


o.,. wholesalers ot Evanston. lil... now celebrating its 


Gavel, tool buyer, Hibbard's. The presentation was made 
in appreciation of the pleasant business relations be 
tween Disston and Hibbard s 


100th anniversary. receives hand engraved gold glass 
cutter specially made in commemoration of the event, 
from Les Orrell, left, ( hicago district sales manager of 
Red Devil Tools, Irving, N | The tool is the one 
millionth glass cutter sold to Hibbard by Red Devil. 
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ee ee 
New Money-Makers BH Send Us The Information About WELLER'S HARDWARE 


e I q WEEK SALES LEADERS & PROMOTION 
for the Paint Dealer! 5 on ie 
SUPER DE LUXE FILL-TYPE B compony fig we one 


PAINT ROLLER: ee 


- The Name Of Our Wholesaler Is: 
DUAL PURPOSE — FILL OR DIP 




















& 

The original and cnly practical painting tool for amateur or § 

professional use. Precision made of sturdy aluminum and & To WELLER ELECTRIC CORP. 
steel. Dynel cover and other quality materials—7 inches 802 Packer Street, Easton, Pa. 

long, 2-inch diameter. A perfect job with all paints. Holds é Telephone: Easton 7119 

sufficient paint to cover 35 sq. ft. with each filling, and the 4 







es ee a TN Se a Oi RA 


handy snap-on cover with no awkward screws to loosen 
permits re-filling in a few seconds. Simple to use, light 
weight (', Ib.) ... can be changed to a dip roller in ten 


seconds by removing the outer sleeve. The Super DeLuxe 


Use 


is far superior to any fill or dip-type roller now on the mar UPon f, ” 
| | ad or 
ket, regardless of price. It’s the world’s finest painting tool! WwW RE 
NO DRIPPING ots EE K 


a 
NO SPRAY t thes 


e 
- /PePolar JUNIOR 
0-/7. 

Cs SOLDERING 


ee GUN 
; Purpose instant heot 
Oo/s over 100 watts $795 
5 ret =! 






NO SPATTER 










RETAIL PRICE 5 3 69 


“*ROL-GARD”’ 








ROLLER GUARD 


The original and only practical roller guard—sell one with 
every dip roller. Adjusts to fit all 7 and 9-inch rollers. In 
















WELLER 
SOLDERING 
KIT 


contains 

everything a $1495 
homecrofter 
needs 


sures uniform paint distribution without splattering or 
dripping. Well-built of long-lasting aluminum. Sell ROL- 
GARD, the only roller guard with proven acceptance by 
your home-owner and painter customers. 


U.S. Pat 

No Z 325867 
Aug. 3 943 
Or her Pa otents 


Pending 


i we 29 
+ ee ; 


power « more sending 


pe 






oreo 


“ A» compact 


7 inch 5S 
9 inch B Dea. | 





Use these 3 fine home 
crafter tools to beat 
last year'ssalesrecords! 


RETAIL PRICES 








Both Products Patented, Manufactured and Unconditionally Guaranteed 
ORDER FROM YOUR JOBBER OR WRITE 
MATSAKAS PRODUCTS SSCERIC 
4416 Broadway * Telephone LOngbeach 11-7910 * Chicago 40, Illinois CORP. 
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Sunmer 
Salesmakers 


by Mlfoiteintee 


makers of the famous 








cool safety cabinet gas space heater 


Dearborn’s famous Cool Safety Cabinet gas 

space heater is your biggest winter profit-maker — 

No. 1 in sales all over America. And, Dearborn’s 

summer comfort-makers can be your biggest profit-makers, too. 
They're loaded with features and they’re loaded with 
quality. They’re highly competitive in price . . high in 
performance .. high in looks. And when you carry 

the Dearborn line you carry Dearborn’s 

reputation, best selling tool of all! 


the new 1955 
“Dearborn. 


Room Air Conditioner 
It’s the air conditione: 
that gives your 
customers more for their 
money — gives you 

more features to sell. 


— 
—_ 


\\l 


Zz 
AH a 


the new 1955 Fan-Type 


The Southwest's best known, 
most preferred evaporative cooler q 


Evaporative Cooler ; , 











| 














Z 
A; 
ZZzZ 
° ZZ 
; ZZzZ 
the new 1955 ; ZZE 
: ZZ 
Hobo Chef Z Gs 
The best looking, ZG 
best performing | A 
barbecue equipment on | Uy 
the market at its amazingly Ya 
low price 





the new 1955 Uearhorn 
Blower-Type Evaporative Cooler 


Brand new — two big 
blower-type models for high 
volume sales—packed 

with saleable features. 


Dollar Wise iti Dearborn, jor sales and, profs the yor round 








1700 WEST COMMERCE, DALLAS, TEXAS 
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~News of the Trade 











Toy Volume To Greatly Exceed 1954 Sales 
Forecast at Recently Held Industry Fair 


A retail toy volume far in 
excess of the $1,008-million 
in 1954 was forecast at the 
52nd annual American Toy 
Fair in New York City. More 
and higher quality toys 
valued at more than $600- 


_million by the producers are 
_expected to be manufactured 
'by the American toy indus- 








try. 

Buying was at a higher 
level than at last year’s fair. 

More than 14,000 buyers, 
executives and owners of re- 
tail and wholesale hardware 
firms, department and syn- 
dicate store buyers attended 
the fair. Exhibitors at per- 
manent and temporary dis- 
plays exceeded 1400, con 
trasted with the 1954 fair. 

Sponsored by the Toy Man- 
ufacturers of the U.S.A.., Inc., 
200 Fifth Ave., New York 
City, the show included per- 
manent displays at 200 Fifth 
Ave., 1107 Broadway and 
other year round offices and 
on 11 floors of both the Hote! 
McAlpin and the New Yorker. 


Horatio D. Clark, secretary 


of the association, directed 
the fair. 

Samuel G. Goss, Halsam 
Products, Chicago, who is 


president of the Toy Manu- 


facturers of the U.S.A.., Inc., 
said that the buying spurt 
just before last Christmas 
had sharply depleted stocks 


of toys of all types. “Buyers,” 





> 4 
\ & 
‘ ¥ 
aa 
a. “4 
“Cea 
a 


Billy ond Rath Prize Winner 


said Mr. Goss, “are out to 
build inventories of toys for 
year ’round selling.” 

With the increase in 12- 
month merchandising of toys, 
interest was high in both 
seasonal and non-seasonal toy 
lines to meet the demands of 
the 60-million children in the 
United States under 16 years 
of age. 

Wheel zoods more like the 
vehicles they imitate than in 
any previous years include 
both miniature and riding 
tractors, road machinery and 
redesigned bicycles in eye- 
catching color schemes. 

Craft, model and hobby 
toys were displayed in larger 
numbers than ever before. 
Long-popular games were 
supplemented with new games 
for people of all ages tying 
in with the activities of stage, 
movie, radio and TV person- 
alities and characters. 


New types of toys for 
housekeeping, hobby work 
and for imitation of adult 


business, industry and home 


activities 


were shown in 
wood, metal and plastic 
forms. 

In electric trains manufac- 
turers showed many new 
sets, accessories and operat- 
ing equipment. 

Western and comic strip 


character items were shown 
in many forms and 
t ypes. 


new 


Constance Louise Hensley receives her tickets for the 
prize winning slogan in the 1954 Billy and Ruth con- 


test 


from William George Steltz, Managing Director of 


Billy and Ruth Promotion, Inc., Philadelphia, at the Billy 
and Ruth distributors meeting in New York on March 6. 
Connie, daughter of Mr. and Mrs. William E. Hensley 


of 760 Melville ave., 


Baltimore, 


won the all-expense- 


paid trip to London and Paris for herself and her parents. 
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News of the Trade 


American Management Conference To Cover 


Packaging Problems 


Packaging problems of the 
hardware industry will re- 
ceive special attention at the 
American Management As- 
sociation’s annual packaging 
conference and exposition 
scheduled the week of April 
18, in Chicago. 

More than 30,000 persons 
are expected to attend the 
two events. At the confer- 
ence, which will be held April 
18-20, in the Palmer House, 
more than 40 speakers wil! 
report on the latest develop- 
ments in packaging mate- 
rials, machinery and methods 
for almost every major 
American industry. 

At the accompanying 24th 
National Packaging 
tion in the _ International 
Amphitheatre 140,000 
sq ft of exhibits set by almost 
nearly 400 firms will 
light the latest machinery 
and methods for packaging 
and shipping industrial and 
consumer goods. 


Exposi- 
some 


high- 


increasing Hardware Sales 

Packaging to 
hardware 
cussed from the 
of retailer, manufacturer and 
jobber on Monday afternoon, 
April 18. James B. Thomp- 
president, Stambaugh- 
Thompson Co., Youngstown, 
Q., will present the retailers 
side, emphasizing the im- 
portance of packaging on 
sales. He will cover customer 
motivation and desires, ware- 
housing and inventory, and 
the benefits of self-service to 
the retailer. 

Joseph E. general! 
manager, Keystone Brass & 


increase 
| 7% , ; 
Saies Wliil De dIS- 


viewpoints 


son, 


Simon. 


Rubber Mfg. Co., Philadel- 
phia, a manufacturing and 


wholesale concern, will re- 
port on the firm’s packaging 
program, particularly the use 
of thermoplastic vacuum- 
formed containers. 

A talk on the packaging of 
hardware parts wil! be given 


on April 19, by J. F. Curtin, 
packaging engineer, Tern- 
stedt Div., General Motors 


Corp., Trenton, N. J. He will 
discuss a flexible pallet pack 
that may be used for many 
different items by changing 
innerpack components: a 
floating innerpack that re- 
duces damage to fragile 
parts; a “no block,” low cost 
pallet that is light in weight 
and improves safety in han- 
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in the Hardware Field 


dling; and a color-coded tape 
that aids stock identification. 
Other topics to be covered 
include reduction in 
warehousing and materials 
handling, standardization, 
packaging of multi-product 
lines, and package testing. 


cost 


Ragir Named Autoyre 
Sales Vice-President 


M. J. Ragir is the new 
vice-president in charge of 
ales of the Autoyre Co., 
Oakville. Conn. 

Mr. Ragir has 
New York 


been the 


: 
Saics 


district 





M. J. 


manager for the Ekco Prod- 
icts Co. for the three 


years. 


RAGIR 


past 


He is vice-president of the 
New York Houseware’s 
Club and a member of the 
Housewares Club of New 


Jersey. 
Rawliplug Co. Appoints 


Ass't Sales Manager 


The Rawlplug Co. has ap- 
pointed Norman Macdonald 





NORMAN MacDONALD 


as assistant sales manager. 

He has been in the build- 
ing divisions of General Air 
Conditioning Corp. and Avco 
Mfg. Corp 
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Retat's roll of taps 
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i Shown ‘“) octval size 


New Tru-Test 


Karlin 
Gummed Tape Dispenser 


A fast-selling, high-profit item 
for the home, school, 
small office and shop 


Now 


enjoy the convenience of gummed tape to seal 


for the first time everyone can 


packages and cartons the easy professional way 

Yes...the handy new TRU-TEST Dispen- 
ser moistens and dispenses tape with the pre 
cision of expensive commercial-type equipment. 
It’s attractively styled... handles tape from | 
to 3 inches in width 
desk or 
priced to sell. Yields from 33'A% to 40% 


yet 1S compact enough 


to fit table drawer. Above all it's 
profit on selling price, too. Order a supply now 


Write direct if wholesaler can’t fill your order 


Mid. by TAPE, INC., GREEN BAY, WIS 





/ 





Tae -TEST 





Cytinkting 
“Diloasitl 
garden 


hose 
ree| 


The last word 


BENJAMI 


= 


right side 


view 


te 


f= now child’s play! 
Cyl 


Just put ao Benjamin Garden Hose 





Reel where your customers can see it 


they buy and you ll profit! 


t's entirely different has exclusive features 


a 
e 


ot found elsewhere. Here are the advantages 


that sell Benjamin Garden Reels so easily 


. |, Swivel Action permits hose to wind or unwind 


easily m any direction without ining vp hose 


9. Large Capacity holds more than 100 ft. 2’ 

hose 

3. Light Weight Can be 
rolled from place to place 


sturdy corried or 


4. Adjustable Height. Can be set to desired 


height. No stoopirg 


left side view 5. Attractive 


showing non- 


Grass green color enhances ap 
peorance of garden 


disconnect feature 
6. Useful as fire protection for service stations, 


mdusiry, etc 


Deluxe Mode! 4000 RJ 
with non-disconnect 


feature Disc 


$9.95 Retoil 


Economy Model 
4000 DC 


onmmect type 


$7.45 Reta 


Reta 


$9.95 


BENJAMIN REEL PRODUCTS, INC. 


10720 Broadway Cleveland 25, Ohio 
a 
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News of the Trade 


Cal-Dak Wholesaler Achievement Awards 


Cal-Dak Co., 


Colton, 


Awards for 1954 to 10 





( a lit 9 
tables and other housewares, 
wholesalers handling 


TY 


Ac hie. ement 


manufacturer of tray 
has presented 


} 
its iimes 


Above, left to right, are Lloyd ‘ Nelson, president of 
Cal-Dak, presenting an award to John Wyeth, president 
of Wyeth Co.. wholesaler of St Joseph, Mo Milford 
Whiteman, vice president and general manager, and 
Buford Auten, buyer 

Below Mr. Nelson presents an Achievement Award to 
another winning wholesaler, Blish, Mize & Silliman Hard 
ware Co., Atchison, Kan. Left to right are: Mr. Nelson 


John Mize, 
Jones, and Wm. A 


and buyer, respectively of 


the other winners was Chittenden & Lastman Co 


saler of Burlington, lowa 


Federal Hardware 
Post To S. Gertler 

The appointment of 
Gertler, as Commodity In- 
dustry Analyst for builders 
hardware and other meta 
building materials was an 
nounced recently by th-« 
Building Materials and Con 
struction Div., Business and 
Defense Services Adminis 
tration, U. S. Department of 


Sidney 


(Commerce. 
Mr. Gertler came to this 
post after recent experience 
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president of Blish, 
lrons, v 


Mize & Silliman, R. B 


e president and secretary, 
the Atchison firm. Among 
whole 





as consultant and speciai re} 

resentative to several con / 
panies in the builders’ hay 

ware, storm sash and alu 

minum siding, and meta! spe 


T ~ ae cy 


Claitvie 


New Robertson Location 


Robertson Heating Supply 
_O0.. Alliance. ix nas an 
nounced the grand oper ng of 

Ss new Catior Young . 
Warehouse, corner of Raven 
in Nort Aves.. Sta R 
4e)>*) 
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— News of the Trade — 


Warner Hardware Adds 23 Thousand Dollars 
To Its Profit Sharing and Retirement Plans 


An additional $23,680.24 
was recently set aside by the 
Warner Hardware Co., Min- 
neapolis, Minn., for its Profit 
Sharing and Retirement 
Plans. There is now a total 
of $59,606.67 on deposit for 
these funds, all contributed 
by the firm. 

The Profit Sharing and Re- 
tirement Plans, now in their 
W ar- 


ner’s straight outlay to the 


tnira year, 


repre sent 


older 
ana ionger service emp oyees 


retirement fund fo 
plus a share of its profits 
over the past tnree years. 

Under the Profit Sharing 
Plan, the amount each partic- 
ipant receives is determined 
on points based on his yearly 
earnings and length of time 
under the Plan. A minimum 
f two full years of employ- 
ment with Warner is required 
for participation. 

Warner hardware can 


Pennsylvania Wholesale 
Assn. Holds Meeting 


(Continued from page 133) 


by Pierre A. Rinfret, Lionel 
D. Edie & Co., Inc., Philadel- 
phia and New York, advisers 
to banks. Mr. Rinfret said 
that in the past five years our 
gross national production 
had shown a 25 percent in 
crease, with a like increase 
expected in the next five years 
with a rise in that time to 
$445 billion. A good up-trend 
in business is, he said, ex- 


pected in the latter part of 


this year 

Personal consumption in- 
further price rises 
are anticipated 

balance of this year as wel! 
is a 4 percent rise in na- 
tional production during the 
vear. The adminis- 
tration in Washington has its 
rogram set for long-term 
usiness expansion, with the 
federal government expecting 


business 


" .« . 
‘ CASES, 


during the 


present 


be less active in 


>. J 





In the photo, left to 
K rause, 


president 


lames G secretary 


orunn retiring 


president and David Paules. 
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this photo is lvon Rohrer. 





never reclaim any of its con- 
tributions under the Plan 
which are augmented by divi- 
dends or interest earned, for- 
feitures, and appreciation 
accrued on investments held 
in trust. This money goes to 
the participants upon retire- 
ment, when they 
company after a certain num- 


ber of years, or bene 


} ™ 

leave the 
+ +} 
Lu Ulit 
f death. 


iciaries 1n Case oO 


Preway Promotes Two 
Sales Executives 
Hn. T. 


promoted to 


Anderson has been 
manage! 
and John Grill, to sales pro- 
motion manager of Preway, 
Inc., Wisconsin Rapids, Wis. 

Mr. Anderson associated 
with Preway since 1950 in 
the Sales Dept., was prevl- 
ously product sales manager. 

Mr. Grill joined Preway in 
1954. 


adele 
Saies 


controls in the next five years. 
Mr. Rinfret said that he 
signs of any 

during the 


could Set no 
inflation 
next five years. 
Harrison E. 
the New York 
ported on Russian affairs at 
the banquet on Thursday 


yreat 


Salisbury of 
Times re- 


evening. 

Thomas H. Bradley, Jr.., 
Thomas H. Bradley, Inc., 
Watertown, N. Y., repre- 
sented the New York Whole- 
sale Hardware Association at 
the meeting. M. T. Townley, 
retired representative of Gil- 
bert & Bennett Mfg. Co., was 
saluted at the banquet i 
honor of his recent Slst birth- 
day. 

Plans were discussed for 
the association’s annual out- 
ing and shad dinner to be 
held on April 29 at the 
Lebanon (Pa.) Country Club. 
The program will 
luncheon, an afternoon of 
golf and the evening dinner 


inciude 


and floor show. 





right, are o fhe ers of the association 


treasurer: Elmer E Stein- 


Warren | 


first Vic e-president Not 


(seisinger, new 


, 
secona vice president 
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POWER LAWN MOWERS 


Built for Those Who Want The Best 





ana 20 
CUTTING 
WIDTHS 





[The Cooper “‘“Cyclo-Mo” Trim- 
mer Type Rota 


ry Power! 
Mower <- an instant “hit 
introduced in ‘53 
new high in 
formance: 


* when 
> * now seta A 
design and per- 


Improved des gm pre des | wht. 


er weignt, maximum 
closer trim and contou cut 
with NO SCALPING. Adjust- 
able front wrass chu ‘ in- 
ates WINDROWING oO! 
BUNCHING Simple height ad- 
justment from 1's" to 3'," per- 
mits the cutting of high wrass 
or tough weeds Tubular type 
stee! handle with large rubber 
grips stands wu for easy and 
compact storage Briges & 
Stratton 4-cyclh engines trop? 
or recoil starters) transmit ful! 
powell of the enwines to the 
cutting knife. ““Cyclo-Mulch” 
leaf mulchers available as op- 
thonai equipment 


Nationally Advertised in 'S55 





se make your iob of selling 
again be Nationa! Ad 


7 


4 Ce lr 
r? ee r 
potential prospect 


More 


Klippe: nd “Cy M. power: 
im any otner yar mn the his 
and more hor pw rie re, ze that 
added years of | uble-f res atisfactory 
desired «- and again dramati: y empha 
there is not and never be - any 
Write, wire or ‘phone TODAY fo 
nearest distribut Leart why 


- than to sell 


.* " " ° ™ 
rik >< 4 S 
4 : a ‘ : : 


COOPER MANUFACTURING COMPANY 


mower 
tory of the company 
oniy 


7 nv 






Power Mowe: 


» to more 
we 
Cooper: 
I™ rformans 
the 


subst . ite for 


6 more profitable to S 


Q | 


prices aA 


LIP 

: 

tL 

‘ + 
. “A ~ 
7 

ai ¢ 


"AS LE 


sold 

. , 
vives 

“> Hit 
old adawe 


ALITY 








lier "hey “A 1? 
han 40 MILLION 


nd ime of 
ELL Coop 


701-702 South First Avenue ® Marshalltown, lowa 











BUSINESS WEEK calls the uranium rush 
Biggest Boom in American mining history.” Wise 
dealers are stocking up on Geiger Counters! 











Only the F-6 Geiger Counter offers 
ALL these features at this price! 


Wighly, L —ypaae 


Large 
— Visible 


Sa. 


Built-in 
Loudspeaker 











Self- 
Coiling 
Cable 










Carrying 
Strap 








Built-in 
Battery Checker 





LABORATORY 





QUALITY AT A 
PROSPECTOR’S PRICE! 


$199°° 





Weatherproof 
Aluminum Case 







Complete with batteries, carrying belt, 
radioactive ore samples, full instructions. 















Write today for full 

details how Bill Barbus, 
Pasadena hardware dealer, 
sold $3237.31 worth of 

F-6 Geiger Counters in 

less than 1 month! 








BILL BARBUS 






We'll send you oan illustrated folder packed with facts that 
you con opply directly to your own store, e.g., how to sell 
Geiger Counters and Scintillators, how to answer questions 
most frequently asked, how to set up effective displays, type 
of ods to use, how to secure free publicity, etc. We will 
also send you full details on prices, discounts, free promo- 
tional aids, etc. 
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| New 


News of the Trade- 





NEWS OF 


MANUFACTURERS’ AGENTS 








Clinton Lock Co. 


Clinton Lock Co., Clinton, 
Iowa, manufacturers of 
builders hardware, has added 
the following  representa- 


tives: 


Bruce Allen, 866 Grandon, 
Columbus, O., for Ohio and 
Michigan (except Detroit): 
Ansink & Jones, 333 N. 
Michigan, Chicago, for north- 
ern Illinois and northern In- 
diana; Eliot R. Selinger, 
8237 Georgia Ave., Silver 
Springs, Md., for Maryland, 
Virginia, Dist. of Columbia: 
Rupert B. Daniels, Jr., 
Waltham St., Lexington, 
Mass., for Massachusetts, 
Connecticut, Maine, Vermont, 
Hampshire, Rhode Is- 


ie) 


land: 
Aliso 
847 


talph J. Compton, 
Traction Ave., An- 
geles, for southern Cali- 
fornia; Edward C. Swan Co., 
232 Dahlia, Denver, for Colo- 
rado, Wyoming, Montana, 
New Mexico. 


Los 


B. B. Butler Mfg. Co. 


B. B. Butler Mfg. Co., 
Bellwood, Ill., has appointed 
the J. McEwen Cherry Co., 


Nashville, Tenn., the Ralph 
E. Russell Co., Dallas, Tex., 
and the J. F. Tapp Co., Kan- 


sas City, as representatives 
for its counter type and floor 
type PEG-BOARD dispensers 


and displayers. 


The McEwen Cherry Co 
will call on wholesalers in 
Alabama, Mississippi, Ten- 
nessee, Kentucky, Florida, 
Georgia, North Carolina, 


South Carolina and Virginia. 
States to be serviced by the 
Russell organization wil! be 
Texas, Oklahoma, Arkansas 
and Louisiana. Kansas, Mis- 


souri, lowa and Nebraska 
will be covered by the Tapp 
Co. 


Earle Hardware Mfc. 


Carl W. Hilton of 4506 
| West 70th Terrace, Kansas 
| City, has been appointed 





’ 


sales agent for Earle Hard- 
ware Mfg. Co., Reading, Pa., 


maker of lock sets and re- 
lated items. 
Mr. Hilton, who before es- 


tablishing himself as manu- 
was a buyer 


fact 


urer’s agent 
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for Townley Metal and Hard- 


ware Co., Kansas City, will 
represent Earle in  lowa, 
Missouri, Nebraska and Kan- 
Sas. 


Ballonoff Metal 


3allonoff Metal Products 


Co., Cleveland, has appointed 
two representatives. They 
are: 

Norman J. Fuchs Co., 2207 
West Catalina Drive, Phoe- 
nix, Ariz., who will repre- 
sent the company in west 
Texas, Arizona and New 
Mexico. 


Jack Hecht & Associates, 


2406 S. W. First Ave., Port- 
land, Ore., who will repre- 
sent Ballonoff in Oregon, 


Washington and Idaho. 


——— 


Partnership Formed 
Hersh Lackner of Lackner 


and Co., manufacturer’s rep- 
resentatives of Denver, has 
formed a partnership with 
William B. Shannon, former- 
ly sonmected with Revere 
Ware as Rocky Mountain 
States representative. 

With the partnership, the 
company moves its offices to 
larger quarters at 1468 Gala- 
pago Street, Denver. 


John H. Grohem & Co. 


Larry Stewart, formerly 
specializing in cordage sales 
has been appointed to the 
general sales staff of John 
H. Graham & Co., manufac- 
turer’s agents, New York. 
His territory includes  In- 


southern Illinois. 


Yoder Mfg. Co. 


Clarke Co., 1210 
Grant St., Charleston, W. 
Va., has been named by the 
Yoder Mfg. Co., Little Rock, 
Ark., to represent them in 
Virginia and West Virginia. 
Clarke handle Yoder’s 
cabinet hardware. 


diana and 


Sales 


wil] 


Rawiplug Company 


The tawiplug Co. 
named J. P. Eichorn 
Eichorn & Melchior, manu- 
facturer’s agents in San 
Francisco, as northern Cali- 
fornia representative. 


has 


of 
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News of the Trade 





New appointments, new territories, etc. 


MANUFACTURERS’ SALESMEN 











Stanley Works 

Makes Appointment 
Smith, Jr., dis- 
trict manager of Northern 
ifornia, Utah and Nevada, 
Stanley Hardware Div., Stan- 


Charles S. 


{ al 


ley Works, New Britain 
Conn., has been appointed 
Western sales manager of 


Garage Hardware f 
Western states. 
Other appointments are: 
Robert L. Depot, who has 
been assistant to Mr. Smith, 
takes over the Northern Cali- 
fornia and Nevada territory. 


yr the 11 


Fred P. Coholan, son of 
Gerald M. Coholan, export 
manager of The Stanley 





CHARLES 8. SMITH, JR. 
Works, has been assigned to 
sist Mr. Depot. He has 


been working on outside sales 
the Rollorama for 
past two years. 


The state of 


and the 


Utah as well 


as Idaho and Montana will 
now be covered by Norman 
W. Osborn. 

Robert B. Wray, has been 


appointed sales representa- 


tive in Wyoming, Colorado, 
New Mexico and El Paso, 
"Tex. 


James A. Stevens. who has 


been in the sales department 
of the company for the past 
four years, will now assist 


George A. Mills in his South- 
ern California and Arizona 
territory in the same capacity 


previously held by Mr. Wray. 


U. S. Expansion Bolt 
Sales Appointments 


A newly 
representative for 
Expansion Bolt 
Cleon L 


Kegerise 


appointed sales 
tne UL S. 

Co., York, 

Kegerise. 


will repre- 


Je} sey and 





the USE line in New 
New York with 
the exception of Long Island 
and metropolitan New York 
City. He will repre- 
sent the New Standard Div. 
of the U. S. Expansion Bolt 
in New and New 
York. 

Also appointed te the sales 
staff of the U. S. Expansion 
Bolt Edward V. Biven. 

Mr. Biven, in the capacity 


sent 


’ 
aiso 


Jersey 


is 


of district sales manager, 
will cover Tennessee, Ala- 
bama, Georgia. Florida and 


New Orleans. 


Hamilton Mfg. Corp. 


Appointment of John 
Hogue as representa- 
tive for Cosco metal house- 
hold furniture in Texas, 
Oklahoma, New Mexico and 
Western Louisiana has been 
announced by Hamilton Mfg. 
Corp., Columbus, Ind. 

He replaces E. O. Jackson 
in this territory. 


sales 


Mr. Hogue has been with 
Hamilton for two years in 
various sales promotional ac- 


tivities 


Wooster Brush Co. 


The Wooster 
Wooster. O.. has appointed 
John S. Mackey the 
W ooster representative cover- 
ing the New England States 
and Hudson Valley in New 
York State. Prior to his ap- 
pointment to the New En- 
gland States, he worked with 
the production and sales pro- 
motion departments. 


Brush Co., 


as 


Huron Milling Co. 

H. R. Roberts has been ap- 
pointed to Huron Milling 
Co.’s Central Southern Div. 
to handle sales of Huron’s 
Red Stave wheat paste. He 
will cover Florida and Ala 
bama and parts of Georgia, 


Mississippi and Louisiana 


J. R. Clark Co. 


Arnold Isaacson has been 
appointed salesman for the 
J. R. Clark Co., Spring Park, 
Minn., Michigan, 
Ohio, Pennsylvania, West 
Virginia and portions of sur- 
rounding states. 


covering 
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Write for valuable booklet, 
The Key To Selecting Padlocks 
THE YALE & TOWNE MFG. CO.., 
Lock & Hardware Div 
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(Continued from page 132) 


will run Mr. Klein’s 
store at Six Points, 
grove Township. 


other 
Pitts- 


Charlestown, W. Va.—Cen- 
ter Hardware Store has op- 
ened in the Gateway Shop- 
ping Center. It measures 42 
x 95 ft and carries an ex- 
tensive line of hardware, 
housewares, garden supplies 
and paints. 

Arch Snyder will manage 
the store. He has had 18 
year’s experience in the re- 
tail hardware field having 
successfully managed three 
stores. Most recently he op- 
erated his own business, A 
& M Hardware in Philippi. 


Arlington, Mass.—Wana- 
maker Hardware, with John 
Wanamaker as proprietor, 
has opened a retail and whole- 
sale hardware store at 1298 
Massachusetts Ave., corner 
of Davis Rd. More than 100 


G. Handley Wade 


G. Handley Wade, 58, sales 
manager of the garage hard- 
ware division, The Stanley 
Works, New Britain, Conn., 
died February 6. 

Mr. Wade joined Stanley 
25 years ago. He was a mem- 
ber of the American Society 
of Architectural Hardware 
Consultants. 

Before coming to New 
Britain, he was with the 
Emmons and Hawkins Co. of 
Huntington, hardware whole- 
saler. 


George T. McLennan 


George Thomas McLennan, 
62, paint buyer for Hibbard, 
Spencer, Bartlett and Co., 
wholesaler of Evanston, I)I., 
died Feb. 23rd. 

Mr. McLennan began his 
career with Hibbard, Spen- 
cer, Bartlett in 1911, starting 
in the cutlery stock room. 


Donald W. Siebert 


Donald W. Siebert, 60, 
chairman of the board of O. 
W. Siebert Co., Gardner, 
Mass., died Mar. 12. He was 
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door prizes were given away 


during the Grand Opening 
held Feb. 18 and 19. 
Greensboro, N. C.—Boles 


Hardware Co. of Pinnacle, 
has bought the Griffin Build- 
ing for a branch store. 


Aberdeen, Md.—The Hard- 
ware and Furniture business 
of Henry Tarring & Sons, 
oldest retail firm in Aberdeen 
has been purchased by Max 
Effron of Detroit and Samuel! 
May of New York City. 

For the past three years 
Mr. Effron has been presi- 
dent of Belcrest Homes, a 
housing development in De- 
troit. Mr. May has studied 
and worked for a CPA de- 
gree in New York. 


Wisconsin Rapids, Wis.— 
Roy Woznick has purchased 
Guarantee Hardware. Mr. 
Woznick formerly operated 
a store in Rhinelander. 


OBITU 


the son of the late Otto W. 
Siebert, founder of the firm. 
He served successively as 
vice president, president and 
chairman of the board of O. 
W. Siebert Co. 


Hugh E. Hulburd 


Hugh E. Hulburd, 89, for- 
mer president of the Geo. 
Worthington Co., wholesaler 
of Cleveland, died Feb. 14. 
He joined the firm in 1889 as 
a salesman traveling in New 
York State. 

Mr. Hulburd subsequently 
served as 2nd vice president, 
lst vice president, and presi- 
dent. He retired from Geo. 
Worthington in 1947. 


Neil Brown 


Neil Brown, 64, regional 
manager of the Reo Div., 
Motor Wheel Corp., Lansing, 
Mich., for New York State 
and Eastern Canada, died 
Feb. 21. 

Prior to joining Reo in 
1945, he served for 15 years 
as field sales representative 
for Ideal Power Lawn Mower 
Co., Lansing. 





Bethany, Ill—Rhodes and 
Crowder have purchased the 
hardware store of the estate 
of the late R. P. Crowder. 
Both hardware stores will be 
operated individually. 


Bryan, O.—James Hager- 
man and Reed Fox have pur- 
chased the Bryan Hardware 
Co. from Harry Gardner and 
Kenneth Mikesell and will 
serve as president and vice- 
president respectively. 


Atkins, Ark.—Andy Lem- 
ley has assumed the manage- 
ment of Lemley Hardware 
Co. Pat Lemley, former man- 
ager of the firm, has accepted 
a position as city retail 
salesman with Dyke Bros. in 
Fort Smith. 


Page, Neb.—Closing of the 
Townsend Hardware Store 
ended a 56 year old business, 
which has been owned and 
managed by C. A. Townsend 
during that time. Mr. Town- 
send is now 81. 





Phillips N. Case 


Phillips N. Case, 71, chair- 
man of the board of Blair 
Mfg. Co., Springfield, Mass.., 
died Feb. 27. He was presi- 
dent of the firm before he be- 
came chairman. 

During World War II, Mr. 
Case served on the advisory 
committee for the lawn 
mower industry, Division of 
Industry Operations, War 
Production Board. 


Max Kurtz 


Max Kurtz, 51, sales man- 
ager of the wholesale division 
of the Damar Products, Inc., 
Newark, N. J., manufac- 
turers and distributors of 
housewares, died Mar. 15. 

Prior to joining Damar 
Products, he was sales man- 
ager and director of both the 
Lennox Metal Mfg. Co. and 
Duraline Products, Inc., Mas- 
peth, L. I. 


J. Robert Wiss 


J. Robert Wiss, 63, presi- 
dent and a director of J. Wiss 
& Sons, cutlery manufac- 
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Stanley Tool Names 
San Francisco Manager 


Alex Galbraith, sales rep- 
resentative of Stanley Tools, 
New Britain, Conn., has been 
appointed manager of the San 
Francisco Office. 

Mr. Galbraith joined the 
company in 1936 and did spe- 
cial sales work for the hand 
tool division for two years 
before he was transferred to 
the San Francisco office 
where he currently covers 
the North California, Neva- 
da, Utah and Hawaii sales 
territory. 


Federal Enameling 
To Expand Production 


Federal Enameling and 
Stamping Co., Pittsburgh, 
producer of porcelain enam- 
eled kitchenware, will spend 
more than a quarter of a 
million dollars to increase 
production of its aluminum 
kitchenware line. 

Construction of a new 
building, adjoining the pres- 
ent plant for the production 
of aluminum, will begin im- 
mediately. 


turer of Newark, N. J., died 
Mar. 9. 

Mr. Wiss, head of the com- 
pany since 1931, was a grand- 
son of Jacob Wiss, who 
founded the firm in 1848. 


John S. Loucks 


John S. Loucks, 81, owner 
of Loucks Hardware, Scott- 
dale, Pa., died Mar. 10. He 
operated hardware stores in 
Scottdale, Connellsville and 
Uniontown, all in Pennsy!- 
vania. 


Fred K. Taylor 


Fred K. Taylor, 69, a di- 
rector and former vice-presi- 


dent of Taylor Instrument 
Co. in Rochester, N. Y., died 
Feb. 2. Mr. Taylor retired 


in 1953 from the firm, which 
was founded by his grand- 
father in 1851. 


Harold D. Park 


Harold Dean Park, 38, 
traveling salesman in north 
Missouri for the Stowe Hard- 
ware and Supply Co., whole- 
saler of Kansas City, died 
Feb. 9. 
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Retail Associations Elect 1955 Officers 





Arkansas Retail Association 


Ofhcers of the Arkansas Retail Hardware Assn., are, 
left to right: J. Wayne Tisdale, Little Rock, executive 
secretary; Ursell Davis, Searcy, vice-president; Brady 
Deese, North Little Rock, president; J. Hearn Latimer, 
Nashville, board chairman, Henry Franklin, Jonesboro, 
vice president 





Illinois Retail Association 


Directors and officers elected at the recent convention ol 
the Illinois Retail Hardware Assn. are, left to right, J. R 
Wylde, Wylde & Son Hdwe., Sycamore, director; Edwin 
C. Schertz, Schertz Hdwe. & Elec. Co., Minier, IIl., 
director; August R. Stroot, Stroot Hdwe. Co., Quincy, 
director; Richard |. Jones, Jones Hdwe., Plainfheld, presi 
dent; John D. Gehl, Henry Gehl Co., Mattoon, vice 
president; Eugene Cox, Cox Hdwe. & Furn., Marion, 
director. W. F. Ewert, Chicago, is managing director 


Michigan Retail Association 


Michigan Retail Hardware Assn. officers, elected re 
cently, are seated left to right: Harold O. Paul, Pauls 
Inc., Pigeon, executive board: Robert M Audrain, 
Audrain Hdwe., Gaylord, president; lohn H. Bolt, Bolt 
Hdwe.. Muskegon, vic e-president; Everett E. Cookson, 
C-L. Hardware, Manistique. Standing, left to right, are 
H. W Schumacher, Lansing, manager-treasurer (re 
appointed); and board members, W. L. Neelands, Nee 
lands Hdwe., Clio; J]. E. Fromm, Fromm Hdwe., Detroit 
A. A. Merchant, E. W. Merchants Sons, Union City; 
B. M. Tiffany, Gekle & Martin Hdwe., Monroe, and F. ] 
Gartner. Gartner Hdwe., Wyandotte, member board olf 


governors, NRHA 


Virginia Retail Association 


front row, left to right, are newly elected officers of 
the Virginia Retail Hardware Assn.: George A. Carter, 
Danville Hdwe. Co., Danville, president; John A. Linda 
mood, Ir ° W vtheville-Vance Co . Wytheville, vice-presi 
dent; George T. Omohundro, IJr., Scottsville, secretary. 
Second row, left to right, are the following directors 
lames A. Ritchie, Jr., Ritchie Hdwe. & Implement Co., 
Petersburg; C. K. Lorraine, Lorraine Hdwe. Co., Rich 
mond; H. L. Gaines, Gaines Bros., Alexandria. Rear row, 
left to right, are: J. F. Cook II, Hamilton-Cook Hdwe 
Lo., Waynesboro, retiring president, and the following 
directors Westbrook Haw kins, Hawkins Hdwe Co ; 
Harrisonburg; John Small, Jr., Small Hdwe. Co., Nor 
folk, and Cato Tiller, W. T. Tiller Co., Emporia 





Florida, Georgia Retail Association 
Ofhicers of the Florida Retail Hardware Assn. and the 


Georgia Retail Hardware Assn. elected at the recent 
joint annual! convention of both groups. At the left are 
new Georgia Assn. officers, Forrest Knapp, Knapp Hdwe 
Co., Thomasville, vice-president and W. M. Flemister, 
Fulton Hdwe. Co., Atlanta, president. Center is W. W 
Howell, secretary for both associations. At the right are 
Stanley Bumby, Bumby Hdwe. Co., Orlando, and R. M 
Bronson, Bronson Hdwe., Eustis, president and vice 
president, respectively, of the Florida Assn 
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Eliminates All 
Blade Twisting 


Wiggling and twisting blades have gone for- 
ever. This latest Parker feature—STA-LOK—clamps 
the blade firmly and straight in line with exactly 
the amount of tension you desire. You adjust 
STA-LOK quickly and easily with the fingertips — 
not pliers, by tightening or loosening the wing 
nut and the STA-LOK nut. 


ONLY PARKER HACK SAWS 
HAVE THESE SELLING FEATURES 


“Sta-Lok’’ — ends blade twisting 
“Loc-Klip’’ — firmly locks the blade in 
place at the front end 

‘““Stud-Fast’’ — patented, forged one- 
piece blade-holders — no pins to lose 


Forged frame—patented solid one-piece 
ends 


A s— 
PARKER | f = yy! 
EXTRA = SS = 
Attractive merchandising cme turns every Parker 
Hack Saw into a self seller. Points out exclusive 


Parker features. Presents sentation and com- 
plete information on the proper use of a hack saw. 





PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., VU. §.~ 
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A. 


F. EDWARD BARKLEY 

has been interested in the 
credit side of the whole- 
sale hardware business in 
his long career with C. M. 
McClung & Co., Inc., of 
Knoxville, Tenn. Mr. Bark- 
ley currently is secretary 
and a director of the com- 
pany and is a former pres- 
ident. 

Mr. Barkley went to 
work for McClung on Jan. 

1, 1905 as an assistant 

bookkeeper. In 1907 he was advanced to assistant 
in the credit department and in 1910 was elected 
assistant treasurer credits. 

Election to the office of secretary and treasurer, 
and member of the board, came in 1930. Mr. Bark- 
ley then was elected president in 1940. In 1945 he 
resigned as president on account of his health, but 
. In 1952 he 
, retaining his office 
as secretary and his membership on the board of 
directors. 

Mr. Barkley was a 
Wholesale Hardware 
of McClung. Also, he has been a member for 48 
years of the Knoxville Association of Credit Men 


and served as secretary and as president. He was 


, In charge of 


was re-elected secretary and treasurer 
gave up the office of treasurer 


director of the Southern 
Association while president 


a director of the national credit men’s board fron 
1932 to 1936. 

Mr. Barkley has been active in church work for 
many years. He is a Rotarian, member of the Knox- 
ville Chamber of Commerce and a director of Mary- 
ville College. 


HARDWARE ACE, 
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E. LEWIS MEADOW- 
CROFT, sales promotion 
manager, of the North 
Wayne Tool Co., Oakland, 
Maine, became an office 
boy in 1905 with Milier 
Lock Co., Frankford, 
Philadelphia, Pa., and ad- 
vanced to missionary sales- 
man in 1907. He traveled 
the United States, Canada, 
Hawaiian Islands and Eur- 
ope until the company 




























New! Nterling. 
sliding door locks... 











was purchased in 1925. 
From 1926 to 1941 he was assistant sales manager 





of Fraim-Slaymaker Hardware Co., Lancaster, Pa., 
and in 1941 became district sales manager for the 
Chicago Lock Co., of Chicago, Ill. Since 1950 he 






Lock Tongue —{ ] 


Lock Body & Lock Strike 

















has been at his present post. Mr. Meadowcroft is Key \ae Ring “ 


a member of the Southern Hardware (Old Guard) 


. . . =< “+. »< ory ra ra 4 
Salesmen's Association, Central state: Hardware for by-passing doors 


Club. Hardware Merchants’ & Manufacturers’ As- 


sociation of Philadelphia, and of civic and frater- The first sliding door lock for by- 
nal organizations. His home is in Folcroft, suburb passing doors. Now closets can be 
of Philadelphia, where he has been a councilman locked and contents kept secure 


from pilferage. Designed on a revo- 
lutionary new principle. One half 
turn of key raises tongue to locked 
position or returns it to unlocked 
position. Cylinder is geared to 
tongue and action is positive. Simple 
to install—bore one hole. Fits 444” 
to 154° doors. 


since 1937. His hobbies: fishing, golf. 











Shows Guns on Waist-High Rack 





Sterling 


HAPROWARE 











for pocket doors 


A new type of lock for bathroom or 
bedroom doors. Privacy is assured 
by turning locking button on inside, 
Fmergencys button on outside per- 
mits unlocking with screw driver or 
coin. Neat, simple installation. Fits 
i%, or 1%" doors. 





STERLING HARGWARE MFG. CO. 
Chicago 18, Illinois 
SEE OUR CATALOG IN SWEET'S 
Arch tecturail File @ Light Construction File 
VISIT OUR DISPLAYS: Architects Samples Corporation, N.Y.C. 
Chicagoland Home Building Center, 130 W. Randolph St. 
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ing to the F. W. Dodge Corp., con- 
struction news firm. 

The total was the highest for any 
February on record, and the Janu- 
ary-February total also was the 
highest ever for the two months. 
The February figure was $1,581,- 
145,000, up 29 per cent from Febru- 
ary 1954 and 5 per cent ahead of 
last January. The two month total 
of $3,085,593,000 was up 30 per 
cent over 1954. 

“So far the picture looks strik- 
ingly similar to last year when the 
same two records were broken as a 
harbinger of what proved to be the 





biggest year of construction ever 
known,” commented Thomas 5S. 
Holden, Dodge vice-president. 

Both non-residential and residen- 
tial totals were the highest ever 
set in any February, with residen- 
tial being the stronger. 

Detailed February totals were: 
non-residential, $534,463,000, down 
5 per cent from January but up 14 
per cent over February 1954; resi- 
dential, $744,102,000, up 8 per cent 
over January and up 46 per cent 
above February 1954; heavy engi- 
$302,578,009, up 21 per 
cent over January 1954 and up 24 
per cent over February 1954. 


neering, 


Toy Sales to Break Through Billion Dollars 
With Buyers Now Building Up Inventories 


Samuel G. Goss, president of the 
Toy Manufacturers of the U.S. A.., 
Inc., predicts that 1955 will be 
“the greatest year for toys in his- 
tory.” 

“We expect to produce more and 
better toys, probably $600 million 
worth at the manufacturing level,” 
he notes. “This will put consumer 
sales at retail well over the $1.008 
billion reached with the close of 
1954.” 

Mr. (,0ss made his forecasts at 
the annual Toy Fair held by the 
group in New York. The fair drew 
an estimated 14,000 buyers from 
the United States and Canada. 

“Stocks are at their lowest ebb 
in years now,” Mr. Goss said, “fol- 
lowing a buying spurt just before 
last Christmas that left shelves 
bare at a time when production 
could not meet last-minute de- 
mands. 

“That means ordering will be the 
heaviest in history. 
be out to build inventories in toys 
for vear-round selling, a _ trend 
that is growing steadily through- 
out the nation.” 


He said that the do-it-yourself 


Buyers will 
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theme will receive much emphasis 
again by the toy industry in 1955. 

Meanwhile, another toy spokes- 
man predicts great things ahead 
for the $100 million-a-year doll 
business. 

David Rosenstein, president of 
the National Association of Doll 
Manufacturers, says that new ma- 
chinery developed by leading doll 
firms will greatly improve both 
the skin color and lifelike texture 
of dolls. 

At present, he adds, doll prices 
are mostly unchanged from 1954 
levels. 


Record Set in December 
For Mortgages on Homes 
The Home Loan Bank Board re- 
ports that December was a record 
month for home mortgage record- 
ings. The total came to $2.3 billion. 
The previous high was the $2.2 
billion in recordings for October 
of last year. These figures apply to 
non-farm mortgages of $20,000 or 


less. 


Department Store Sales 
Increase 15 Per Cent 

Department store sales in the 
week ended March 5 were 15 pct 
ahead of the comparable 1954 
week, reports the Federal Reserve 
Board. 

Only one of the 12 Federal Re- 
-Boston—failed to 
over the 


serve districts- 
show a 


week. 


gain previous 
A detailed breakdown of store 

sales follows: 

4 Weeks 


Week Ended Ended 
District Mar.5 Feb. 26 Mar. 5 
BHostor ] 
New York 
Philadeiphia 
{ levelar d 
Richmond 
Atlanta 
Chicage 
St. Louis 
Minneapolis 
Kansas City 
Dallas 
San Francisco 
; S. total 


Small Loan Industry 
Helps 10 Million 


The nation’s small loan industry 
made more than $2.850 billion 
available to nearly 10 million per- 
sons last year, according to the Na- 
tional Consumer Finance Associa- 
tion. 

The 8,225 licensed consumer 
finance offices across the country 
now handle nearly 40 pct of all 
personal cash installment loans, 
says Paul L. Selby, executive vice- 
president of the association. 

He reports the industry’s volume 
of outstandings at present are at 
a record high of about $3 billion. 
This compares with $450 million 
in 1929. 


Steel Production Index 
Highest in 14 Months 


The nation’s steel industry pro- 
duced 8.5 million tons in Febru- 
ary, bringing the index of steel 
output to by SF 
October, 1953, reports the Ameri- 
can Iron and Steel Institute. The 
index is based on the 1947-49 aver- 
age of 100. 


the highest since 


February production was at 88.1 
pet of the industry’s rated capac- 
itv of 125.8 million tons annually. 

Output for the first 2 months of 
this year stands at 17.3 million 
tons, against 15 million tons for 
the like 1954 period. 
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The most amazing lawn food ever made 




















... and the easiest to sell! 


ONE FEEDING 
LASTS ALL SEASON 





ALL FOOD NUTRIENTS 
NEEDED FROM THE SOIL TO NOURISH FINE GRASS 











Recommend new Golden Vigoro complete lawn food uncondi- 
tionally! It’s a miracle of plant food research—made a new way 
(Pats. No. 2618546, No. 2618547, and others pending). Count on 
it for repeat sales year after year, repeated profits year after year. 
Get the full story from your Swift salesman now before the spring 
growing season. 


UNMATCHED ADVERTISING SUPPORT 
LIFE, POST, BETTER HOMES, and many more national magazines and 
gardening magazines— plus newspaper ads in large cities and out- 
door billboards reaching millions. 


SWIFT & COMPANY 
Your best sellers in gardening supplies—The VIGORO Family of Gardening Aids 


Vigoro is a registered trade-mark of Swift & Company. Copyright 1055 wift & Company 
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[2 — ae | New 


We re — _ Wir Wonpa WIRE 
it mends most anything! POCKET SAW 











WwOooOSman Srvit 


tasy $4 
FOR OMe PERT OW 








o LIKE /RON 


fine furniture 
lealfor home 
n ¥%4 O2- or 


HOLD 
Used by 
4 makers. !« | 
fice. 
CG”. ia 








A "MUST" for every outdoor kit 








es Made of hard steel. 20° long. Individually Retail 

* OZ. siz : ’ . ' ‘i ; 

naees 0OT 2 | packaged, coiled flat in cellophane envelopes. 

‘ a Cuts down small trees. Saws firewood and tent ¢c 
poles. Cuts heads off big fish. Imported from ea. 


France sed by commandos and para 


a 
McCORMICK IRON GLUE ae Sells on Sight... ae 


THE GLUE WITH MORE STICKING POWER—SELLING POWER! ne hunters. chlere, Gcherenen. comoers, Boy Seoutas  Dectere’ petes 


Featured in year-round advertising in ideal for novel and inexpensive gifts. $5.40 per doz. 
POPULAR POPULAR 
LIFE = mecuanics — science SAMPLE and catalog on request. FREE DISPLAY with order. 
Make this pre-selling ad campaign work for you 


ike BS ae SPB Seeks S| AMERICAN FOREIGN INDUSTRIES, Inc. 


McCORMICK & CO., INC. Baltimore 2, Maryland 617 Mission Street . San Francisco 5. Calif. 
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So seriously needed, it sells itself! 


Gin Dai 
THE ELECTRIC THERMAL CONVECTION UNIT 


DRIES CLOSETS, CABINETS 
STORAGE UNITS TO 160 cu. ft. 


STOPS MILDEW & MOLD 


fe 5 yeas! 
WITHOUT ATTENTION 


No chemicals! No moving parts! 


Used successfully in U.S.A. and 16 foreign 
countries. 3''x3"'x9"; wt. | lb.; hang it like 
pin-up lamp, on screw or nail. Operates 
for ao few pennies per month, 25w. | 15v. 
AC-DC, UNDERWRITERS APPROVED. 
Retail List Price $7.50. 


Every sale sells many neighbors! 
‘Air ODri"’ 


can make many sales ond friends 
for you-it is GUARANTEED for 5 yeors! AIR 
DRi ASSOCIATES. ST. PETERSBURG, FLORIDA 
(Mail Address:) Dept. 853, P. O. Box 41! Sta- 
{Showroom:) 6706 Central Avenue 


tion A 








WRITE FOR DISCOUNTS AND LITERATURE 


eeeiil ii 











Sd) | 


MALE 


Roofing 


Siding 


Lead 
Head 


Screw 


Flooring 


Underlay- 
ment 


Pallet 


Drywall Ring Shank 


Write 
for Samples 


W. H. MAZE COMPANY 


PERU, ILLINOIS 
EST. 1848 


“Producers of better nails 
for the better application 
of siding and roofing” 








Banker Warns Housing Construction Exceeds 
Demand, But Long Range Outlook Is Favorable 


Homer J. Livingston, president 
of the American Bankers Associa- 
that the nation’s 
house-building boom may run into 
trouble. 

New 


tion, warns 


private housing starts in 
January ran at an annual rate of 
1.424 million, he points out, call- 
ing this “an exceptionally high 
rate.” 

He notes that new housing units 
are running 800,000 yearly in ex- 
cess of the number of households 
formed. But the banking spokes- 
man was cheerful over the long- 
term business outlook. 

“As we look back over the last 
half century,” he told the ABA’s 
annual savings and mortgage con- 
ference, “it is apparent that de- 
spite occasional periods of eco- 
nomic decline, the long-term trend 
has been upward. It is my convic- 
tion that this upward trend may 
even be accelerated in the next 
decade. 

“The 


schools, 


needs of our people for 
hospitals, utilities and 
highways, as well as vast expendi- 
tures for industrial research and 
the determination of people to im- 
prove their economic welfare, as- 
sure the continued growth of the 
American economy.” 
Cline Smith, construc- 
tion economist for F. W. Dodge 
Corp., told the same banking group 
he expects new housing starts this 
year to set a record, topping even 
the 1.4 million starts of 1950. 
“We are building 
tremendous clip,” he admitted. “! 
expect some tapering off in the 
rate of starts and contracts later 


George 


houses at a 


this year.... 

“During the coming five-year 
period. I would expect housing de- 
mand to be sustained, not at 1.5 
million units a year, but certainly 
well over 1 million 
nually.” 


units an- 


He said the fact that new house- 
hold formation is at a low ebb now 
“reflects the low point in births 
reached in the depression some 22 
vears ago. 

“From here on, we can expect a 
gradual rise in household forma- 
tions for a few years, and begin- 


ning about 1961, a tremendous up- 


surge to heights never before 


known.” 

Mr. Smith told the bankers that 
houses are getting bigger and 
there are more single-family 
homes than ever before. 

Along with the sharp gain in 
one-family houses, he noted, oc- 
curs a swing toward home owner- 
ship instead of renting. 

The average floor area of houses 
has jumped 5 pct since 1951, ac- 
cording to the economist. 


Economist Says Budget 
Is Nearly in Balance 

Dr. Arthur Burns, chairman of 
President Eisenhower’s Council of 
Economic Advisers, says the fed- 
eral government is in the “imme- 
diate vicinity” of a balanced 
budget. 

He told Congress that the 
budget for next fiscal year, which 
starts July 1, balanced “in a prac- 
tical sense.” 

Pointing out that the Presi- 
dent’s budget indicates a deficit of 
$2.4 billion for 1956, Dr. 
turns said: “It is my expectation 
and hope that the budget showing 
will be than 


fiscal 


better the figures I 
have cited.” 

The projected spending figure 
for fiscal 1956, he says, “may well 


turn out on the high side.” 





HARDWARE HUMOR 
By Hardware Age 








“Stop saying ‘gesundheit’ every time 
he asks for an escutcheon.” 
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HOTTEST NEW 
COUNTER ITEM! 


Proven Bacterial Garbage Destroyer 


SAFE! SILENT! EASY TO USE! 


NATIONALLY ADVERTISED 


in the nation’s leading 
fs magazines such as 

AMERICAN HOME and 
BETTER HOMES & GARDENS 


Converts garbage can into an automatic 


garbage disposal unit . . . 

Consumes garbage without ODOR, FIRE 

ACIDS, or mechanical devices. E-VAP lique 

hes organic wastes, in lad ling Egg Shells, Cof 

fee Grounds, and Bones. ENDS NEED for 

garbage collection. Small residue makes excel 
| lent COMPOST. Ideal for homes and summer 
¢ cottages. Opens a new world of proht 





y 
TOM eo lie 47 


END 





Contact your Wholesaler or write 


E-VAP CORP. 





Muskegon, Mich. 











Dept. HA-1, Box 655 





Comfort Line's Complete New Line 
TABLES 


with the highest profit 
margin in the fieid! 





BRASS ARMS, LEG-TIPS 


35 


$ Permanent Black Oxide Plating §$ Finest Quality becked by 4 


on Bonderized Steel’ Not a years of successful manufactur 
Paint Finish becomes actual! img experience 

part of metal Never Chips or Mod ‘ 

awit ~ — 30, 31 packed | per ctn 


$ Models 3 and 31 have Expand $ Models 4. 35 packed 6 per ctn 


*Slightiy H gher Zone 2 


JOBBER AND DISTRIBUTOR INQUIRIES INVITED! 


able Swivel Tops KD 


Combort Baines Ene. 


1735 West Diversey , Chicago 14, Ui. 
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K NEW BEAUTY IN DES! 





Pe J 
+ > 


= Ws EMPI ¢E- | - rie P 
the FULLY AUTOMATIC Percolator 


With The New, Fast-Acting COLD WATER PUMP 


More delicious. fuller flavored coffee—fast« 








X with a smaller amount of ground coffee 
YX. Cold Wete: | These hoppy results are assured by the 
Insulating Selecto-matic adjustment and the newly 
Stem and designed Cold Water Pump in this latest mode! 
| Pump | EMPIRE-MATIC” Electric Percolotor. Hotter 
| water is poured over the coffee—faste: 
\ to speed perking, bringing ovt all the fine 
. | coffee flavor. “EMPIRE-MATIC” is completely 


avtomoatic—riaght down to the red signal | 


7, 
; 


New Cold Water Pump that shows when coffee is ready to serve 
distributes horter ater A , ‘ 

ne ’ smort in crore oO it 7, 
fester ewer coffee fer 3 its so . des grees Qa Ov . 


speedier perking beauvt ful ’ sells on sight! 


2s SIGS ene 
Electric Sandwich Toaster & Waffiler 


A chrome-plated beauty with 130 
sq. in. of grilling surface— 


interchangeable grids—heat in- 





dicator—removable dripping pan. 


No. 788 
$15.95* 


ramous FOR: 


. puTOMATIC » guectaic C 
peRcoralor s 





TRic 
* 1 ¢ Gauls 


s 
. ail TOASTER 


* pane ian ERRS 


o toe 


est 





“lhe METAL WARE Corporation 


Two Rivers, Wisconsin 


Me — 





149 











Ship ~ Gi 


| 
) 
: 
rom +" 4? 
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ENDS DRIPPING 
from PIPE SWEAT 


REDUCES HEAT LOSS 


THICK FIBERGLASS 
REMOVABLE TAPES 


PIPE WRAP 


HOT and COLD WATER PIPES 


ALUMINUM FOIL 


PER ROLL 


10 FOOT COVERAGE 








DOMESTIC INDUSTRIES CO. 


CHICAGO 16, WLLINOTS 


. T rs 


/ you'll FIND ITS 


PROFITABLE 
to send us your Fence and = 


Metal Specialties orders | eo 


To cash in on this casy moncy send for litera- 
ture and familiarize yourself with the Stewart 
line. Then when you get an inquiry for some 
Stewart product you will be in a position to 
give the prospect the information he desires, 
and close the sale. Remember, you make no 
investment—you carry no stock. Every year 
more hardware dealers are making extra profits 
through this arrangement Are you getting your 
share? Write for catalogs today 





lrom Picket Fence 


OTHER PRODUCTS: 
Steel Flagpoles 
Wire Mesh Partitions 
Settees 
Window Gvords 


Stewort Choin Link 
Wire Fence 


THE STEWART (RON WORKS CO., 
??7" Stewort Bloc Cenmeemnot | 
éaperts in Metal fabsicetrons since 1886 


Personal Income Rate 
Ahead of Last Year 


Personal income in January ran 
at an annual rate of $290.7 billion 

or almost $6 billion higher than 
the year-earlier level—reports thé 
Commerce Dept. 
officials 


Government point 


that the January rate resisted the 


out 


customary sharp decline from De- 
cember. The rate was $291.4 billion 


~~ -— + 


in December. 


Private wages and salaries in 


January came to a yearly rate of 
$165 billion, or $1.2 billion higher 
than in December. 
About 


ith Pay rolis of 


reie\ 


half of this rise occurred 
plants turning out 
refrigerators, auto- 


ision sets, 


mobiles anda other durable goods 


hese factories saw ae rise in 


hourly Carnings and a longer-than- 
week for January. 
hooked by 


the department 


lal work 


New orders manufac- 
also re- 
amounted to $25.3 


billion in 


$20.9 billion in 
Pro- 


were 


last vear. 
the month 
$1 billion ahead of 


1954, total. 


Radio Shipments Drop 
Sharply for 1954 


Radio shipments, excluding auto- 


pile units, ame to 6.1 million 
it) 1954, a 
1953 total of 
the Radio - Electronics - Television 
Manufacturers 

The 


( ember 


sharp drop from th 


et ; 
‘ 


. million, reports 
Association. 

De- 
were uD 
past the | 
against 711,000 
November. 


industry group noted 
shipments 
sharply. They climbed 


’ 
’ 


million mark, 

shipped in 

New York State 
close to | 


the 


radios 
last 
million 
nation. California 
ranked second with almost 500,000 


receivers 


Dealers in 
year received 


sets, pacing 


Bigger Skate Market 
Forecast for 1955 


Pre-season roller skates 


sales of 
indicate that the industry is head- 
ing for an all-time record year, ac- 
cording to a statement made by 
Harry S. Swain, sales manager of 


roller skate sales for the Arms and 


Ammunition alvision f Oh 
orp., prior t 


New 


Mathieson Chemical ' 
the American Toy Fair in 
York. 

He added that 


rt nier 


the $40 million 


year skate industry 


look forward to 


over tne next de 


The saies exe ive sald tnat nis 


market eVal lati i Was passed Oli Line 
expanding market [or } ivenlie proa- 


™ +1 ‘ . i] '. . i-a @ . 
icts, new outietS tor rower SKAaALesS 


ynoiesaie ievelis, 


° , 
and landising meth- 


ods Hi 


‘ 
s 


pointed that birth sta- 


stics lead onclusion that 


Vrowiliny Mal 


iv years. 


Appliance Sales Down 
Slightly During 1954 


aies ot nousenoid retrigerators 
lipped slightly 
prodqucers ana 


; inces the 


Manufactur- 


Stores 
slightl 
runninyv 


1953 and 


National Gypsum Sets 
New Record on Sales 

National Gypsum ¢ reports its 
1954 
record highs and Chairman Melvin 
H. Baker 
all of our products are 
sold.” 


Mr. 


year 


sales and earnings In rose to 


notes that “practically 


now over- 
Baker predicts results this 
1954 because of the 


demand fo ma- 


will top 


heavy building 
4 


teriais. 


. > e > 
Sales last vear came to $126 mil- 


al 
lion and net income reached $4.50 


share, according to 


per common 


preliminary figures. 
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BULL ‘7 DOG 


Cle. HOUSEHOLD HARDWARE 
- since 1872 
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Steady Sales to Satisfied Gustomer 


» « « YEAR IN AND YEAR Our / 





E.H. TATE CO., 251 Causeway St., Boston, Mass. 




































































BETTER STORE 


FIXTURES 
FOR LESS 
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“PEG PANEL” BACKS 
Write for catalog No. MH TODAY 


W. C. HELLER & CO. 
MONTPELIER, OHIO 





SAVE YOUR TIME 


Folding Leg 
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6 6 © 
1) Permanent riveted latch losts 
indefinitely connot loosen (2) 
Latch eccentric prevents over 
stressing of coi! spring. (3) Mard 
drawn spring wire keeps latch 
securely and tightly in place in 
both open and closed positions 
4) Threaded holes ond jiom nvts 
on hinge bolts insuyre proper per 
manent adiustment. Will not loos 
en; keeps table legs rigidly secure 
5) Flanges give maximum support 
aot stress points 6) Serew toca 
tions accommodate vorievs leg 
widths ond ore placed to insure 
vtmost support. (7) Catch is integ 
rol port of VY hot rolled steel 


Large scale publicity, national advertising, a 
self-selling carton and consumer folders all 
work to sell the Bostrom Hinge for you. No 
question about it, these selling aids save you 
valuable time in your store. This compact, 
sturdy one-piece hinge guarantees fast turn- 
over and plus profits just by putting it on your 
shelf. So many uses — on kitchen and dinette 
tables, ping-pong, game and card tables, end 
tables and many, many more. So easy and sim- 
ple to attach it is ideal for even your most 
amateur “do-it-yourself” customer. Screws and 
instructions included in each box. Packed 12 
boxes to the carton. Carton shipping weight 
50 lbs. 


Almost every customer you have will see 
large ads in Model Railroader, Popular 
Mechanics, Mechanix Illustrated, Ameri- 
can Home, Better Homes and Gardens, 
Home Craftsman or Family Handyman 
Be sure you have your Bostrom Folding 
Leg Hinges in stock when these customers 
come to your store to buy. Order today 





Available at most hardware wholesalers 
lf your wholesaler has not received his Bostrom 
Folding Leg Hinges write 


BOSTROM 


MANUFACTURING CO 








Oregon St., Mitwaukee 4, Wis 
















Ship ~ Stik 


(ond PIPE WRAP 


FOR |” & >,” WOT and COLD WATER PIPES 


ENDS DRIPPING 
from PIPE SWEAT 


REDUCES HEAT LOSS 


THICK FIBERGLASS 
REMOVABLE TAPES 


PER ROLL 


10 FOOT COVERAGE 








DOMESTIC INDUSTRIES CO. 


CHICAGO 16, WLLINOIS 


Yom j 
( YOU'LL IND ITS 
PROFITABLE 


to send us your Fence and 


Metal Specialties orders | 








To cash in on this casy moncy send for litera- 
ture and familiarize yourself with the Stewart 
line. Then when you get an inquiry for some 
Stewart product you will be m a position to 
give the prospect the information he desires, 
and close the sale. Remember, you make no 
investment—you carry no stock. Every year 
more hardware dealers are making extra profits 
through this arrangement. Are you getting your 
share? Write for catalogs today 


trom Picket Fence 


OTHER PRODUCTS: 
Steel Fiagpoles 
Wire Mesh Partitions 
Sertees 
Window Gvords 


Steweort Chain Link 
Wire Fence 


THE STEWART IRON WORKS CO., INC. 
277" Stewort Bleck. Crmermneti |. Ohio 
éaperts in Metal fabsicatrons since 1886 


Personal Income Rate 
Ahead of Last Year 


Personal income in January ran 
at an annual rate of $290.7 billion 

or almost $6 billion higher than 
the year-earlier level—reports the 
(_ommerce Dept. 

Government officials point out 
that the January rate resisted the 
customary sharp decline from De- 
cember. The rate was $291.4 billion 


in December. 


Private wages and salaries in 
January came to a yearly rate of 
$165 billion, or $1.2 billion higher 
than in December. 

About half of this rise occurred 
in payrolls of plants turning out 
television sets, refrigerators, auto- 
mobiles and 


These 


hourly earnings and a longer-than- 


other durable goods. 


factories saw ae rise in 


usual work week for 


January. 
New orders booked by manufac- 


turers, the also re- 


department 


’ 


ports, amounted to $25.3 billion in 


January, against $20.9 billion in 
same month last 
sales for the 

or $1 billion ahead ot 


1954, total. 


. . D a0 
vear. Pro- 


month were 


Radio Shipments Drop 
Sharply for 1954 

Radio shipments, excluding auto- 
mobile 
in 1954, a from the 
1953 total of 7.2 million, reports 
the Radio - Electronics - Television 


came to 6.1 million 


units, 


sharp drop 


ASs« Clation. 


ne ited | Je- 


were up 


Manufacturers 

The industry group 
cember shipments 
sharply. They climbed past the 1 
mark, 711,000 


radios shipped in November. 


million against 
Dealers in New York State last 
received million 
sets, pacing the nation. California 
ranked second with almost 500,000 


recel\ ers. 


year close to 1 


Bigger Skate Market 
Forecast for 1955 


Pre-season sales of roller skates 
indicate that the industry is head- 
ing for an all-time record year, ac- 
cording to a statement made by 
Harry S. Swain, sales manager of 
roller skate sales for the Arms and 


the American Toy 


Ammunition aivision or Ui 


Mathieson Chemical Corp., prior t 
Fair in New 
York. 

He added that the $40 million-a- 
skate industry could 


year roller 


look forward to continuing gains 
over the next decade. 

The sales executive said tnat his 
market evaluation was based on the 
expanding market for juvenile prod- 


> 


icts, new outle tor roller skates 

and wholesale levels, 
and improved merchandising meth- 
ods. He pointed out that birth sta- 
tistics lead to the conclusion that 
there will be a steady growing mar- 


luring the next 10 years. 


Appliance Sales Down 
Slightly During 1954 


o.. | 1 > e< : 
saies of nousenoid retrigerators 


and electric ranges 


lipped slightly 
in 1954 at both the producers and 
nounces the 


Manufactur- 


Tors ie ' i : iT 


iume ran 
ars total of 
lion. Stores 
hases slightly. 
sales running 


1953 and 


National Gypsum Sets 
New Record on Sales 

National Gypsum | reports its 
sales and earnings in 1954 rose to 
record highs and Chairman Melvin 
H. Baker that 
all of our products are now over- 
sold.” 

Mr. Baker predicts 


year will top 1954 because of the 


notes “practically 


results this 


heavy demand for building ma- 


teriais. 
- } 1. . . . . > ‘> . , 
Sales last year came to $126 mil- 
a das 
reached $4.50 


7 
lion and net income 


share, according LO 


per common 


preliminary figures. 
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Folding Leg Hinge 
_ , ° 


1) Permanent riveted latch losts 
indefinitely cannot loosen (2) 
, Latch eccentric prevents over 

\ — stressing of coi! spring 3) Hard 

“ : drawn spring wire keeps latch 

Steady Sales to Satisfied Customers ) ~y th 4A SS 
both open and closed positions 

| 4) Threaded holes and iom nvts 

+ « « YEAR IN AND YEAR Our / . on hinge bolts insure proper per 
manent adivustment. Will not loos 


E.H. TATE CO., 251 Causeway St., Boston, Mass. j : Sep Seem See ae Sey sane 





5) Flanges give maximum support 
of stress points 6) Serew loco 
tions accommodate vorievs leg 
widths ond ore ploced to insure 
utmost support. (7) Catch is integ- 


ral port of Ve hot rolled steel 
FIX ’ URES Large scale publicity, national advertising, a 


self-selling carton and consumer folders all 
FO R L £ ss work to sell the Bostrom Hinge for you. No 
his rs mE question about it, these selling aids save you 
i » 2 valuable time in your store. This compact, 
sturdy one-piece hinge guarantees fast turn- 
over and plus profits just by putting it on your 
shelf. So many uses — on kitchen and dinette 
tables, ping-pong, game and card tables, end 
tables and many, many more. So easy and sim- 
ple to attach it is ideal for even your most 
amateur “do-it-yourself” customer. Screws and 
instructions included in each box. Packed 12 
boxes to the carton. Carton shipping weight 
90 Ibs. 





a iP Almost every customer you have will see 
= large ads in Model Railroader, Popular 
Mechanics, Mechanix Illustrated, Ameri- 
can Home, Better Homes and Gardens, 
Home Craftsman or Family Handyman 
Be sure you have your Bostrom Folding 
Leg Hinges in stock when these customers 
come to your store to buy. Order today 


Available at most hardware wholesalers 


lf your wholesaler has not received his Bostrom 


ne 3 
INTERCHANGEABLE — ADJUSTABLE | AZEEIR, Folding Leg Hinges write 
“PEG PANEL” BACKS 
Write for catalog No. MH TODAY . } =lek-we-ael., 


oe 
W. C. HELLER & CO. , - MANUFACTURING CO 
MONTPELIER. OHIO Oregon St., Milwaukee 4. Wis 
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or 


Little Giant “’ 


Lege 


LOW RETAIL WITH 
FULL DEALER PROFIT 


There's good profit in selling edgers, 
especially the Little Giant. Here's why. 
it has all the features of expensive 
edgers including self sharpening 
blade, yet sells for as low as $3.30 

- @ price every home owner can af- 
ford. This means fast turnover ot 
full 50 per cent profit. 

Order your L.G. Lawn Edgers 

from your jobber today. Also ask 

about the popular Lown Razor 

and 65 other Lawn and Farm 

Tools or write us. 

A FREE HATHAWA 
SHIRT to Mr 4 i 
don, Western 


=feore (,eorw: 


" 
! 
I « 


send 


Als 


obnper 


and companys 
North Wayne 
Tool Co. 
Oakland 1, Maine 








BLAIR Model 66 
21” Power Mower 


Also available: 18” Reel Power Mow- 
ers, Blair Rotary Mowers, and a full 
line of fine hand mowers. 

If it’s made by BLAIR, the qua! 
ity’s there. 


BLAIR MANUFACTURING CO. 
Telephone 2-7449 
Springfield 7, Mass. 





Consumer Mailers 


New Wholesalers’ Aids for Dealers’ Use 











Lawn and Garden Guide 

Published by Whitlock 
Whitlock Corp., wholesaler, 

Mount Vernon, N. Y., published a 


1955 edition of “Fun in the Sun,” 


a lawn and garden guide for deal- 
ers’ distribution to consumers. 
The 24-page rotogravure guide, 
printed in two colors, features 
garden and lawn tools, agricultural! 
chemicals, hand and power mow- 
ers, hose, 


sprinklers and spray) 


equipment, picnic jugs, grill equip- 


ment and lawn furniture. 











American's Promotion 
A spring 


‘“Vawn and Garden” 
catalog for dealers’ use has been 
issued by American Hardware ‘ 
wholesaler of Pittsburgh, Penna. 
The 24-page rotogravure booklet, 
features gar- 


printed in two colors, al 
den and lawn tools, hand and power 
mowers, 


chemicals and 


' l4 } 
iawn Seeas, avricuitlurai 


spray equipment, 
power and hand tools, paint and 
accessories, sporting goods, house- 
wares, electrical 


toys and 


? 
appil- 


Hall Spring Tabloid 

Hall Wholesale Co., Inc., Dallas, 
Texas, published an 8-page tabloid, 
Festival of Super Vaiues, 
in three colors. The circular was 
prepared for dealers as a tie-in with 
National Hardware Week. 

The spring promotion features a 
wide range of housewares, fix-up 


Spring 


tools and materials as well as lawn 


and garden needs. 





Uniform Plumbing Code 
Approved for Cities 
The American Standards 


Clation has 


ASSO- 
approved a uniform 


code for plumbing in municipali- 
ties across the country. Sponsors 
of the code include the American 
Society of Mechanical 
American 
Association. 


Engineers 
and the Public Health 
The code is designed to modern- 
iz® practices and also to coordinate 
the work of plumbing equipment 
manufacturers, architects, contrac- 
tors, building officials and others. 


Montgomery Ward Sales 
Decline $112 Million 

Ward & Co., the 
nation’s second biggest mail order 
firm, announced 


Montgomery 


sales and 
earnings for the fiscal year ended 
Jan. 31. 

Net profit fell to $35.2 million 
from the previous vear’s $41.2 
million. Sales declined to $887.3 
million from $999.1 million. 


lower 


Ward's 
government 


cash and 
stood at 


$327.2 million at the close of its 


stockpile of 


securities 


latest fiscal year. 


Wholesale Prices Down 

The government’s wholesale 
price index eased 0.1 pct in the 
week ended March 8, reports the 
Bureau of Labor Statistics. A drop 
in meat prices caused the over- 
all decline. 

It put the index of average pri- 
mary market prices at 110, based 
on the 1947-49 figure of 100. 


Plastic Pipe Price Cut 

A 17 percent cut in the price of 
plastic pipe was announced recently 
by Carlon Products Corporation, 
Cleveland, Ohio. A company execu- 
tive credits the price reduction to 
lower material costs and savings 
in manufacturing which are now 


passed on to the users. 
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XCELITE 
The 
Quality 
Tools 
Preferred 
by the 
Experts 














Combination 
Detachable Screwdr 


Stubby 
Combination Detachable 








For over 35 years 
these screwdrivers, 
nut drivers, pliers 
and adjustable 
wrenches have 
meant profitable. 
no-comeback busi- 
ness for dealers 


and jobbers. 


WRITE FOR 
COMPLETE 
CATALOG NOW! 


XCELITE 


Incorporated 
(formerly 
Pork Metalware Co.) 


Dept. G 
Orchard Park, N. Y. 






























































No. 137 Bench 
Nut Driver Set 


No. 99 Roll Kit Set 





13 combination tools | 














Architects and 
Builders Specify 


~«(CHICAGO) — 





SPRING HINGES 





@ Modern Factories 

@ Office Buildings 

@ County, State and 
Federal Buildings 

@ Ships of Our Navy 


And the New Luxury Liner 
S.S. United States 









Every year more and more Architects 
and Builders are specifying Chicago 
Spring Hinges because they are care- 
fully designed with many superior 
features. They are smart looking and 
streamlined to harmonize with modern 
architectural requirements. 





Type BU2001 
Triplex” 


“Spring Hinges of Quality” 





Chicago Spring Ninae Co.) 


m® THE SHETLAND COMPANY, INC., LYNN, MASS. 


1500 CARROLL AVE., CHICAGO 7 ILL 
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THEY BOTH GO FOR and BUY! 


lt a 


THE Gt Mand 


ALL-PURPOSE ELECTRIC 


POLISHER - SCRUBBER 


Only 


$299 


GIFT PACKAGED 
FAIR TRADED 








You can take the word of these suc 
cessful promoters of this versatile 
best-seller! 





par 


or " 
The Shetland All-Purpose | . peur 
Polisher - Scrubber - Buffer rt STRA 
- Waxer - Sander - Driller - ABRAHAM 


does the work of a dozen 
different household, ga- 
rage and hobby-shop tools 
—and for a low price that 


Sasha hy 
GIMBELS 


stops window, store, news- “YL 
paper ad and radio-tele- 
vision shoppers right in 





Hechts gros. 
SMITH 
GOLD parpreral 


their tracks, and sends them 
heading toward Shetland- 
stocked stores. Ils yours one? 


Serubs yrs 
Floors » A 
> = cA. a ' 














ae ° * —— SEE YouR 
ae Buf s Furniture JOBBER 
ms ey i oh 
Wh ave 3 yihGe OR 
——_f}) yoy | S84 WRITE 
a VA A a ee 
Simonizes Cars Drilis to 4" Sends 







































NEW RAPID SLAW 


& VEGETABLE CUTTER 


Clamps securely to PYREX,DISH- 
ES +213-221-222-624. NO SLIP 
OR SLIDE - SAFE - EASY TO USE. 
Slice, serve, store or cook .. . all 
in one dish. 

Display card with each dozen 
+28 - 60 - 68. 


Gvuoranteed to REMAIN SHARP 10 
years. WOMAN’S FAVORITE FROM 
COAST TO COAST. Ask your jobber. 


BLUFFTON SLAW CUTTER CO. 
BLUFFTON, OHIO 








Promotions 








Ask your 
jobber'’s salesman about 


FULLER'S GOLDEN 
HUNDRED SALESMAKER 


with unique SCREW DRIVER 
TESTER and 100 famous 
Fuller Screw Drivers! 


FULLER eee 


(came , Land 
tts | World's Largest Producers of 
etl Unbreckable Amber Handle Tools 





ors 67 


Manufacturers’ New Merchandising Plans 


Weather Proof Co. to 
Sponsor TV Promotion 

The Weather Proof Co., Cleve- 
land, Ohio, will begin commercial 
participation in the Steve Allen’s 
“Tonight” telecast over a 44-market 
NBC network starting April 8. It 
plans to advertise its Duo-Matic 
triple-track aluminum windows, 
Duo-Dor and Kangaroo combina- 


tion doors that are retailed exclu- 
sively through hardware and lum- 
ber dealers. 

To cover markets not receiving 
the Allen show, consumer advertis- 
ing has also been scheduled for 
Life and Good Housekeeping maga- 
zines. In addition the firm will also 


promote its products by awarding 


Steve Allen 
show and the CBS Bob 


them as prizes on the 
Crosby 
show. 

A complete line ef point-of-sale 
material is prepared by the com- 
pany to help local dealers tie-in 
with the Steve Allen TV program. 
These include die-cut counter dis- 
play cards, window streamers, mat 
ads, outdoor advertising, TV films, 
Radio spots and direct mail pieces. 
Liberal cooperative advertising al- 
available to tie-in 
with the national campaign at the 
local level. 


lowances are 


Records to Promote 
Huffy Power Mowers 

A consumer promotion on power 
lawn mowers by Huffman Mfg. Co., 
Dayton, Ohio, this spring features 
a phonograph recording of the prin- 
cipal sales points for the Huffy gas- 
oline and electric rotary mowers. 

Consumer magazine advertising 
will carry a coupon offering the 
record for 25 cents. A certificate 
worth $1 on the purchase of any 
Huffy mower goes with the record. 
The record may be returned for a 
25-cent refund. Names of Huffy key 


dealers are on the records. 





Unemployment Increases 
Slow Up in February 


The nation’s unemployment total! 
gained 36,000 to reach 3.383 mil- 
lion in the month ended in Febru- 
ary, the government reports, but 
it marked the first time since the 
fall of 1953 that the jobless figure 
fell below yvear-earlier levels. 

Unemployment for February, 
1954, was 3.671 million. 

Meanwhile, employment eased 
below the 60 million mark. It de- 
clined by 212,000 to reach 59.938 
million in early February. 

The slim rise of 36,000 in the 
number of unemployed compared 
with a big jump of 583,000 be- 
tween January and February of 
last vear. 


Commerce secretary Weeks and 
Labor Secretary Mitchell, in mak- 
ing the figures public, commented: 

“A pickup in factory employ- 
ment was the most significant la- 
bor market development in Febru- 
aArV. . « 

“Agriculture and construction 
dropped off because of the severe 
weather, and the winter decline in 
trade continued. In both finance 
and service, employment did not 
change much, but was at a pe: 
evel for the month.” 

Manufacturing plants listed 
than 16 
workers on their pavrolls in Feb- 
ruary. 


slightly more million 
This was an increase of 
January. 
The biggest factory job gain came 
in the machinery industry. 


117.000 employees over 
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Two money makers—One great name 


PLANTABBS 


1 PLANTABBS PLANTABBS 


Plant Food Tablets Aquarium Plant Food 










Jet black top— sparkling 
clear louvers 


DELUXE MODEL 12 
Mahogany top— buff louvers 


Why Welch _..”..... 


Twe tones of gray 





























i" PLANT FOOD 
"i TA ot srs 


— seer * 


World's Largest-Selling | Makes Plants Thrive 





Plant Food Tablet and Fish Healthy ln 
Used by millions for house Leading aquarist writes, e 
plants, flowers, vegetables. “Plantabbs Aquarium Plant LIGH7 is 
11-15-20 formula provides Food little short of terrific. 
all vital food elements. In Keeps fish in fine shape, 
25c, 50c, $1.00 and $3.50 lants reproduce, even 
sizes. Packed in colorful sell- jloom.”” Packed 24 to sell- ad j ° 
ing cartons. Samples on re- ing carton. (Retail, 35¢ a T e nation s iggest 
quest box.) Samples on request. 
Nationally advertised Recommended by 





12 Months a Year! Leading Aquarists selling hassock fon i 


Ask your jobber or order direct — Dept. HA 4 Compare price, profit, performance and you'll 

PLANTABBS CORP. Baltimore 1, Md. see why WELCH AIR FLIGHT consistently 

anaes wnat ane tops the industry in sales. Patented WELCH 

AERO-INDUCT LOUVERS are the most 

GARDEN HOSE | pA ss rohan gcmnaag pr 

circulation, direct a maximum, even flow o 

in BULK cool air. No drafts, no blasts, no raucous 

eas noise. Customers favor Welch styling and 

Meets Ail Competition quality backed by the Welch 5-year motor 

Gives your customer the guarantee. You will like Welch easy-sale- 

exact length he needs ability and the simplicity of obtaining all 

your fan needs from one source of supply. 
For instance... 


Welch Takes to Wheels 


THE NEW Wheel-a-breeze is the 





























get full details from your 
Jobber’s Salesman or write 
on direct to 


.. % 











best looking fan on wheels. Raises 
and lowers. Revolves to intake or 


SUPPLEX CORPORATION s yori 
GARWOOD, N. J. te 7 


Believe it or not, only 


NS 44995 2 


4 Welch Window Fans. 


1: a straight 20" exhoust. 2: a 
20” electrically reversible, both 








You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE 








They’re interested in knowing of your plans wafer thin for flush mounting. 2 
to remodel, of new partners, stores sold 01 portables: a reversible and twin- 
hought, anniversaries, etc. a he otthes sash or | 
. m w ws. 
Write us a short note about any of your causa 





activities you feel would be of interest to Sell Ve | 
others who read the News of the Trade regu- ii LLIGNT 
larly in HA. Don’t worry about style. Just Casy-seiling —_— 

give us the facts briefly ; we'll do the rest. Ad- Welch a 
dress your note to the Editor, HARDWARE AGE, Contact Your Welch Distributor or 


9 ie 
100 E. 42nd St., New York 17. N. Y. W. W. WELCH COMPANY, CINCINNATI 2, OHIO 
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a 


USE THE 


Mew = 


SELF SERVICE ISLAND COUNTER 
Both sides attractively display 
complete DAISY Line—everything 
for the home in rubber. Write for 
Special No. 1800 Island Counter 
Display Deal. 


SCHACHT RUBBER MFG. CO. 
Dept. A, Huntington, Ind. 





Now Anyone Can 
Nu 


THE DUO-FAST 
PUTTY KNIFE 


Here’s the ‘’Do-it- 
Yourself” putty knife 
your customers want 


um The Professional Skill — 
is built right in! 


'y 

~ <i 

a 
ok 


Patented shoper end 
packs, shapes, trims 
putty with one easy 
stroke. Other end is a 
handy scraper blade. 























Spring Steel e Rustproof Plating 
Comfortable Wood Handle 
Packed 12 to Counter Display Box 
See jobber or order direct. 
FASTENER CORP. 


HER SI 4 14, Wt 


Sporting Goods Spring 
Catalog Is Published 


“Sporting Goods,” a catalog for 
dealers use, was recently published 
by Stratton & Terstegge Co., Louis- 
ville, Ky., wholesalers. 

The 144-page catalog is illus- 
trated and printed on good stock 
to withstand hard use. The ready- 


reference index lists 168 main items. 

This dealers’ guide is designed 
so that it can be used with cus- 
tomers to sell items not stocked and 
as an aid in ordering regular stock 
items. 


GE Builds Third Plant 
For Home Cooling Units 

General Electric Co. says it will 
build a $15 million plant at Tyler, 
Tex., for manufacturing home 
cooling units. 

The plant is scheduled for com- 
pletion in the autumn of 1956 and 
will be GE’s third plant devoted 
entirely to home cooling equipment. 

The company discloses that its 
central home cooling sales have in- 
creased 10 times in the past 2 
years. 


Management Aids Book 
issued by Government 

The Small Business Administra- 
tion announces it has prepared a 
consolidated volume of 31 manage- 
ment aid pamphiets entitled “Man- 
agement Aids for Small Business.” 

The business book may be pur- 
chased from the Superintendent of 
Documents, Washington 25. D. C.., 
for 65 cents. 


THERE I$ A DIFFERENCE IN CHAMOIS 
YAN TIAL 


REG. U.S 
ga 


Themch, Vrocts4 
GENUINE 
CHAMOIS SKIN 
aU ttmicesme One. |) te: 
MADE IN USA 
Ask Your Jobber tor Our Dowble 
Duty Chomeois Double Valve! 
"SASIER TO USE 
"LASTS LONGER 
“CLEANS BETTER 
HOYT & WORTHEN TANNING CORP HAVERHILL, MASS. 








CARTON 
ASSORTED 
NIPPLES 


25's and 100's—!/," to I" Sizes 
Write for Catalog 


PITTSBURGH NIPPLE WORKS, 
1455 Spring Garden Ave., 


INC. 


Pittsburgh !2, Pa 
4H 











CHAIR-LOC 


Amazing New Liquid 
S-W-E-L-L-S Weod 
® Penetrates weed fibres— 
makes them ¢-x-p-a-n-d 
permanently. 
® Quickest and easiest way 
to fix leose chair rungs. 
leas, handles, dowels 
dove-tails, ete. 
A Fast-Selling impulse item 
Write for Free Samples and 
Literature 


CHAIR-LOC CO. 
Lokehurst 3, N. J. 








EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from 1 to 16 and up 
Woodburning Sets, Metal Tapping Sets, Too! 
Chests, Boat Builder Sets, Toy Lawnmowers 
Metal and Wooden High Chairs, Step-Up 
Chairs, Ironing Boards, Pull Toys, Push Toys 
Pre-Schoo! Toys, Sand Decorating Sets, Work 
Benches, Toy Cast-lron Cookstoves and acces- 
sories 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., INC. 


6130 North Clark St., Chicago 26, Ill. 














Mo 


adjustable LEVER TYPE 
DOOR AOLDERS 
_ toe 4A Type and Size for Every Door 
se Complete Display Merchandiser FREE! 
Se «=©6 WRITE: GRAND SPECIALTIES CO., 
Chicege 22, ill. DEPT. 12 


EDGERS—ROTARY HOE 


| Edgemaster Wt 2'4 Ibs $2.75 
>2 Edgemaster Wit 2'2 Ibs 3.75 
=3 Edgemaster Wt 2% ths 4.50 


COCHRAN 


FOWLER CALIF, 
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KEYS and PINS 
tor Hardware ane Mill Suppliers 


Boxed: individual Sizes Of Assorts. 





Gillen Groove Pins 
Round Pin Stock 






Square & Flat Key Stock 


by *° 
ORDER NOW! Taper Pins 
v4 @® Fast moving Woodruff Keys 


household items Gib Head Keys 







* Individually packaged in Write for Price & Discount Schedule 


Polyethylene bags to stim- , 
lohn Gillen Company F 


ulate impulse buying. 
2574 South SOth Ave 


Cicero 50 
























@ Each item attached to attrac- 
tive four color lithographed 


card. oe, 
Write for New Catalog No. 18 
and additional informationon 
these sturdy cast plated items. 


CKWOO 


Oe a ete at ee cee ooo 
OD, PENNA. PHONE 2891 











d 
Standard Hardened an 
PRECISION GROUND 
DOWEL PINS 
Packaged 10-20 100 to box 













— —_ J 








HOES — BOW RAKES ~— WEED CUTTERS 
DISTRIBUTION THROUGH JOBBERS 




















GARDEN HOSE | 

















ya 
’ 

WHAT'S NEW? in BULK 
Turn to pages Ill-II2 of this means 
issue. The Quick Check Card NO GUARANTEE 
properly filled out will bring HEADACHES 
you quickly the details on 





get full details from your 


new products that interest oa ieee, Cte on eatin 
you. of... —_ direct to 


IT'S QUICK—IT’S FREE 


WORLD’S FINEST STOVE and 


ALL-PURPOSE UTILITY MATS 
ARISTO-MATS pam: 
Greater Volume! Bigger Profits! 


See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 











GARWOOD, N. J. 





SUPPLEX ——— 
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Classified Opportunities Section 





Help Waonted, Accounts Wanted 
Business Opportunities 
Representatives Wanted. etc. 


Set solid. moximum 50 words $5.00 
Eoch additional word 10 


Positions Wanted 


(Specio! Rote) set solid. moximum 
50 words 
Eoch additional word 
Allow Seven Words for Keyed Address 
or Your Address 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5°%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


CLASSIFIED ADVERTISING RATES 


NOTE: Sompies of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number odvertisers uniess occompanied by 


sufficient postage for remailing. 
No agency commission allowed 


HARDWARE AGE is published every other 
Thursday. Classified forms ciose [5 days 
prior to publicetion dote 


Remittance must 
of check or 
stomps 


in form 
not currency orf 


eccompany order 
money order, 











Representatives Wanted 


Representatives Wanted 


Representatives Wanted 








REPRESENTATIVES WANTED FOR 
ONE OF LEADING LINES OF 
BUILDERS HARDWARE 


Long estod 
‘al gr ¥ 


nos 


shed monufocturer with 
occeptobie, complete line of locksets 
several territories open. Our prod 
ucts. consisting of key-in-knob sets. entrance 
nandie sets, possage, bath and bedroom sets 
screen and combination door sets 
nized for their precision quality and 
economy. Please write only if you are at pres- 
ent contacting Building material and ltumber 
deciers, hardwore dealers and iobbers. State 
nes you are now carrying and experience 
field 


excellent 


choice 


Address Box 340. care of HARDWARE AGE 
100 East 42nd Street. New York i7. N.Y 














> ta 


rURERS REPRESENTATIVES 


ruvoverf 





Representatives Wanted 
Retailer 


’ 


Whe Call On 


ra ghest qualit pack as 


Write Box 
10 East 4°nd 


care of 
Street 





HARDWARE 
New York {7 





AGE 
N.Y 








rs 


Address Box 152 
iap 


eare of HARDWARE AGE 
East 420d Street. New York (7. N.Y 











tM 


; 


ONS TRATOR (> eR i 


Representatives Wanted 
UNDERGROUND SPRINKLER SYSTEM 
Well rated manufacturer needs experi- 
enced men in Hardware and Housewares 
field for fast selling, low priced under- 
ground sprinkler system. Choice territor- 
ies open. 


Address Box 345 
100 


eare of HARDWARE 


AGE 
East 42nd Street. New York 17. N. Y 








‘ 


SALESMAN— 
B i¢ I Har iwate 
il Atl amti states 


i,1ve 


HARDWART 


| nit? 





Sheffield 
Eclipse 


{England) manufacturer of 
hacksaw blades, hand and pre- 
cision tools, permanent magnets and mag- 
netic tools requires exclusive sales agents 


for the following territories: 


Floride 
Missouri. Kansas 
ond the Dakotas. 


Mississippi, Louisiana, Texas, 


lowe. Minnesoto 


Write giving full details of experience, 
lines now handling and type of trade 
called on, to James Neill & Co. (U. S. A.} 
Ltd. 37-39 Pearl Street, New York 4, N. Y. 
by whom imports into U.S.A. are handled. 











MANUFACTURERS REPRESENTATIVE WANTED 


Address Bex 35! 
100 East 42nd Street 


eare of HAROWARE AGE 
New York 17. N. Y 








EXCLUSIVE TERRITORY 
SALES REPRESENTATIVE 


for nationally known manufacturer 
and housewores specialities sold 
ond housewores wholesalers only 
Texos — Oklahoma — Arkoansos — 
— Louisiona — Mississippi 
Address Box 366. care of HARDWARE AGE 
100 East 42nd Street. New York |7. N. Y 





of hardwore 
to hordwore 
Territory 
Alabama 








SH MANUFACTURER'S 


> 


| 


REP 
mong 


(;,00d 





Accounts Wanted 





! PERS 


N 7 


, ane 


rr tAD 
ee W .* 
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Classified Opportunities Section 





Accounts Wanted 





Help Wanted 





Positions Wanted 











REPRESENTATIVES 


} 
win, Gi " ; : ihe 


Write ANCO Corporation 
>. Pa 











SALES MANAGER 
BUILDERS’ HARDWARE 


Well - established manufacturer near 
Chicago needs man of proven manage- 
ment caliber to augment present na- 
tional sales organization ind expand 


Sales Must have extensive contacts 
with distributors of builders’ hardware 
Some travel required Replies giving 
complete details of business and per- 
sonai record witli receive fu mnsidera 
tion, and be held in strict confiden 
Our organization knows f this ad 
Write 

Address Box 361, care of HARDWARE AGE 


100 East 42nd Street. New York {7. WN. Y 

















WHAT'S YOUR NEW IDEA? 


s B f HAROWARE AGE 
East 42nd Street New York lo ee 





SAL 


Ey ne ence 


ESMAN WANTED 


: w * wie © A A 


Address Box 3 we of HARDWARE AGE 
~~ East 42nd Street. New Y 7 N.Y 





Business Opportunities 























Positions Wanted 














MANUFACTURERS REPRESENTATIVE 
SOUTHEASTERN STATES 











HARDWARE MARCH 31, 





AGE. 





PHILADELPHIA, PA. 
AN OPPORTUNITY 
OF A LIFETIME 


, ft ory mf 
WARE AIN z , ny 
ETS « 
en?’ y c t $4 Ta? ; 
is + ¥ : A 
2c st 
s Ne ‘ € th 
e Ww hs n 
wit? ’ iy 
‘ ; > e?*? 
Add Box 346. ca f HAROWARE AGI 
“) East 47n@ Street New Y x i7 N 7 















NEW RUBBER WHEELED BEAUTY! 


Index to Advertisers 





ROLLER SKATES 


NOW - long-lasting rubber- A 
tired wheels and double- 

rowed ball bearings make Als 
mente Pe Nth Some Ail-Luminum Prods Eagie Electric Mfg. Co., Inc 
easiest rolling Speed King Aluminum Co. of Americe Empire Brushes, inc 

of all! Double your skate Screening Div Estwing Mfg. Co 


sales this quiet way! 
Ssaies this quit ay Farm Roofing Div. , Everedy Co., The 


SEE YOUR JOBBER TODAY—Write for New Brochure apGener tile. Ge. .o..escce: 


American Chain & Cable Co 


American Foreign indust., Inc. 


Dri Associates 7. E-Vap Corp 


American Grease Stick Co 


The New a American Screw Co 


American To Furniture Co.., 
oe P y & Fastener Corp 


“Tufboy’ ) 7 $ ee . , American Wall Safe Mio. Co., Fuller Tool Co., Inc 
Phi Inc ee Fulton Co., The 
HAS NEW EXCLUSIVE iC. | NisteMot Co. 
‘ 5 /, Armco tee! or 
FEATURES " ma 4 


Atias Tack Corp 


G 
|. New double hook tip 


o ; Genera! Electric Co 
2. Graduations and figures on both sides of blade Clock & Timer Dept 
3. Military type lock 


” Portable Mixers Dept 
4. Right to left, left to right reading Babcock Co., Inc., The W Getty & Co., Inc., H. $ 


, . ni n i 
You give two rule efficiency, one rule economy when you recommend Benjemin Reel Prods., lnc Geuder. Paeschke & Frey Co 


this new Tufboy.” Better Homes & Gardens eu Pak te ) 
iDpson oOo" oo's nc 


vin r Mf Cc 
US t? UL) aS PEPAPUV INP UGIIAG | Blair Mfg. Co | 
a3 woth Bg eh 


(RB) mastee Gues : Gloy's Import & Export Co 
eo Bluffton Slaw Cutter Co., The ’ 


Goodyeor Tire & Rubber Co., 
Si Ee 5 le Bostrom Mfg. Co 


Inc., Cycle Tire Dept 
Goodrich Co. B. F industrial 
Prods. Div 
Graham Co., Inc., John H 77 
Grand Speciaities Co 
C Greenlee Too! Co 
Griffin Mfg. Co 


Bridgeport Brass Co 


Cable Electric Prods 
Cc well Mf 
GREENLEE HAND TOOLS —* >= 


Carlisle Mfg. Co., Inc 
W ell-illustrated |!2-page book on hf 
a hair-Loc Co 
GREENLEE Hand Tool line auger Chair-t 


its, chisels, gouges, drawknives, turning Champion Hdwe Co ¥ 
screw Grivers, push ‘ ; 
aad ene ee Chicago Spring Hinge Co 


Chicopee Mills, Inc Hager & Sons Hinge Mfg. Co., C 
Fn The Hoarcraft Brass Div 


7 Cincinnati Ventilating Co 
ME" GREENLEE circ» 8005. ns Hervey Mch. Co., Inc., Horcraf 


Coch Div. 
Send today for yvour ocnran | 
tree copy of this informative book Columb an Rope Co Heckethorn Mfg 4 Supp y Co 
Heller & Co. W. C 
Comfort Lines, Inc 
GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD. iLL. Hemo & Co Inc 
icninattiaitiees Container Corp. of America 

Hirsh Mfg. Co. S. A 


Cooper Mfg. Co ” | 
AMERICAN Council Tool Co.. The ae : eae ng Corp 
WALL SAFE venefeic o The 


Hustler Corp 


Retails profitably at Hyde Mfg. Co 


only $49.95 . 


D Mf Cc 
Dealer and Jobber franchises re nd te a 
now being awarded chain ayes 
A "SAFETY DEPOSIT VAULT" for Dearborn Stove Co 
Home, Office, Store, Gas Station, etc. Detectron Co 
Easily installed in partitions, closets, chimney walls, foundation walls, floors, etc. Dietr Co., R. E 
INSIDE DIMENSIONS: 7" deep. 10°’ wide, 14" long 
@ FIRE RESISTANT @ Combinction easily reset by owner 
@ BURGLAR RESISTANT @ Conceaied Hinges Domestic industries Co 


@ Genwine YALE four-tumbier comb. lock @ Tamper Proof precision fit door : 
@ 10,000 possible combinctions @ Specie! Asbestos Lining Dormeyer Corp., Power Too! Div 


Write for further information du Pont de Nemours & Co., Inc.. 


AMERICAN WALL SAFE MFG. co. INC. E t.. Plastics Div.. Nylon Fila- 


Dykem Co., The pe 118 Jones & Loughlin Stee! Corp. i 





Domes of Silence 
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GARDEN HOSE | 
in BULK 


means 


NO LOSS 
IN DEAD INVENTORY! 







































Index to Advertisers 








































K s 
Keil Lock Co., Inc 9t Schacht Rubber Mfg. Co 156 
Kester Solder Co 88 Sharon Bolt & Screw Co 90 get full details from your 
Keuffel & Esser Co 52 Sheffield Bronze Paint Corp iS # Jobber's Salesman or write 
Kiein & Sons Moth as 94 Sheffield Stee! Corp T “a ‘ ) P ,*# direct to 
. ) Kiempner Supply Co 102 Shetland Co., Inc 153 - 
* 
Shuford Millis, Inc 7 ’ 
PAB Se Se lg RR SUPPLEX CORPORATION 
L Southern Screw Co do GARWOOD, N. J. 
Stenderd H il 2 
Lamson & Sessions Co . 17 se - oa Nan Comp = 
tor tol 2 
Londers, Frary & Clark — i pe roms. Ce 
terli r 
Lewis Engineering & Mfg. Co... 7% alge ga o aa ERICAN CHAINS 
aay Mfg. C ; Stevens Walden, Inc . 8 
LOcKwood we ° , 
Stewart Electric, S$. J 102 for Farms, Homes, Industry 
Stewart Iron Works Co., Inc., The 150 products and Transportation 
- Sunset Line & Twine Co 107 
. ’ 
a a for Steady Profits all year 'round— 
Marshalitown Trowel Co 162 Swon Rubber Co 93, 94 


Master Lock Co : 16) Swift & Co P* Buy AMERICAN 
Master Rule Mfg. Co. Inc . 160 . AMERICAN 
Matsakos Prods 135 Display 


Maze Co, W. H \48 in this sales-making Stand} 


McCall's Magazine 53 co Sell AMERICAN 

































T 
: Cc =e 
rnc gendaloa tea nds order from your AMERICAN CHAIN wholesaler 
McGill Metal Prods. Co 98 ‘ape, inc 137 
Metaloid Co., The 9 Tote Co, E. H 1S! ~~ American Chain Division 
Metal Wore Corp 149 Technical Associates + AMERICAN CHAIN & CABLE 
Miller & Co inc.. Robert E 162 True Magazine, Fawcett Pub. Inc 75 
York, Pennsylvania * Gridgeport 2, Connecticut 
Minnesota Paints. Inc 25 True Temper Corp 54-55 —— 
Monsanto Chemica! Co.. 
Plastics Div 40 
Mullins Mfg. Corp 87 
Murphy's Sons Co., Robert 100 y 
Uhu Prods. Corp 45 
N United Industries, Inc 131 “SECRET SERVICE” PADLOCK .. . No. 1 
Nationa ock Co 54 wpeen Gres ae 100 Built like a Bank Vault Door! Features ge 
. reggie Upson-Walton Co. The 120 uine brass cylinder, pin-tumbier security 
Nationa! Mfg. Co 113 aminated steel case extra heavy brass 
Utica Drop Forge & Too! Corp 109 king lever hardened shackle 
National Screw & Mfg. Co., The 163 kel-silver keys 
Norris-Thermador Corp 33 1%'" cose, 5/16’ shackle diam., 13/16 ver 
North & Judd Mfg. Co 114 ticol cleoronce, procficeliy unlimited hey 
rhonoge 
North Wayne Too! Co 152 ais 
Ww ‘irder trom yvoeur wholesale: 
Worner Mfg. Co 99 , ‘ 
. aii titan. Cis ss Master Jock Company. Milwaukee 45. Wis. 
Welch o.. T ’ 
Ohio Mch. Prods., Inc a on Wolds Largest Padlock TManufacturers 
Weller Electric Corp 135 
West Bend Aluminum Co 38 
Westinghouse Electric Corp., 3 “7 7 
, Small Motors Div. ............50-51 GIBSON 
Parker Mia. Co 144 Wheationd Tube Co 28 
Phoenix Mfg. Cec 106 Wheeling Corrugating Co 3 ’ ; RIPPER LIPS 
‘J ttsburgh Nipple Works ne 1Sé Wilson inc Grant 123 : 
Piantabbs Corp 155 ON ¥ 
> * > > 
Plumb Shor 101 Keep Things in Place 
¥ . , — , , 
* Bright nickel finish * Need no adjusting 
. Xcelite, Inc 183 * No jutting points * Retail for L0¢ in East 
Republic Stee! Kitchens, Berger * Double spring for greater holding power 
Div 39 - . as on ; 
> © ’ size « 3 I 
iia: taken die e Larg ize grips *%4" to L ; diameter 
Rhinehart Mfg. Co. Inc 102 . * Small size grips ly, to “.” diameter 
R Too! C Th 12 
— ae 7 * | Yele & Towne Mile. Ce... 14) 
Rockwood Mfg. Co 157 Youngstown Kitchens, Mullins Mfg GIBSON 600D TOOLS, INC., SIDNEY 3, N. Y. 
Russel! & Erwin Div , 47 Corp 87 
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URANIUM 


Alert Dealers are m 


PROFITS Selling Prospecting Instruments | 


GEIGER COUNTERS 


SCINTILLATION 
COUNTERS 


NUCLIOMETERS 


METAL 
DETECTORS 


DETECTRON 
MAKES ONLY 
SUPERIOR QUALITY 
INSTRUMENTS 





BOOM!! 


aking AMAZING 


DETECTRON MAKES THE 


WORLD'S Most Complete LINE OF 
RADIATION DETECTION INSTRUMENTS 


; — sr { 49 


JK PV 


DEALERS WANTED 


IN MANY KEY AREAS 


Dept. 122 
5528 Vineland 
North Hollywocd 
Calif. 














< CVG 


TAPER PINS 


Complete stock, all sizes #7/0 through #14 
Special sizes to order 
Milled or Centerless Ground (Precision Type). 
Made to accurate tolerances. 


Also Stonho Toper Pins made from selected 
screw stock, Monel, Brass, Aluminum 


or other metals. Clean bright finish > 


4 4 —prompt shipments. 
mace \ 


Write for 
description 
and prices. 


TROWELS 


MARSHALLTOWN TROWEL COMPANY - 


MARSHALLTOWN, IOWA 





HARDWARE AGE 





Looking for New Merchandise? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading ‘What's New," which appears in every issue on page 12. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


100 East 42nd Street 


New York 17, N. Y. 








NATIONALLY 
ADVERTISED 


DOMES or SILENCE 


RUBBER CUSHIONED 
One set on a card, 12 cards in a box 
Sizes—1 2", 


-_, 


FURNITURE ean , 
GLIDES { a Ey 
REGULAR — 


One set on a card 
12 cards in a box 





1%, 1-1/16" Sizes—1%2"", 1%", ”, 
\ a? OY uO” we 








Ask your jobber. if he is not supplied, write = 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St.. New York 4, N. Y. 
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AAAAAAALA AA 
PELRRGLELLERGGLE 


STANDARDIZE ON “NATIONAL’’ 
...: for easier stock handling 


Easy-to-read labels on attractive National fastener pack- 
ages are color-coded to give you easier stock handling. 
With this feature... plus the convenience of one-source 
buying trom National's most complete line of fasteners 


.. you will find it pays to standardize on National. 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave. « Los Angeles 22, Cal. 


} Fasteners ff Hodell chains ‘i Chester hoists 
(@ y 


. ‘ 
g r) 


- 





fargets 
more sales 








FAMOUS 


BLU-HOT 


BURNER 


RANGES 
FAST - CLEAN i! STOVES 
ECONOMICAL 
HEATERS 
OVENS 





Is your target more sales... larger profits? If so, 

your right range is BOSS. It's no hit or miss proposition 
when you offer your customers modern BOSS kerosene 
ranges, stoves, and heaters. Every BOSS is built right to 
sell... backed-up with hard-hitting advertising and 
promotion... priced right for profits. 
Beauty ... economy. . convenience—all are combined in 
BOSS of £41 feature-packed, hi) appeal Line that more home- 
makers use than any other kerosene cooking and heating 


appliances. Yes, BOSS is the one truly complete line 


ot kerosene appliances. 


Stock the BOSS line... se e line— 


? ? 


your customers want it. 





> , 2) r eel o 
Be sure of sales... leading jobbers 


positive of profits with BOSS. 


Buieix! ’ — 
is THE HUENEFELD CO. 


— i UU CINCINNATI 25, OHIO 


BOSS Kerosene Cooking and Heating Appliances 





